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BangladeshÊmediaÊhasÊemergedÊasÊaÊvibrantÊsectorÊoverÊlastÊtwoÊdecadesÊinÊtermsÊofÊitsÊsizeÊandÊ

diversity.ÊRapidlyÊincreasingÊnumbersÊofÊnewspapers,ÊTVÊchannels,ÊFMÊradioÊandÊonlineÊnewsÊ

portalsÊareÊproducingÊnewsÊandÊviewsÊincessantlyÊandÊreachingÊanÊaudienceÊneverÊdoneÊbefore.Ê

TechnologicalÊadvancementÊhasÊbroughtÊtheÊreceivingÊdeviceÊoutÊofÊtheÊfourÊwalls.ÊMobileÊphonesÊ

areÊnowÊbeingÊwidelyÊusedÊtoÊwatchÊTV,ÊlisteningÊtoÊtheÊradio,ÊreadingÊonlineÊnewspaperÊandÊalsoÊ

onlineÊversionÊofÊprintÊnewspapers.ÊSocialÊmediaÊandÊdigitalÊapplicationsÊhaveÊwideÊopenedÊtheÊ

horizonÊofÊaÊvirtualÊworldÊtoÊaÊpointÊneverÊthoughtÊpossibleÊaÊdecadeÊaway.

ThisÊisÊtheÊhappyÊscenarioÊofÊtechnologyÊaidingÊvolumeÊofÊinformationÊflowÊandÊmediaÊproducts.Ê

ButÊtheÊotherÊsideÊofÊtheÊcoinÊwhichÊdealsÊwithÊqualityÊandÊethicalÊstandardsÊofÊmediaÊproducts,Ê

however,ÊgivesÊusÊaÊdifferentÊpicture.ÊEthicalÊaspectsÊareÊoftenÊignoredÊandÊviolatedÊinÊmediaÊ

reporting.ÊQualityÊandÊin-depthÊanalysisÊofÊreportsÊhardlyÊmeetÊtheÊdesiredÊstandardÊorÊaudienceÊ

expectation.ÊMediaÊmanagementÊdoesÊnotÊseemÊtoÊcareÊmuchÊaboutÊneedsÊandÊexpectationsÊofÊ

theÊaudience.ÊMeanwhile,ÊtheÊaudienceÊisÊunawareÊofÊtheÊdifficultiesÊandÊconstraintsÊwhichÊmediaÊ

facesÊinÊmakingÊmediaÊproductsÊandÊdistribution.ÊTheÊgapÊbetweenÊtheÊproducerÊandÊtheÊ

consumerÊisÊhigh.Ê

SeveralÊmeasuresÊcanÊbeÊtakenÊtoÊimproveÊtheÊsituation.ÊFirstly,ÊmediaÊmanagersÊandÊjournalistsÊ

canÊbeÊassistedÊtoÊdevelopÊtheirÊcapacityÊtoÊproduceÊqualityÊreportsÊthatÊareÊethicallyÊpositive.Ê

Secondly,ÊappropriateÊresourcesÊshouldÊbeÊmadeÊavailableÊthatÊallowsÊproductionÊofÊsuchÊ

products.ÊThirdly,ÊmediaÊproducersÊandÊconsumersÊcanÊbeÊinvolvedÊinÊanÊinter-activeÊprocessÊofÊ

capacityÊbuildingÊandÊawarenessÊcreationÊtoÊenableÊbothÊtoÊcreateÊanÊethicalÊmediaÊenvironmentÊ

withoutÊanÊunnecessaryÊconflictÊsituation.ÊBothÊneedÊtoÊbeÊawareÊofÊtheirÊroles,ÊresponsibilityÊandÊ

valueÊstructure.ÊToÊbeÊeffective,ÊbothÊrequireÊtoÊlearnÊaboutÊeachÊotherÊandÊfromÊeachÊother.ÊThisÊisÊ

termedÊasÊmediaÊliteracyÊorÊnewsÊliteracy.Ê

TheÊconceptÊofÊnewsÊliteracyÊasÊanÊacademicÊterminologyÊisÊratherÊnewÊinÊBangladesh.ÊStillÊitÊisÊ

obviousÊthatÊtheÊaudienceÊhaveÊsomeÊsortÊofÊawarenessÊonÊandÊunderstandingÊofÊnewsÊandÊ

media.ÊThisÊlevelÊofÊawarenessÊandÊunderstandingÊneedsÊtoÊbeÊassessedÊforÊdesigningÊaÊ

programmeÊonÊdevelopingÊnewsÊliteracyÊofÊmediaÊconsumersÊandÊproducersÊasÊwell.ÊAsÊchildrenÊ

andÊyouthÊconstituteÊtheÊmostÊvitalÊsegmentÊofÊtheÊcountry'sÊpopulation,ÊemphasisÊhasÊtoÊbeÊgivenÊ

onÊthisÊgroup.

MRDI,ÊinÊpartnershipÊwithÊUNICEF,ÊhasÊbeenÊworkingÊonÊmaintainingÊethicalÊstandardsÊinÊmediaÊ

reportingÊonÊandÊforÊchildrenÊforÊlastÊfewÊyears.ÊCapacityÊofÊtheÊreportersÊhasÊbeenÊincreasedÊ

throughÊtrainingÊandÊfellowshipÊprogrammes.ÊLately,ÊaÊguidelineÊonÊethicsÊinÊchildÊreportingÊhasÊ

beenÊdevelopedÊinÊcollaborationÊwithÊtheÊNationalÊHumanÊRightsÊCommissionÊ(NHRC).ÊLeadingÊ

newspapersÊofÊtheÊcountryÊacknowledgedÊtheÊguidelineÊasÊanÊeffectiveÊtool.

FOREWORD



InÊcontinuationÊofÊpartnershipÊwithÊUNICEF,ÊMRDIÊisÊnowÊimplementingÊtheÊ"ExploringÊyoungÊmind:ÊNewsÊliteracyÊ

andÊethicsÊinÊchildÊreporting"ÊprojectÊaddressingÊtheÊdemandÊsideÊofÊmediaÊintervention.ÊAsÊaÊpartÊofÊtheÊproject,Ê

aÊsituationÊassessmentÊofÊnewsÊliteracyÊstandardsÊhasÊbeenÊconducted.

ThisÊassessmentÊstudyÊaimsÊtoÊidentifyÊtheÊexistingÊsituationÊofÊnewsÊliteracyÊandÊethicalÊconceptionÊofÊreadersÊ

withÊparticularÊfocusÊonÊyoungÊpeopleÊandÊgenerateÊrecommendationsÊtoÊimproveÊtheÊsituation.ÊQuantitativeÊ

methodologiesÊlikeÊinterviewsÊofÊmediaÊstakeholdersÊandÊkeyÊinformantsÊandÊqualitativeÊtechniquesÊlikeÊfocusÊ

groupÊdiscussionsÊandÊconsultationsÊwithÊexpertsÊhaveÊbeenÊappliedÊtoÊconductÊtheÊstudy.ÊAÊframeworkÊbasedÊ

analysisÊofÊmediaÊandÊnewsÊliteracyÊinÊBangladeshÊhasÊbeenÊdone.Ê

WeÊareÊthankfulÊtoÊUNICEFÊBangladeshÊforÊcontinuingÊpartnershipÊonÊpromotionÊofÊethicalÊstandardsÊinÊmediaÊ

reportingÊonÊandÊforÊchildren,ÊthisÊtimeÊaddressingÊtheÊaudienceÊperspectiveÊinÊtermsÊofÊtheirÊmediaÊliteracy.ÊThisÊ

research,ÊweÊfeel,ÊhasÊcreatedÊtheÊneedÊforÊfurtherÊinterventionÊtoÊenhanceÊknowledgeÊofÊtheÊaudienceÊonÊnewsÊ

literacy.ÊWeÊbelieveÊjointÊeffortsÊbyÊUNICEFÊandÊMRDIÊwillÊgoÊaÊlongÊwayÊtoÊaddressÊtheÊneed.Ê

WeÊexpressÊourÊgratitudeÊtoÊNHRCÊforÊtheÊsupportÊthatÊinspiredÊusÊtoÊundertakeÊthisÊstudyÊinÊcontinuationÊofÊ

intervention.ÊWeÊhopeÊthisÊsupportÊwillÊcontinue.Ê

ResearcherÊandÊcommunicationÊspecialistÊAfsanÊChowdhuryÊhasÊdevelopedÊthisÊreportÊbasedÊonÊtheÊfieldÊdataÊ

andÊfindingsÊofÊdiscussions.ÊWeÊareÊthankfulÊtoÊhimÊforÊthisÊwonderfulÊjob.

StateÊMinisterÊforÊWomenÊandÊChildrenÊAffairs,ÊChairmanÊofÊNHRC,ÊViceÊChancellorÊofÊDhakaÊUniversity,ÊmediaÊ

editorsÊandÊotherÊkeyÊinformantsÊhaveÊspentÊtheirÊvaluableÊtimeÊinÊrespondingÊtoÊtheÊquestionsÊofÊtheÊresearchÊ

team.ÊWeÊexpressÊourÊthankfulÊgratitudeÊtoÊthem.Ê

WeÊareÊalsoÊgratefulÊtoÊotherÊrespondentsÊwhoÊtookÊpartÊinÊtheÊquestionnaireÊbasedÊinterviews,ÊFGDÊsessionsÊ

andÊconsultationÊmeetings.ÊColleaguesÊatÊMRDIÊworkedÊhardÊforÊdataÊcollection,ÊorganizingÊsessions/events,Ê

dataÊinputÊandÊprovidingÊtechnicalÊsupportÊtoÊtheÊconsultant.ÊTheyÊdeserveÊspecialÊthanksÊforÊthis.ÊÊ

ThisÊreport,ÊweÊbelieve,ÊwillÊhelpÊdevelopÊinterventionsÊforÊimprovingÊnewsÊliteracyÊstandardsÊofÊBangladeshÊ

mediaÊconsumers.ÊItÊwillÊalsoÊhopefullyÊbeÊusedÊbyÊresearchersÊasÊaÊbenchmarkÊdocumentÊtoÊconductÊfurtherÊ

studiesÊonÊnewsÊliteracy.ÊWeÊhopeÊtheÊassessmentÊwillÊmeetÊitsÊpurpose.Ê

Ê
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Chart 1 : Type of news that grabs attention first 

Topics 	   Numbers 	 Percentage  

PoliticsÊ	 30Ê	 21

CrimeÊreportÊ	 22Ê	 16

Business	 9Ê	 6

International	 6Ê	 4

Sports	 2Ê	 1

ChildÊrelatedÊeditorials	 38Ê	 27

Entertainment	 34Ê	 24

Total 	 141 	 100

1

Ê

Ê

SummaryÊofÊfindings,ÊobservationsÊand

opinionsÊofÊMediaÊLiteracyÊReportÊ
TheÊExecutiveÊSummaryÊofÊtheÊReportÊisÊbasedÊonÊkeyÊfindsÊofÊtheÊreportÊfromÊbothÊquantitativeÊandÊqualitativeÊ

findings.ÊQuantitativeÊdataÊreflectsÊaudienceÊreactionÊbasedÊonÊaÊsurvey.ÊQualitativeÊdataÊisÊbasedÊonÊFGDs,ÊKeyÊ

InformantÊInterviewsÊandÊConsultations.Ê

QuantitativeÊdataÊisÊmoreÊaboutÊperceptionÊandÊexpectationÊwhileÊqualitativeÊdataÊisÊaboutÊopinionsÊandÊ

observations.ÊSomeÊmajorÊfindingsÊareÊmentionedÊbelow-

MediaÊisÊvibrantÊbutÊaudienceÊconfidenceÊisÊlimited.ÊTheÊdriftÊisÊtowardsÊbroadcastÊandÊonlineÊmediaÊasÊ

wellÊasÊonlineÊplatformsÊsuchÊasÊmobileÊhandsetsÊwhichÊallowÊgreaterÊaccessÊtoÊtheÊconsumer.Ê

However,ÊprintÊmediaÊisÊconsumedÊbyÊaÊmoreÊinfluentialÊandÊopinionÊmakerÊsectionÊofÊbodyÊmakingÊitÊ

veryÊrelevantÊforÊopinionÊforming.

AsÊperÊdata,Ê90%ÊdoÊwatchÊTV,ÊandÊtheÊareasÊofÊfocusÊonÊnewsÊareÊpoliticsÊ21%,ÊentertainmentÊ24%,Ê

crimeÊreportsÊareÊ16%ÊandÊ27%ÊstatedÊtheyÊlikedÊchildÊrelatedÊeditorials.ÊThisÊtrendÊisÊgeneralÊ

everywhereÊbutÊtheÊhighÊcitationÊonÊchildÊrelatedÊnewsÊcouldÊbeÊinfluencedÊbyÊtheÊnatureÊofÊtheÊsurvey.Ê

TheÊissueÊisÊaboutÊtrustÊandÊcredibility.ÊMRDIÊdataÊonÊnewsÊandÊcurrentÊaffairsÊacceptabilityÊsaysÊthatÊ

onlyÊ14%ÊfullyÊbelieve,Ê28%ÊsayingÊtheyÊ"somewhatÊbelieve"ÊandÊ42%ÊinÊtotalÊareÊinÊtheÊpositiveÊside.Ê

HoweverÊ57%ÊareÊmoreÊorÊlessÊunsure.ÊItÊmeansÊsomeÊsortÊofÊnaturalÊmediaÊliteracyÊskillsÊareÊbeingÊ

appliedÊtoÊfilterÊnewsÊandÊtheÊproducersÊareÊbeingÊlookedÊskeptically.

EXECUTIVE SUMMARY
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ThereÊisÊaÊgeneralÊlackÊofÊsatisfactionÊwithÊmedia'sÊcommitmentÊtoÊqualityÊnewsÊmaking.ÊTheÊfeelingÊisÊ

thatÊmediaÊisÊdrivenÊbyÊcommercialÊinterestÊsoÊobjectiveÊnewsÊmakingÊcanÊbeÊaÊcasualtyÊinÊthisÊprocess.Ê

ThisÊneedsÊunderstandingÊonÊbothÊproducerÊandÊconsumer'sÊsideÊtoÊreachÊmoreÊsatisfactoryÊlevelsÊofÊ

performanceÊandÊrealisticÊlevelsÊofÊexpectations.Ê

AccordingÊtoÊ27%,ÊmediaÊreportsÊdon'tÊciteÊsourcesÊatÊallÊwhileÊ49%ÊsayÊ"sometimes"ÊciteÊsourcesÊ

makingÊitÊanÊoverwhelmingÊ76%ÊofÊmediaÊnotÊbeingÊfullyÊreliable.ÊHenceÊprofessionalÊstandardsÊareÊanÊ

obstacleÊandÊtheÊaudienceÊisÊmoreÊsophisticatedÊandÊskepticalÊthanÊisÊthoughtÊofÊgenerally.ÊÊ

MRDIÊdataÊsaysÊthatÊ96%ÊofÊtheÊconsumersÊ

wantÊethicalÊvalueÊbasedÊreporting.ÊHowever,Ê

respondentsÊmentionÊthatÊonlyÊ35%ÊofÊtheÊ

mediaÊ followsÊ anÊ ethicalÊ code.Ê ThisÊ

discrepancyÊgapÊbetweenÊexpectationÊandÊ

deliverÊisÊ61%ÊwhichÊisÊsoÊstaggeringlyÊhighÊ

thatÊoneÊisÊstruckÊbyÊtheÊcommunicationÊgapÊ

betweenÊtheÊtwoÊsidesÊofÊtheÊfence.ÊIfÊmediaÊisÊ

heldÊsoÊlowÊinÊtheÊeyesÊofÊtheÊconsumers,ÊtheÊ

questionÊofÊprovidingÊethicalÊvalueÊbecomesÊaÊ

muchÊbiggerÊchallengeÊthanÊexpected.ÊÊÊ

ChildrenÊandÊMedia

Media'sÊtreatmentÊofÊtheÊchildrenÊissuesÊisÊaÊpartÊofÊtheÊstudy.ÊQualitativeÊandÊquantitativeÊfindingsÊderivedÊfromÊ

theÊresponsesÊareÊmentionedÊbelow-Ê

RespondentsÊfeltÊthatÊmedia'sÊtreatmentÊofÊchildrenÊissuesÊandÊtheÊwayÊchildrenÊareÊpresentedÊinÊmediaÊ

isÊhugelyÊinappropriate.ÊRespondentsÊareÊagainstÊ"insensitive"ÊreportingÊonÊchildrenÊandÊthisÊhighÊ

percentageÊofÊdissatisfactionÊisÊaÊmajorÊfindingÊwhichÊneedsÊattention.ÊItÊshowsÊtheÊneedÊforÊmediaÊ

educationÊofÊtheÊproducersÊisÊaÊhighÊneed.ÊÊÊ

TheÊgeneralÊfeelingÊisÊthatÊfutureÊofÊchildÊvictimÊisÊnotÊkeptÊinÊmindÊbyÊmediaÊwhileÊreportingÊwithÊonlyÊ

15%ÊsayingÊ"Yes"ÊandÊ39%ÊsayingÊ"No".Ê"Sometimes"ÊwasÊcitedÊatÊ46%ÊsoÊobviouslyÊtheÊmajorityÊareÊ

notÊsayingÊthatÊtheÊinterestÊofÊchildrenÊoccupyÊmediaÊmind.ÊWhenÊaskedÊifÊtheÊimpactÊofÊtheÊreportÊonÊ

childrenÊisÊconsideredÊwhenÊreporting,ÊasÊhighÊasÊ79%ÊsaidÊ"No",ÊwhichÊqualifiesÊasÊaÊvoteÊofÊlackÊofÊ

confidenceÊinÊtheÊmediaÊsectorÊasÊaÊwholeÊinÊthisÊregard.Ê

Chart 2 : Types of sources mentioned in the news

Type of sources 	 Number 	 Percentage

SourcesÊareÊnotÊmentionedÊmostÊofÊtheÊtimesÊ	 38Ê	 27

SometimesÊmentionsÊsourceÊasÊauthenticÊ	 69Ê	 49

HasÊinterviewÊofÊallÊrelatedÊpeopleÊ	 12Ê	 8

AllÊaboveÊ	 22Ê	 16

Chart 3 : Whether journalists should follow

code of ethics for reporting

NoÊ4%

YesÊ96%
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AsÊperÊChartÊ4Ê65%ÊareÊnotÊconcernedÊifÊtheÊreportÊhasÊanyÊnegativeÊimpactÊonÊchildren.ÊPerhapsÊallÊdataÊ

presentedÊshouldÊalsoÊbeÊreadÊkeepingÊinÊmindÊChartÊ5ÊwhichÊsaysÊthatÊ62%ÊofÊtheÊrespondentsÊfellÊthatÊ

ChildÊRightsÊareÊnotÊkeptÊinÊmindÊwhenÊreportingÊisÊdone.Ê

TheÊresponsesÊpointÊtoÊtheÊstructuralÊproblemsÊthatÊprevailÊinÊmediaÊasÊwellÊasÊconsumerÊpractices.ÊThereÊ

areÊnoÊindustryÊstandardsÊandÊguidelinesÊandÊthereÊisÊnoÊaudienceÊdemandÊofÊanÊeffectiveÊnatureÊforÊ

ethicalÊreportingÊdueÊtoÊlackÊofÊanyÊsuchÊinterveningÊbody.ÊIt'sÊnotÊaÊsurpriseÊthatÊlackÊofÊcommunicationÊisÊ

theÊbiggestÊproblemÊinÊtheÊsocialÊcommunicationÊsector.ÊThisÊabsenceÊdeterminesÊtheÊfunctionÊandÊnatureÊ

ofÊtheÊsituation.Ê

TheÊstructureÊofÊfunctioningÊincludingÊinÊrelationÊtoÊchildÊrightsÊandÊchildÊfriendlyÊmediaÊhasÊalwaysÊbeenÊanÊ

unchangingÊissue.ÊSomeÊofÊtheÊreasonÊforÊlackingÊadequateÊdataÊisÊtheÊlackÊofÊaÊsecureÊandÊsufficientÊ

baseline.ÊNorÊareÊthereÊareÊanyÊsignificantÊguaranteesÊthatÊtheÊrespondingÊsampleÊisÊalsoÊconstantÊandÊ

representativeÊoverÊtime.ÊChildrenÊhaveÊalsoÊnotÊbeenÊtheÊfocusÊofÊsuchÊqueries.ÊIt'sÊconsideredÊanÊissueÊofÊ

concernÊbutÊnotÊaÊsectorÊforÊattentionÊandÊaction.

TheÊfollowingÊchartÊshowsÊtheÊprogrammesÊtheÊrespondentsÊsaidÊtheyÊwatchedÊonÊchildren,ÊsoÊit'sÊaboutÊ

self-descriptionÊasÊwell.Ê

NoÊ65%

SometimesÊ16%

YesÊ19%

NoÊ62%

YesÊ15%

SometimesÊ23%

Chart 4 : Whether factors of a report 

may influence child readers in unhealthy

practice or any criminal activities
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Chart 5 : Whether Child rights are

kept in mind

Chart 6 
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TheÊdataÊsaysÊthatÊ45%ÊofÊtheÊnewsÊcontentÊthatÊdrawsÊmediaÊattentionÊareÊrelatedÊtoÊviolenceÊandÊdeathÊ

soÊitÊalsoÊreflectsÊonÊtheÊkindÊofÊfocusÊthatÊmediaÊhas.ÊÊHoweverÊeducationÊandÊhealthÊrelatedÊissuesÊ

accountÊforÊ66%ÊofÊtheÊrespondentÊinterest.ÊThisÊisÊaÊpositiveÊcitationÊofÊinterestÊpatternÊbutÊalsoÊhasÊtoÊbeÊ

readÊinÊtheÊoverallÊinterestÊandÊcredibilityÊofÊmedia.ÊWhileÊtheyÊmayÊbeÊwatchingÊsuchÊprogrammesÊorÊ

wishingÊto,Êit'sÊnotÊanÊindicatorÊofÊsatisfiedÊprogramming.Ê

ChartÊ7ÊshowsÊtheÊareasÊofÊinterestÊinÊprogrammesÊwhichÊrespondentsÊthinkÊshouldÊbeÊproducedÊforÊ

children.ÊInterestÊinÊentertainmentÊprogrammesÊisÊ38%ÊalthoughÊinÊpractice,ÊtheyÊcitedÊonlyÊ18%ÊasÊbeingÊ

ableÊtoÊdrawÊconsumerÊattention.ÊWhileÊeducationÊdoesÊshowÊhighÊareaÊofÊinterestÊ-Ê24%Ê-ÊitÊcontrastsÊ

sharplyÊwithÊtheÊactualÊrateÊofÊwatchingÊwhichÊisÊ44%.ÊSoÊtheÊpercentageÊforÊanÊidealÊchunkÊisÊlowerÊthanÊ

whatÊisÊviewedÊnow.ÊItÊpointsÊtoÊmoreÊeducationÊrelatedÊmediaÊproductsÊbutÊoftenÊpackagedÊinÊ

entertainmentÊform.Ê

TheÊmostÊimportantÊpartÊofÊtheÊissueÊraisedÊisÊhowÊmediaÊportraysÊtheÊchildÊasÊperceivedÊbyÊtheÊ

respondents.ÊDominantly,ÊtheÊchildÊisÊportrayedÊasÊaÊvictimÊ(74%)ÊwhichÊgivenÊtheÊnatureÊandÊconditionsÊofÊ

ourÊsocietyÊisÊimpossibleÊtoÊavoid.ÊButÊtheÊissueÊisÊwhetherÊit'sÊaÊbalancedÊportrayal.Ê43%ÊofÊtheÊportrayalÊisÊ

ratherÊtheÊoppositeÊ-ÊtheÊchildÊasÊsweetÊandÊinnocent-ÊwhichÊisÊalsoÊnotÊaÊrealisticÊone.ÊDataÊsaysÊ26%ÊshowÊ

childrenÊinÊnegativeÊsituationsÊandÊ9%ÊshowÊthemÊasÊpromising.

TechnicallyÊspeaking,ÊnoneÊofÊthisÊhasÊtoÊbeÊtotallyÊcorrectÊbutÊtheyÊreflectÊtheÊgeneralÊtrendÊofÊsocialÊ

subjectivityÊwhenÊportrayingÊchildren.ÊMediaÊisÊnotÊtheÊsourceÊofÊinformationÊonlyÊandÊwhenÊthatÊisÊtheÊcase,Ê

theyÊpushÊtheÊ"sensational"Êbutton.ÊAtÊthatÊpointÊitÊisÊnoÊlongerÊreportingÊonÊchildrenÊbutÊonÊvictimization,Ê

violenceÊetc.ÊOnÊtheÊotherÊhandÊtheÊ"sweetÊandÊinnocent"ÊvisionÊisÊalsoÊnotÊbalancedÊandÊthisÊ"cute"ÊviewÊisÊ

unrealisticÊandÊprobablyÊnotÊinÊtheÊbestÊinterestÊofÊchildrenÊeither.

WhatÊisÊmissingÊinÊsuchÊaÊscenarioÊisÊtheÊobjectiveÊimagingÊaboutÊwhoÊtheÊchildÊisÊatÊdifferentÊstagesÊofÊlife.ÊÊ

TheÊeternalÊcherubÊisÊanÊartificialÊimageÊasÊisÊtheÊ"childÊdemon"ÊsoÊstrikingÊaÊbalanceÊisÊtheÊsimpleÊbutÊmostÊ

effectiveÊresponseÊinÊimagingÊtheÊchild.ÊInÊtheÊextremeÊrepresentation,ÊbothÊpositiveÊandÊnegative,ÊtheÊchildÊ

mayÊactuallyÊbeÊlostÊandÊtheÊpurposeÊofÊchildÊinÊmediaÊwillÊbeÊlostÊtoo.Ê

AÊchildÊisÊnotÊjustÊaboutÊprovidingÊentertainmentÊtoÊallÊthroughÊrosyÊorÊgreyÊhuesÊofÊwhoÊtheyÊare.ÊÊMediaÊandÊ

theÊotherÊstakeholdersÊshouldÊbeÊableÊtoÊpresentÊaÊviewÊandÊvisionÊthatÊempowersÊtheÊchild,ÊfamilyÊandÊ

society.ÊFromÊtheÊdataÊitÊdoesÊseemÊthatÊthisÊhasÊnotÊbeenÊpossibleÊbecauseÊmediaÊliteracyÊinÊgeneralÊandÊ

onÊbothÊsidesÊisÊweakÊinÊallÊtheÊsectorsÊconcerned.Ê

Chart 7 : Responses on news worthy issues for children 
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OpinionÊBasedÊFindings

SummaryÊofÊFindings:ÊFGDs,ÊInterviewsÊandÊConsultations

TheÊpurposeÊofÊtheÊFGDsÊandÊotherÊqualitativeÊdataÊfindingsÊwasÊtoÊexploreÊtheÊconcernsÊandÊassessmentsÊofÊ

socialÊleadersÊatÊvariousÊnationalÊlevels.ÊTheyÊactedÊbothÊasÊvalidationsÊofÊsurveyÊfindingÊandÊadditionalÊ

perceptionsÊonÊtheÊrelationsÊbetweenÊmediaÊandÊtheÊconsumer.ÊÊ

KIIÊResponses

KeyÊInformantsÊincludedÊcabinetÊMinister,ÊEditors,ÊNGOÊleadersÊandÊsocialÊactivists.Ê

SummaryÊofÊKeyÊInformantÊInterviewsÊ(KII)Ê

MediaÊneedsÊtoÊunderstandÊconsumers'ÊperspectiveÊbetter.ÊÊAÊstudyÊcanÊbeÊcommissionedÊtoÊidentifyÊtheirÊ

interestÊandÊpriority.ÊLessÊfocusÊonÊsensationalÊitems,ÊmoreÊonÊpositiveÊnews.Ê

WhenÊdealingÊonÊchildren,ÊspecialÊattentionÊmustÊbeÊpaidÊtoÊensureÊtheirÊsafety.ÊNewsÊonÊviolenceÊshouldÊ

beÊtreatedÊsensitively.Ê

NewspapersÊcanÊintroduceÊreaders'ÊopinionÊpollÊtoÊunderstandÊreaders'ÊperceptionÊaboutÊnews.ÊConsumerÊ

feedbackÊisÊcriticalÊbutÊanÊignoredÊpartÊofÊmediaÊsector.Ê

Readers/viewersÊforumÊcanÊbeÊdevelopedÊtoÊactÊasÊperspectiveÊproviderÊtoÊmedia.ÊVisitsÊtoÊmediaÊhousesÊ

toÊlearnÊaboutÊnewsÊmakingÊandÊsuchÊactivitiesÊareÊgood.

JournalistsÊneedÊorientationÊonÊethicalÊreportingÊlaws/rules/regulations.ÊAÊformalÊCodeÊofÊEthicsÊshouldÊbeÊ

developedÊandÊpublished.Ê

MediaÊunitsÊandÊassociationsÊshouldÊorganizeÊreviewÊofÊtheirÊownÊperformance.ÊFocusÊonÊethicalÊjournalismÊ

isÊnecessaryÊbothÊwithinÊandÊoutsideÊmedia.

DifferentÊadvocacyÊmaterialsÊonÊnewsÊliteracyÊsuchÊasÊposter,ÊleafletÊandÊbookletÊcanÊbeÊdevelopedÊandÊ

distributedÊtoÊconsumers.ÊSchoolsÊshouldÊbeÊinvolvedÊinÊnewsÊliteracyÊcampaigns.

AwarenessÊgroupsÊandÊactivistsÊcanÊbeÊencouragedÊatÊtheÊdistrictÊlevelÊthroughÊwhichÊawarenessÊ

campaignÊonÊnewsÊliteracyÊcanÊbeÊcreated,ÊifÊnecessaryÊasÊpartÊofÊtheÊformalÊcurricula.

ThereÊisÊaÊshiftingÊpatternÊfromÊfocusÊonÊtraditionalÊtoÊnewÊmedia.ÊMediaÊalsoÊcan'tÊbeÊtheÊonlyÊsourceÊofÊ

information.ÊSocialÊandÊnaturalÊsourcesÊareÊimportantÊalsoÊandÊtheÊbestÊvalueÊteacherÊisÊtheÊfamily.

QualityÊjournalismÊisÊalsoÊnecessaryÊalongÊwithÊethicalÊmedia.ÊEditorialÊjudgmentÊonÊwhatÊisÊpublishableÊandÊ

howÊtheyÊshouldÊbeÊtreatedÊisÊimportant.

KeyÊFGDÊFindingsÊ

NewsÊContentÊandÊpresentation

NewsÊisÊtheÊmainÊmediaÊattraction.ÊPolitics,Êsports,Êcrime,Êeditorial,Êpost-editorialÊandÊfeatureÊstories,Ê

culturalÊnewsÊareÊalsoÊofÊinterestÊinÊgeneral.ÊTalkÊshowÊoverÊTVÊalsoÊgetsÊattention.Ê
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VividÊdescriptionsÊofÊmurderÊandÊotherÊcrimesÊoffendÊtheÊconsumer.ÊÊPicturesÊofÊdecomposedÊfaceÊorÊdeadÊ

bodyÊcreateÊnegativeÊimpactÊinÊmind.

NegativeÊnewsÊisÊpreferredÊoverÊpositiveÊones.ÊHeadlinesÊareÊoftenÊconfusing.ÊCompetitionÊamongÊmediaÊ

housesÊleadsÊtoÊpublishingÊsensitiveÊnewsÊandÊpictureÊwithoutÊconsideringÊethicalÊaspectsÊandÊreaders'Ê

perspectives.

NewsÊstoriesÊonÊindigenousÊandÊotherÊleft-outÊcommunitiesÊareÊignoredÊorÊcarelesslyÊdone.ÊSomeÊmediaÊ

outlets,ÊparticularlyÊtheÊFMÊradioÊareÊpollutingÊandÊdistortingÊtheÊnationalÊlanguage.

ReportingÊstandardÊandÊcredibility

NotÊenoughÊconcernÊaboutÊtheÊaccuracyÊofÊreportsÊandÊstandardÊofÊlanguageÊisÊinÊmedia.ÊStandardÊofÊTVÊ

newsÊpresentationÊneedsÊimprovementÊaccordingÊtoÊtheÊaudience.

NationalÊandÊlocalÊnewspapers,ÊexceptÊfew,ÊlackÊinÊcredibilityÊinÊpublishingÊnews.Ê

BothÊprintÊandÊelectronicÊmediaÊareÊprofitÊdriven.ÊTheyÊwantÊtheÊmediaÊtoÊserveÊtheirÊbusinessÊpurpose.ÊSoÊ

maintainingÊqualityÊandÊethicalÊstandardsÊmayÊnotÊbeÊeasyÊforÊtheÊjournalists.

MediaÊoftenÊviolateÊethicalÊprinciplesÊwhileÊreporting,ÊparticularlyÊonÊsensitiveÊissues.ÊAverageÊscoreÊonÊ

ethicalÊstandardsÊofÊmediaÊratedÊbyÊtheÊparticipantsÊisÊaboutÊ5ÊoutÊofÊ10.

ChildrenÊasÊsubjectÊandÊaudienceÊofÊnewsÊmedia

MediaÊreportsÊhaveÊpsychologicallyÊaffectedÊmanyÊchildren.ÊAsÊchildrenÊareÊvulnerable,ÊsoÊsuchÊreportsÊ

mayÊprovokeÊabnormalÊbehaviorÊofÊchildren.Ê

MediaÊshouldÊnoteÊthatÊchildren'sÊinvolvementÊinÊcriminalÊactsÊisÊtheÊfailureÊofÊfamilyÊandÊsociety.ÊChildrenÊ

areÊnotÊresponsibleÊforÊsuchÊacts.Ê

MediaÊisÊunawareÊofÊethicalÊreportingÊthoughÊmanyÊjournalistsÊareÊawareÊofÊtheÊlimitationsÊandÊpressuresÊ

placedÊonÊthem.Ê

MediaÊisÊunawareÊofÊtheÊprinciplesÊofÊreportingÊonÊchildrenÊinÊmediaÊandÊrequiresÊeducationÊonÊthisÊmatter.

DevelopingÊnewsÊsenseÊandÊawareness

NGOsÊcanÊmonitorÊviolationÊofÊChildrenÊActÊinÊmedia.ÊAwarenessÊprogrammeÊonÊlegalÊprovisionsÊcanÊbeÊ

organized.ÊInteractionsÊofÊreadersÊshouldÊbeÊorganizedÊwithÊreportersÊandÊeditorsÊincludingÊonÊchildÊrights.

AÊcampaignÊonÊqualityÊandÊethicalÊmediaÊreportingÊcanÊbeÊorganizedÊproducingÊdrama,ÊsongsÊandÊ

developingÊadvocacyÊmaterials.Ê

OverallÊethicalÊvaluesÊhaveÊtoÊbeÊcreatedÊinÊtheÊsocietyÊthroughÊmoralÊteachingÊandÊculturalÊactivities.

RelevantÊclausesÊofÊtheÊChildrenÊActÊcanÊbeÊpublishedÊinÊtheÊnewspaperÊasÊadvertisementsÊtoÊremindÊ

journalistsÊaboutÊtheirÊethicalÊresponsibilities.
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TwoÊconsultationÊmeetingsÊwithÊmediaÊand
representativesÊofÊaudiences

SummaryÊofÊconsultationÊmeetingsÊareÊgivenÊbelow:Ê

MediaÊandÊNewsÊLiteracy

AcademicÊstudyÊonÊnewsÊliteracy/mediaÊliteracyÊandÊstudyÊonÊconsumerÊexpectationsÊareÊneededÊtoÊ

establishÊbaseline.Ê

NewspapersÊareÊnotÊtheÊonlyÊsourceÊofÊinformationÊnow.ÊReceiverÊofÊnewsÊhasÊalsoÊnowÊbecomeÊnewsÊ

sourceÊparticularlyÊdueÊtoÊsocialÊmedia.ÊNeedÊtoÊmonitorÊaudienceÊreactionÊtoÊgaugeÊnewsÊliteracyÊandÊ

ethics.

Media/newsÊliteracyÊshouldÊbeÊincludedÊinÊeducationalÊcurriculum.ÊButÊchildÊfriendlyÊmediaÊwillÊbeÊpossibleÊ

onlyÊwhenÊsocietyÊandÊstateÊareÊalsoÊchildÊfriendly.ÊNewsÊliteracyÊisÊlinkedÊwithÊculturalÊliteracyÊandÊsocialÊ

literacy.ÊInsteadÊofÊtimeÊboundÊprojects,ÊsustainableÊactionsÊareÊneededÊforÊpracticingÊethicsÊinÊreporting.Ê

NewsÊliteracyÊcan'tÊhappenÊinÊisolation.

SocialÊmediaÊhasÊbothÊpositiveÊandÊnegativeÊimpacts.ÊSometimesÊsocialÊmediaÊguidesÊtheÊmainstreamÊ

media.ÊSocialÊmediaÊeducationÊisÊimportant.

MoreÊinteractionsÊareÊrequiredÊatÊtheÊpolicyÊlevel.ÊLocalÊmediaÊindustryÊneedsÊspecialÊanalysisÊandÊattentionÊ

includingÊformingÊmediaÊliteracyÊforumÊatÊdistrictÊandÊupazilaÊlevels.

AÊnationalÊmediaÊguidelineÊisÊrequired.ÊIndicatorsÊofÊqualityÊandÊstandardÊhaveÊtoÊbeÊset.ÊPressÊcouncilÊ

shouldÊbeÊinvolvedÊwithÊtheÊprocess.

EthicsÊandÊMediaÊ

AÊcomprehensiveÊbroadcastingÊpolicyÊcanÊfacilitateÊethicalÊmediaÊreporting.ÊEthicalÊstandardsÊhaveÊtoÊbeÊ

setÊinÊtheÊsocialÊcontext.

EthicsÊinÊeditorialÊadministrationÊisÊimportant.ÊHigherÊdemandÊforÊqualityÊworkersÊexistsÊbutÊmarketÊsupplyÊisÊÊ

inadequate.ÊTrainingÊopportunityÊonÊethicalÊreportingÊisÊinadequate.ÊÊÊÊ

SocialÊmediaÊshouldÊalsoÊbeÊbroughtÊunderÊtheÊpurviewÊofÊethics.ÊÊTeachingÊchildrenÊethicalÊvaluesÊisÊmoreÊ

importantÊthanÊcurriculumÊstudy.

MediaÊsellsÊaudienceÊtoÊadvertisementÊproviders.ÊEthicsÊshouldÊalsoÊbeÊfollowedÊinÊtheÊadvertisementÊ

sector.

MaintainingÊethicalÊstandardsÊisÊaÊmatterÊofÊcommitment.ÊOnlyÊlawÊcannotÊsolveÊproblem.ÊChangingÊ

mindsetÊisÊimportant.ÊEthicalÊjournalismÊwillÊonlyÊbeÊpossibleÊinÊanÊethicalÊeconomyÊandÊethicalÊsociety.

MediaÊhousesÊhaveÊtoÊbeÊinvolvedÊwithÊethicsÊinÊmediaÊinitiative.ÊMediaÊalsoÊhasÊlimitationsÊwhichÊshouldÊ

beÊrecognized.ÊMediaÊisÊoftenÊconfusedÊaboutÊtheÊborderlineÊbetweenÊethicalÊandÊunethicalÊpractices.Ê
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ConclusionÊandÊsuggestionsÊforÊactionÊtoÊimprove

mediaÊandÊnewsÊliteracyÊinÊBangladeshÊ

BasedÊonÊquantitativeÊdata,ÊFGDs,ÊKIIsÊandÊconsultationÊremarksÊtheÊfollowingÊstatementsÊmayÊbeÊsummedÊupÊ

asÊnecessaryÊforÊdeveloping,ÊimprovingÊandÊimplementingÊmediaÊandÊnewsÊliteracy.ÊTheyÊreferÊtoÊbothÊstructuralÊ

andÊincidentalÊaspectsÊofÊmedia.

AÊclearÊcodeÊofÊethicsÊmustÊbeÊdevelopedÊandÊdistributedÊtoÊbothÊproducersÊandÊconsumersÊinÊorderÊtoÊ

quicklyÊreferÊtoÊaÊnationallyÊdevelopedÊguideline.ÊThisÊneedsÊtoÊbeÊdoneÊasÊaÊjointÊactivityÊasÊthereÊareÊ

constraintsÊinÊallÊsectorsÊandÊlackÊofÊcommunicationÊbetweenÊconsumerÊandÊdistributorÊisÊobvious.Ê

ResearchÊneedsÊtoÊbeÊtakenÊonÊallÊsidesÊtoÊidentifyÊtheÊdifficultiesÊthatÊaffectÊmediaÊsectorÊinÊgeneralÊandÊ

sharedÊwithÊtheÊaudienceÊforÊbetterÊunderstandingÊofÊtheÊsituationÊbyÊallÊonÊissuesÊofÊethicalÊandÊ

acceptableÊqualityÊofÊmediaÊproductsÊandÊifÊnotÊwhyÊthisÊisÊhappening.Ê

OnceÊaÊcodeÊofÊethicsÊisÊfinalized,ÊitsÊapplicationÊprocessÊshouldÊalsoÊbeÊdeveloped.ÊThereÊshouldÊbeÊaÊ

bodyÊwhichÊshouldÊensureÊmediaÊethicsÊisÊfollowed.ÊMonitoringÊgroupsÊatÊallÊlevelsÊfromÊtheÊnationalÊtoÊtheÊ

grassrootsÊneedÊtoÊbeÊorganizedÊincludingÊNGOsÊtoÊensureÊrepresentativeÊpublicÊopinionÊonÊmediaÊethicsÊ

particularlyÊconcerningÊchildren.ÊAÊsetÊofÊdataÊshouldÊbeÊconsideredÊasÊbaselineÊandÊusedÊbyÊallÊasÊaÊ

commonÊpointÊofÊreferenceÊforÊmeasuringÊprogressÊorÊdeclineÊofÊmediaÊandÊnewsÊliteracyÊoverÊtime.ÊÊ

MediaÊnewsÊandÊethicsÊguidelineÊshouldÊbeÊdevelopedÊasÊaÊcurriculumÊwithÊsyllabusÊandÊlearningÊ

outcomesÊforÊdifferentÊsegments.ÊThereÊshouldÊbeÊproducers,ÊconsumersÊandÊÊÊfacilitatorsÊguidelinesÊwhichÊ

requireÊaÊnewÊstructureÊtoÊimproveÊandÊimplementÊmediaÊandÊnewsÊliteracy.ÊGivenÊtheÊwidelyÊdivergentÊ

mediaÊsector-Êprint,Êbroadcasting,ÊonlineÊplatformsÊincludingÊmobileÊandÊsmartÊphonesÊetc-ÊtheÊtrainingÊ

packageÊandÊmonitoringÊguidelinesÊshouldÊbeÊcustomÊdesigned.

GuidelinesÊonÊtheÊroleÊofÊorganizationsÊbothÊofficialÊandÊcommercialÊinvolvedÊinÊreportingÊonÊchildrenÊ

shouldÊbeÊclearlyÊspeltÊoutÊandÊdevelopedÊafterÊextensiveÊconsultationÊandÊreviewÊofÊtheÊorganizationalÊ

capacityÊofÊtheÊinterestedÊparty.ÊTrainingÊdeliveryÊonÊtheÊissueÊshouldÊbeÊaÊkeyÊpartÊofÊtheÊnewÊregime.ÊÊ

AsÊlegitimacyÊofÊsuchÊaÊsensitiveÊissueÊisÊparamount,ÊitÊhasÊtoÊflowÊbothÊfromÊtheÊpublicÊandÊtheÊofficialÊ

space.ÊItÊmeansÊtheÊGoBÊmustÊagreeÊwithÊtheÊconcept,ÊoutlineÊandÊrecommendationsÊofÊtheÊsaidÊreportÊinÊ

theÊbestÊinterestÊofÊtheÊchildrenÊofÊBangladesh.ÊThisÊimpliesÊthatÊallÊtheÊofficialÊbodiesÊincludingÊtheÊPressÊ

CouncilÊshouldÊbeÊalignedÊonÊtheÊmatterÊofÊmediaÊliteracyÊandÊethics.Ê

AÊcodeÊofÊethicsÊshouldÊnotÊbeÊusedÊasÊaÊtollÊtoÊbrowÊbeatÊmedia.ÊConsumersÊareÊnotÊfamiliarÊwithÊtheÊ

structuralÊandÊincidentalÊproblemsÊofÊtheÊmediaÊsector.ÊSoÊgreaterÊtransparencyÊthereÊisÊonÊtheÊissueÊfromÊ

bothÊsides,ÊhigherÊtheÊchancesÊofÊmediaÊandÊnewsÊliteracy.ÊAÊcodeÊofÊethicsÊshouldÊbeÊdevelopedÊforÊtheÊ

advertisementÊsectorÊasÊwell.Ê

RegularÊconsultationsÊbetweenÊproducersÊandÊconsumersÊshouldÊbeÊsetÊupÊasÊpartÊofÊaÊnewÊinitiative.ÊAnÊ

agencyÊmayÊbeÊcommissionedÊtoÊdevelopÊandÊpublishÊanÊethicalÊmediaÊreviewÊeveryÊquarter,ÊpositiveÊandÊ

non-ÊconfrontationalÊinÊnature,ÊwhichÊcanÊhelpÊbothÊpartiesÊconcerned.Ê

SomeÊsortÊofÊindividualÊandÊcollectiveÊreprimandÊsystemÊmustÊbeÊputÊintoÊoperationÊwhenÊtheÊCodeÊofÊ

ethicsÊisÊviolated.ÊThisÊmethodÊofÊdetection/complaint,ÊinvestigationÊandÊreprimandÊshouldÊbeÊdecidedÊ

throughÊjointÊdiscussion.ÊConsumersÊoftenÊfeelÊhelplessÊasÊthereÊisÊnoÊformalÊbodyÊtoÊlistenÊtoÊtheirÊ

grievances.
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Introduction

AtÊthisÊageÊofÊsuperabundanceÊofÊinformation,ÊitÊisÊimperativeÊthatÊcitizensÊlearnÊtoÊjudgeÊtheÊ

reliabilityÊofÊnewsÊreportsÊandÊotherÊsourcesÊofÊinformationÊthatÊisÊpassedÊalongÊtheirÊsocialÊ

networksÊandÊotherÊmediaÊoutlets.ÊTheÊconceptÊofÊnewsÊliteracyÊhasÊemergedÊfromÊthisÊfeeling.Ê

NewsÊliteracyÊenablesÊcitizensÊtoÊaskÊsmartÊquestionsÊaboutÊtheÊinformationÊtheyÊwillÊuseÊinÊaÊ

rationalÊandÊmethodicalÊdissectionÊofÊnewsÊreports.

ItÊhelpsÊpeopleÊdevelopÊhigher-orderÊthinkingÊskillsÊandÊcriticalÊreasoningÊtoÊjudgeÊtheÊreliabilityÊ

andÊcredibilityÊofÊnewsÊ reportsÊ fromÊallÊmedia:Êprint,ÊTV,Ê radioÊorÊonline.ÊThusÊ theÊ

audience/readersÊareÊpreparedÊtoÊmakeÊinformedÊdecisions.Ê

BetterÊnewsÊliteracyÊwillÊenableÊreadersÊquestionÊreliabilityÊofÊnewsÊreports.ÊViolationÊofÊethicsÊinÊ

reportingÊonÊandÊforÊchildrenÊwillÊalsoÊbeÊquestionedÊbyÊtheÊsameÊreaders.ÊThisÊwillÊmakeÊtheÊ

newspapersÊmoreÊaccountableÊtoÊitsÊreaders.ÊSoÊnowÊitÊisÊtimeÊtoÊworkÊonÊaspectsÊofÊnewsÊ

literacy.Ê

SinceÊnewsÊliteracyÊisÊaÊnewÊissueÊinÊBangladesh,ÊtheÊcurrentÊsituationÊinÊthisÊareaÊneedsÊtoÊbeÊ

assessedÊthroughÊaÊmethodicalÊstudy.ÊConceptualÊunderstandingÊofÊtheÊissue,ÊexpectationÊandÊ

reactionÊofÊtheÊreadersÊonÊreliabilityÊandÊethicalÊpracticeÊinÊreportingÊshouldÊbeÊassessedÊandÊ

interventionsÊappliedÊforÊimprovement.ÊChildrenÊbeingÊaÊsensitiveÊsegmentÊofÊtheÊpopulationÊandÊ

theÊmostÊpotentialÊchangeÊmakersÊofÊfutureÊBangladesh,ÊspecialÊattentionÊhasÊtoÊbeÊgivenÊonÊ

newsÊliteracyÊinÊtheÊperspectiveÊofÊethicalÊreportingÊonÊandÊforÊchildren.

ThisÊstudyÊhasÊbeenÊconductedÊtoÊassessÊnewsÊliteracyÊandÊethicalÊconceptionÊofÊreadersÊ

involvingÊadolescentÊandÊyouthÊgroups,ÊmediaÊprofessionals,Êactivists,ÊacademicsÊandÊcivilÊ

societyÊmembers.ÊGenderÊequalityÊhasÊbeenÊmaintainedÊinÊselectingÊparticipantsÊandÊ

respondents.Ê

PurposeÊofÊtheÊstudy

ThisÊstudyÊonÊnewsÊliteracyÊstandardsÊaimsÊtoÊidentifyÊtheÊexistingÊsituationÊofÊnewsÊliteracyÊandÊ

ethicalÊconceptionÊofÊreadersÊandÊgenerateÊrecommendationsÊtoÊimproveÊtheÊsituation.
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Methodology

FollowingÊmethodologiesÊhaveÊbeenÊappliedÊinÊcarryingÊoutÊtheÊassessment.

InterviewÊwithÊquestionnaireÊ:ÊInterviewÊofÊ140Ê(70ÊyoungÊboysÊ&ÊgirlsÊandÊ70ÊfromÊotherÊsegmentsÊofÊ

theÊpopulation)ÊwereÊtakenÊwithÊaÊsetÊofÊquestionnaireÊtoÊidentifyÊtheirÊperceptionÊofÊnewsÊvalue,ÊreliabilityÊ

andÊethicalÊaspectsÊofÊreporting.ÊDhakaÊandÊsixÊdivisionalÊtownsÊwereÊcovered.ÊÊ

FocusÊgroupÊdiscussionÊ(FGD)Ê:ÊAÊtotalÊofÊ7ÊFGDÊsessionsÊwereÊorganizedÊinÊDhakaÊandÊsixÊdivisionsÊ

involvingÊdifferentÊgroupsÊincludingÊjournalist,Êchildren,ÊindigenousÊcommunity,ÊculturalÊactivists,Êparents,Ê

youngÊprofessionalsÊandÊNGOÊrepresentatives.ÊParticipantsÊwereÊdifferentÊfromÊtheÊrespondentsÊofÊÊ

interviews.

ConsultationÊmeetingsÊ:ÊTwoÊconsultationsÊcomprisingÊ30ÊparticipantsÊinÊeachÊwereÊorganizedÊinÊDhakaÊ

involvingÊheterogeneousÊgroupsÊconsistingÊmediaÊowners,ÊnewsroomÊmanagers,ÊactivistsÊandÊcivilÊsocietyÊ

membersÊonÊnewsÊliteracy.ÊRepresentativesÊfromÊthreeÊdivisionsÊparticipatedÊinÊeachÊmeeting.

KeyÊInformantÊInterviewÊ(KII)Ê:ÊInterviewÊofÊthirtyÊfiveÊkeyÊinformantsÊfromÊbothÊtheÊmediaÊandÊtheÊcitizenÊ

readersÊwereÊtakenÊwithÊaÊsemi-structuredÊsetÊofÊquestionnaireÊtoÊcollectÊtheirÊviewsÊonÊtheÊcurrentÊ

situationÊofÊnewsÊliteracyÊandÊpotentialÊinterventionsÊforÊimprovement.ÊNewspaperÊeditors,Êacademics,Ê

politicians,ÊintelligentsiaÊandÊcivilÊsocietyÊmembersÊwereÊinvolvedÊinÊtheÊprocess.

ReportÊpublicationÊ:ÊBasedÊonÊtheÊoneÊtoÊoneÊinterview,ÊFGDs,ÊKIIÊandÊconsultationsÊaÊreportÊhasÊbeenÊ

preparedÊforÊdistributingÊamongÊmediaÊandÊdifferentÊstakeholders.ÊTheÊdocumentÊwillÊactÊasÊaÊbenchmarkÊ

andÊcomeÊupÊwithÊaÊwayÊforwardÊforÊsuchÊinitiative.Ê

LimitationsÊofÊtheÊstudy

TheÊconceptÊofÊnewsÊliteracyÊisÊratherÊnewÊinÊBangladesh.ÊTheÊissueÊhadÊtoÊbeÊexplainedÊtoÊmostÊofÊtheÊ

respondentsÊbeforeÊfloatingÊdiscussionsÊorÊtakingÊinterviews.Ê

SomeÊofÊtheÊrespondentsÊfoundÊitÊdifficultÊrespondingÊtoÊsomeÊquestionsÊandÊparticipatingÊinÊdiscussionsÊ

dueÊtoÊunfamiliarityÊofÊtheÊtopic.Ê

AÊbiggerÊsizeÊofÊsampleÊrespondentsÊwouldÊprobablyÊgenerateÊmoreÊideasÊandÊcommentsÊonÊnewsÊandÊ

mediaÊliteracyÊsituation.

Ê

Ê
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Ê

ContextÊofÊmediaÊandÊnewsÊliteracyÊinÊBangladeshÊ

EachÊageÊdefinesÊmediaÊandÊnewsÊliteracyÊbasedÊonÊcommunicationÊinputsÊandÊtheÊmediaÊandÊsocialÊ

environmentÊthatÊexistÊinÊthatÊsociety.ÊEveryÊstageÊofÊhistoryÊhasÊproducedÊdominantÊandÊsubsidiaryÊ

mediaÊstreams.ÊMediaÊliteracyÊisÊaboutÊdecodingÊandÊapplyingÊskillsÊtoÊunderstandÊwhatÊisÊconveyedÊbyÊ

mediaÊtoÊsocietyÊaboutÊtheÊvariousÊissuesÊthatÊmatterÊtoÊtheÊconsumerÊandÊtheÊsocialÊenvironment.ÊItÊisÊ

aboutÊrespondingÊtoÊinputsÊtoÊensureÊquality,Êsafe,ÊobjectiveÊandÊsocietyÊfriendlyÊinformationÊstreams.

ThisÊliteracyÊofÊdecodingÊandÊinternalizingÊinformationÊwhichÊweÊcallÊmediaÊ/informationÊliteracyÊareÊalsoÊ

contextÊandÊcultureÊspecific.ÊEachÊmediumÊsuppliesÊinformationÊthatÊisÊtheÊproductÊofÊtheÊobjectiveÊofÊtheÊ

provider.ÊHence,ÊthereÊisÊnoÊ"non-involved"ÊsupplierÊofÊinformationÊandÊneitherÊisÊitÊ"neutral"ÊinÊtheÊ

conventionalÊsense.ÊTherefore,Êit'sÊtheÊresponsibilityÊofÊtheÊconsumerÊtoÊdecodeÊtheÊmediaÊproductÊandÊ

learnÊwhatÊitÊsaysÊandÊhowÊthatÊmayÊserveÊorÊharm.Ê

MediaÊliteracyÊexistsÊwithinÊaÊgreaterÊmediaÊenvironmentÊwhichÊagainÊisÊpartÊofÊaÊwiderÊinformationÊsocietyÊ

world.ÊÊForÊbetterÊunderstandingÊofÊtheÊtopicÊourÊreferencesÊtoÊmediaÊwillÊmeanÊonlyÊtheÊproducedÊmediaÊ

productsÊandÊhumanÊandÊsocialÊinteractionÊwithÊthem.ÊÊHowever,ÊallÊareÊcontextualizedÊwithinÊtheÊlivedÊinÊ

builtÊworld.

InÊgeneralÊmediaÊmeansÊtheÊconduitÊandÊprocessesÊthroughÊwhichÊindividuals,ÊgroupsÊandÊfamiliesÊ

communicateÊwithÊeachÊother.ÊItÊcanÊbeÊbetweenÊindividuals,ÊfamiliesÊandÊgroupsÊasÊwellÊasÊlargerÊ

constructsÊandÊamongÊthemselves.ÊItÊisÊoftenÊtwo-wayÊbutÊtheÊsupplierÊandÊrecipientÊidentityÊvariesÊgreatlyÊ

dependingÊonÊtheÊsituation.ÊNorÊareÊtheseÊidentitiesÊconcreteÊandÊconstant.ÊGroupsÊcommunicateÊ

betweenÊgroupsÊbutÊindividualsÊalsoÊcommunicateÊtoÊgroupsÊdependingÊonÊtheÊsituationÊandÊpurpose.ÊÊ

WithÊemergenceÊofÊmoreÊcomplexÊsocio-economicÊtransactions,ÊmediaÊisÊconstantlyÊredefiningÊitselfÊasÊaÊ

resultÊofÊwhichÊmediaÊliteracyÊtooÊisÊgoingÊbeyondÊconventionalÊparameters.Ê

InÊgeneralÊthereÊareÊthreeÊelementsÊthatÊdefineÊthisÊprocess.ÊAtÊitsÊsimplestÊtheyÊare:ÊA.ÊMassÊmediaÊB.Ê

Inter-personalÊmediaÊC.ÊCrossÊandÊconvergenceÊmedia.ÊHowever,ÊasÊtheÊlastÊcategoryÊsuggests,Êit'sÊnotÊ

waterÊtightÊcompartmentalizedÊandÊtheyÊinterÊmix.ÊWithinÊtheÊcategoriesÊthereÊareÊvariationsÊalso.ÊWithÊtheÊ

riseÊofÊtheÊvirtualÊmedia,ÊweÊseeÊsocialÊmediaÊasÊaÊsignificantÊplayerÊchangingÊtheÊshapeÊofÊmediaÊinÊ

general.ÊButÊnoneÊareÊoverwhelmingÊasÊyetÊsinceÊeveryÊsocio-economicÊstreamsÊasÊwellÊasÊageÊgroupsÊ

haveÊtheirÊownÊsignaturesÊandÊfootprints.ÊThusÊtheÊfocusÊisÊnotÊjustÊaboutÊwhichÊmediaÊsectorÊtheÊ

transactionsÊofÊinformationÊareÊtakingÊplaceÊbutÊtheÊrateÊandÊlevelÊofÊinter-actionÊthatÊisÊinÊoccurrenceÊandÊ

inÊrelationshipÊtoÊotherÊmedia.

MEDIA AND NEWS

LITERACY IN BANGLADESH:

A FRAMEWORK BASED ANALYSIS
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MediaÊandÊnewsÊliteracyÊisÊaboutÊequalizingÊtheÊbalanceÊbetweenÊtheÊproducerÊandÊtheÊconsumerÊandÊ

reachingÊtheÊoptimalÊlevelÊforÊboth.ÊÊButÊit'sÊalsoÊanÊasymmetricÊrelationshipÊsinceÊtheÊdistributorÊoftenÊhasÊ

theÊedge.ÊThusÊmediaÊandÊnewsÊliteracyÊisÊaboutÊempoweringÊtheÊconsumerÊwithÊtheÊskillsÊwhichÊwillÊleadÊ

toÊbetterÊproductÊchoosingÊandÊbetterÊconsumerÊbehaviorÊleadingÊtoÊbetterÊproductionÊasÊwell.ÊItÊisÊanÊinter-

activeÊprocessÊandÊhelpsÊestablishÊtheÊrightsÊofÊtheÊconsumerÊandÊdevelopsÊstandardsÊwhichÊassistÊtheÊ

producerÊtoÊdevelopÊbetterÊmediaÊgoods.Ê

MediaÊinÊtoday'sÊworldÊisÊnotÊjustÊaboutÊtheÊchannels,Êmodes,ÊmethodsÊandÊdeliveryÊsystemsÊofÊinformationÊ

butÊtheÊentireÊenvironmentÊinÊwhichÊsuchÊinter-actionsÊtakeÊplace.ÊMediaÊthereforeÊisÊaÊmulti-dimensionalÊ

realityÊwhereÊallÊofÊtheÊelementsÊintermingleÊtoÊcreateÊandÊhelpÊcreateÊseveralÊrealities.ÊToÊnavigateÊthroughÊ

thisÊeverÊcomplexÊandÊmultipleÊworld,ÊweÊneedÊtoÊbeÊmediaÊliteratesÊinÊourÊownÊinterest.

TheÊissueÊisÊalsoÊinfluencedÊbyÊtheÊemergingÊissueÊofÊtechnologyÊandÊmediaÊliteracy.ÊTheÊretreatÊofÊolderÊ

mediaÊformsÊ-ÊprintÊmediaÊetc-ÊandÊtheÊriseÊofÊdigitalÊmediaÊwhereÊtheÊconsumerÊcanÊalsoÊbeÊtheÊsupplierÊ

hasÊgeneratedÊnewÊdimensionsÊifÊnotÊ"virtual"Êreality.ÊItÊhasÊledÊtoÊnewÊmarketÊshapesÊandÊbothÊsupplierÊ

andÊconsumerÊareÊinfluencingÊeachÊotherÊatÊaÊrateÊnotÊseenÊinÊmediaÊhistoryÊbefore.ÊThisÊhasÊledÊtoÊnewÊ

demandsÊforÊnewÊmediaÊliteracyÊapartÊfromÊtheÊolderÊoneÊandÊaÊliteracyÊrealityÊthatÊisÊperhapsÊreflectiveÊofÊ

theÊpresentÊtimeÊmoreÊfaithfully.ÊÊÊ

MediaÊliteracyÊandÊsocialÊvaluesÊstructureÊ

MediaÊisÊalsoÊaÊsystemÊthroughÊwhichÊcultureÊandÊsocialÊvaluesÊareÊtransmittedÊthroughÊgenerationsÊandÊ

amongÊgenerations.ÊInÊtheÊproductionÊandÊtransmissionÊofÊsuchÊvalues,ÊmediaÊisÊperhapsÊtheÊmostÊ

powerfulÊplayer.ÊMediaÊisÊtheÊprimeÊsupplierÊofÊculturalÊproducts.ÊSinceÊsocietalÊsystemsÊdependÊonÊvaluesÊ

toÊdetermineÊtheÊworthÊofÊknowledgeÊthatÊisÊadopted,ÊitÊultimatelyÊbecomesÊtheÊbenchmarkÊthatÊisÊusedÊtoÊ

measureÊifÊtheÊconsumerÊcommunityÊinÊgeneralÊhasÊtheÊmediaÊliteracyÊtoÊbeÊanÊeffectiveÊconsumerÊorÊnot.ÊÊ

MediaÊliteracyÊthereforeÊshouldÊhaveÊobjectivesÊbeyondÊlearningÊtoÊdecodeÊinformationÊproducts.ÊÊ

Otherwise,ÊmereÊlearningÊlimitsÊtheÊconsumer'sÊroleÊtoÊbeingÊaÊpassiveÊrecipient.ÊÊMediaÊliteracyÊshouldÊbeÊ

ableÊtoÊempowerÊtheÊconsumerÊtoÊinfluenceÊtheÊmediaÊmarket.Ê

MediaÊliteracyÊisÊaÊprocessÊtoÊenableÊpeopleÊtoÊpickÊthroughÊvariousÊmediaÊproductsÊandÊbecomeÊmediaÊ

educated.ÊHowever,ÊinÊaÊglobalizedÊworld,ÊproductÊsourcesÊareÊmanifold.ÊToÊbeÊmostÊeffective,Êit'sÊimportantÊ

toÊrecognizeÊtheÊculturalÊcontextÊofÊsuchÊproductsÊandÊtheirÊappropriatenessÊwhichÊisÊalsoÊwhereÊmediaÊ

literacyÊcanÊplayÊanÊimportantÊrole.ÊOtherwiseÊproductsÊmayÊoverwhelmÊlocalÊandÊimmatureÊmediaÊmarketsÊ

andÊdiminishÊmediaÊdiversityÊasÊwellÊasÊchoicesÊofÊtheÊconsumer.ÊÊÊ

WithoutÊmediaÊdiversity,ÊtheÊrightÊtoÊchooseÊcanÊbeÊseverelyÊaffectedÊleadingÊtoÊlossÊinÊotherÊsectorsÊ

includingÊeconomicÊones.ÊRationalÊeconomicÊchoicesÊdependÊonÊproductÊknowledgeÊandÊhowÊsuchÊ

informationÊisÊplacedÊmayÊleadÊtoÊbadÊandÊunhealthyÊchoices.ÊÊLifeÊandÊlifestyleÊdecisionsÊtakenÊonÊtheÊ

basisÊofÊmediaÊinformationÊareÊincreasingÊrapidlyÊinÊeveryÊsphereÊandÊbecauseÊofÊtheirÊrangeÊtheyÊaffectÊ

valueÊstructuresÊasÊwell.ÊThisÊbringsÊinÊtheÊissueÊofÊglobalizationÊasÊaÊforceÊofÊdiversityÊorÊpromotingÊoneÊ

globalÊmono-culture.

GlobalizationÊisÊaÊgreatÊchallengeÊbothÊpositivelyÊandÊnegativelyÊwhichÊisÊwhyÊanyÊreinforcementÊofÊideasÊ

andÊmessages,ÊformÊandÊcontentÊneedÊaddressingÊbyÊmediaÊliteracy.ÊTheÊscopeÊofÊmediaÊliteracyÊthereforeÊ

goesÊbeyondÊconventionalÊdevelopmentÊprogrammeÊparadigmsÊandÊbecomesÊaÊpartÊofÊtheÊgreaterÊrightsÊ

narrativeÊincludingÊcultureÊandÊvalueÊbuilding.Ê



14

NavigationÊthroughÊtheÊworldÊofÊnegativeÊandÊpositiveÊtraditionÊisÊaÊmajorÊpointÊinÊquestion.ÊAudienceÊsizeÊ

mayÊinfluenceÊdecisionsÊofÊtheÊmediaÊproducersÊandÊtheÊmessagesÊofÊtraditionÊmayÊendÊupÊpushingÊrightsÊ

denialÊissuesÊorÊdenyingÊofÊtraditionalÊvaluesÊinÊtheÊnameÊofÊsociallyÊnon-contextualizedÊnewÊrights.ÊÊInÊsuchÊ

cases,ÊmediaÊliteracyÊbecomesÊaÊfacilitatorÊofÊrightsÊinÊtheÊculturalÊfieldÊasÊwell.ÊApartÊfromÊitsÊguardianÊroleÊ

inÊadvancingÊnewÊpositiveÊculturalÊrightsÊandÊvaluesÊwhichÊstrengthenÊpositiveÊtraditions,ÊitÊservesÊasÊaÊ

conduitÊasÊwellÊforÊpromotionÊofÊcriticalÊthinking.Ê

EthicalÊandÊrationalÊvaluesÊofÊsocietyÊbecomesÊveryÊimportantÊasÊconsumersÊareÊconcernedÊaboutÊtheÊ

valuesÊmediaÊtransmitÊparticularlyÊsoÊwhenÊitÊdealsÊwithÊchildren.ÊItÊgoesÊdeepÊintoÊhowÊsocietyÊlooksÊatÊ

itselfÊandÊhowÊitÊwouldÊlikeÊtoÊlookÊatÊinÊfuture.ÊOnce,ÊmediaÊliteracyÊisÊunderstoodÊasÊaÊsocietyÊbuildingÊtool,Ê

theÊissuesÊraisedÊinÊthisÊreportÊbecomeÊeasierÊtoÊappreciate.ÊÊ

ÊÊ

Media,ÊinformationÊandÊnewsÊliteracyÊapplicationÊ

WhileÊtheÊtermÊhasÊgainedÊconsiderableÊcurrencyÊrecently,ÊthereÊisÊnoÊfinalÊbookÊonÊtheÊtopicÊandÊitÊ

dependsÊonÊaÊvarietyÊofÊfactorsÊtoÊgainÊaÊface.ÊButÊitÊisÊnotÊjustÊanÊinformalÊexerciseÊbutÊaÊstructuredÊoneÊ

wherebyÊmediaÊliteratesÊformÊgroups,ÊclustersÊandÊultimatelyÊcivilÊsocietyÊbodiesÊwhoÊmonitorÊmediaÊ

productsÊandÊspreadsÊeducationÊaboutÊit.ÊMediaÊliteracyÊintendsÊtoÊdiminishÊtheÊcontrolÊproducersÊmayÊ

haveÊoverÊtheÊmarketÊandÊcreateÊaÊmoreÊethicalÊrelationshipÊbetweenÊtheÊtwo.

ItsÊapplicationÊcanÊbeÊatÊmultipleÊlevelsÊandÊitÊexistsÊlikeÊallÊliteracyÊprogrammesÊfromÊtheÊnationalÊtoÊtheÊ

individualÊconsumerÊlevel.ÊThereÊareÊgenerallyÊseveralÊinitiativesÊandÊentryÊpointsÊbutÊtheyÊneedÊtoÊfollowÊaÊ

structuredÊpatternÊtoÊbeÊeffective.

ThereÊareÊseveralÊstagesÊofÊtheÊprocess:Ê

a.ÊOngoingÊconstraintsÊandÊgapsÊanalysisÊprocess.ÊStatingÊinÊclearÊtermsÊtheÊobjectiveÊofÊtheÊmediaÊ

literacyÊinitiativeÊ

b.ÊTheÊlevelsÊandÊstagesÊasÊwellÊasÊlearningÊoutcomesÊofÊtheÊliteracyÊachievementÊexerciseÊ

c.ÊLiteracyÊbasedÊcompetenciesÊbyÊstagesÊandÊassessmentÊtoolsÊtoÊdetermineÊthatÊ

d.ÊAreasÊofÊÊapplicationÊandÊmethodsÊtoÊapplyÊandÊsustainÊmediaÊliteracyÊ

TheÊapplicationÊdomainÊwillÊthereforeÊincludeÊaÊmultipleÊseriesÊofÊlearnersÊhavingÊskillÊsetsÊatÊvariousÊlevels.Ê

ToÊunderstandÊtheÊlevelÊofÊtheÊprimaryÊlearner,ÊmediaÊliteracyÊtestsÊneedÊtoÊbeÊdevelopedÊwhichÊwillÊallowÊ

theÊtutor(s)ÊtoÊunderstandÊtheÊexistingÊlevelÊofÊmediaÊliteracyÊandÊthenÊexposeÊthemÊtoÊaÊvarietyÊofÊlearningÊ

tools,ÊandÊmethodsÊtoÊdeliverÊcontentÊandÊorganizationalÊactivities.ÊÊÊ

MediaÊliteracyÊlikeÊconventionalÊliteracyÊlearningÊmeansÊpeopleÊareÊatÊdifferentÊlevelsÊandÊstagesÊofÊ

understanding,ÊhaveÊdifferentÊcapacityÊforÊcriticalÊthinkingÊandÊitsÊapplicationÊinÊdetermineÊtheÊnature,ÊworthÊ

andÊqualityÊofÊmediaÊproducts.ÊHenceÊaÊlayeredÊcurriculumÊandÊaudienceÊspecificÊcontentÊisÊneeded.
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TheÊmediaÊframeworkÊandÊliteracy:ÊSocialÊBackgroundÊ

ThereÊareÊmanyÊtypesÊofÊmediaÊinÊaÊsectorÊbutÊaÊbroadlyÊlayeredÊmodelÊwouldÊshowÊseveralÊofÊtheseÊ

arrangementsÊstatedÊbelow.Ê

TraditionalÊmediaÊaroseÊinÊearlyÊstageÊofÊagriculturalÊsocietiesÊofÊtheÊregionÊwhenÊvillageÊlife,ÊitsÊpleasuresÊ

andÊchallenges,ÊreflectionsÊandÊwisdomÊwereÊchanneledÊlargelyÊthroughÊsongsÊandÊtheatre.ÊTheyÊreflectedÊ

everyÊaspectÊofÊlifeÊandÊareÊstillÊaliveÊbutÊfaceÊmanyÊcompetitorsÊfromÊaudio-visualÊbroadcastÊmedia.Ê

ContentÊofÊsongsÊandÊtheatreÊhaveÊalsoÊchangedÊandÊexpanded.

TheatreÊasÊmediaÊisÊperformedÊbothÊcollectivelyÊandÊindividually.ÊThusÊruralÊtheatreÊcontinuesÊinÊvariousÊ

shapesÊandÊformsÊunderÊdifferentÊnamesÊsuchÊasÊJatra,ÊNatok,ÊPalaÊgan,Êetc.ÊEssentially,ÊtheyÊareÊpsycho-

socialÊactivitiesÊpresentedÊinÊentertainmentÊformsÊandÊhelpsÊpeopleÊtoÊcopeÊwithÊdifferentÊchallengesÊofÊ

lifeÊandÊcelebrateÊfestivals.Ê

AsÊruralÊlivesÊhaveÊchangedÊthereÊisÊinformationÊflowÊfromÊoutsideÊintoÊtheÊvillagesÊwhichÊareÊfromÊstrongerÊ

sourcesÊthanÊtraditionÊandÊhaveÊoftenÊoverwhelmedÊolderÊtraditionalÊcontent.ÊHowever,ÊtheÊformsÊinÊruralÊ

orÊperi-urbanÊlifeÊhaveÊalsoÊbeenÊre-shapedÊwithÊcontentsÊthatÊareÊdifferentÊinÊchallengesÊandÊcopingÊ

methods.ÊAÊnewÊfocusÊonÊsexualityÊandÊromanceÊhaveÊalsoÊarisenÊwhichÊareÊinevitableÊasÊotherÊconcernsÊ

beyondÊtheÊimmediateÊlivelihoodÊgatheringÊemerge.ÊThus,ÊthisÊisÊaÊcriticalÊareaÊwhereÊmediaÊliteracyÊisÊ

essentialÊsinceÊeverydayÊconcernsÊofÊchallengeÊmanagingÊofÊtheÊconsumerÊandÊcommercialÊconcernsÊofÊ

profitÊmakingÊofÊtheÊproducerÊwithoutÊsocialÊresponsibilityÊcomeÊinÊconflict.ÊÊÊ

InÊtheÊwiderÊnationalÊandÊsub-nationalÊscene,ÊprintÊmediaÊisÊveryÊinfluentialÊthoughÊinÊphysicalÊdeclineÊdueÊ

toÊcompetitionÊwithÊbroadcastÊmediaÊandÊonlineÊmedia.ÊHowever,ÊprintÊmediaÊstillÊreachesÊopinionÊandÊ

decisionÊmakersÊmore,ÊhaveÊaÊlongerÊshelfÊlifeÊandÊcanÊbeÊaccessedÊwheneverÊneededÊinÊanyÊgivenÊday.ÊItÊ

alsoÊcarriesÊthreeÊkindsÊofÊmediaÊitems-Êa)ÊNewsÊb)ÊOpinionÊpiecesÊc)ÊLiftÊitemsÊfromÊotherÊglobalÊmedia.Ê

ThisÊcombinationÊkeepsÊprintÊmediaÊdespiteÊitsÊageingÊprofileÊquiteÊeffective.ÊTheÊdemographyÊalsoÊ

matters.ÊWhileÊtheÊyoungerÊpeopleÊareÊlessÊdrawnÊtoÊprintÊmedia,ÊtheÊolderÊgenerationÊisÊcloser.ÊThisÊ

generationÊisÊalsoÊtheÊheadÊofÊhouseholds,ÊtheÊdecisionÊmakersÊetc.ÊThatÊisÊwhyÊdespiteÊitsÊlimitedÊandÊ

stagnantÊreach,ÊitÊremainsÊveryÊpowerful.Ê

BroadcastÊmediaÊRadioÊandÊTV,ÊFMÊetcÊÊÊ

RadioÊhasÊdeclinedÊmuchÊinÊtheÊruralÊareasÊwithÊTVÊmakingÊaÊstrongÊimpactÊbutÊinÊtheÊurbanÊareasÊradioÊ

hasÊbeenÊre-bornÊwithÊaÊyouthfulÊaudienceÊdueÊtoÊtheÊriseÊofÊFMÊstations.ÊProducingÊaÊnewÊ"language"Ê

usingÊjargons,ÊmobileÊphoneÊtextÊbasedÊjargons,ÊstyleÊbasedÊexpressionsÊandÊfocusÊonÊnewÊinterestÊandÊ

directionsÊparticularlyÊlifestyleÊissues,ÊtheyÊhaveÊemergedÊasÊaÊcriticalÊpartÊofÊnewÊmediaÊthatÊwasÊnotÊ

anticipatedÊevenÊaÊfewÊyearsÊback.ÊAsÊaÊconsumptionÊdrivenÊmarketÊsegment,ÊwithÊanÊaspirationÊbasedÊ

lifestyle,ÊtheyÊrepresentÊaÊnewÊfrontierÊforÊmediaÊliteracy.ÊAtÊtheÊsameÊtime,ÊthereÊisÊaÊculturalÊbacklashÊfromÊ

traditionalÊlistenerÊgroupsÊwhoÊseeÊFMÊasÊ"distortersÊofÊlanguage".Ê

TelevisionÊisÊtheÊbiggestÊgrowthÊsectorÊandÊwhereÊlargeÊinvestmentÊhasÊrushedÊinÊasÊinvestorsÊlookÊforÊ

bothÊeconomicÊandÊextra-economicÊbenefits.ÊTheÊcombinedÊreachÊisÊtheÊhighestÊinÊtheÊcountryÊandÊitsÊ

productÊofferingsÊareÊendlessÊwhichÊmakesÊitÊtheÊmostÊsignificantÊsourceÊofÊmediaÊinformation.ÊHowever,Ê

becauseÊofÊitsÊhighÊdependenceÊonÊadvertisement,ÊbroadcastÊtimingsÊareÊbasedÊonÊcommercialÊ

considerations.ÊButÊgivenÊthatÊit'sÊaudio-visualÊandÊentertaining,ÊthisÊisÊtheÊdominantÊsectorÊatÊtheÊ

moment.ÊThisÊincludesÊbothÊsatelliteÊandÊterrestrialÊchannels;ÊprivateÊandÊpublicÊsector,ÊwhichÊtogetherÊ

makeÊupÊtheÊlargestÊchunkÊofÊgeneralÊmediaÊinformationÊproducts.Ê



OnlineÊmediaÊhasÊbeenÊaÊrelativelyÊrecentÊphenomenonÊandÊisÊbothÊaÊcontentÊrelayÊmediumÊapartÊfromÊaÊ

contentÊproviderÊthroughÊmobileÊphonesÊandÊcomputers.ÊHowever,Ê3GÊsystemsÊhaveÊrevolutionizedÊtheÊ

marketÊandÊallÊonlineÊproductsÊofÊnon-onlineÊplatformsÊsuchÊasÊprintÊmediaÊandÊTVÊareÊavailableÊmakingÊ

accessÊmuchÊhigherÊthanÊeverÊbefore.ÊThisÊdevelopmentÊimpactsÊonÊproductionÊandÊconsumptionÊ

arithmeticÊboth.Ê

OnlineÊmediaÊunitsÊareÊalsoÊinfiniteÊinÊvarietyÊoftenÊcreatingÊaÊvirtualÊmediaÊworld.ÊWithinÊonlineÊmediaÊtheÊ

mainÊproductsÊareÊwebsites,ÊonlineÊprintÊmedia,ÊonlineÊvideoÊstations,ÊandÊmusicÊandÊentertainmentÊ

products,ÊFacebookÊetc.ÊOneÊofÊtheÊreasonsÊwhyÊthisÊsectorÊwillÊcontinueÊtoÊgrowÊisÊbecauseÊofÊitsÊ

simplicityÊandÊlowÊcostÊofÊoperationÊwhichÊmakesÊanÊexplosionÊofÊonlineÊmediaÊinevitable.ÊThisÊhighÊ

accessÊalsoÊleadsÊtoÊproductionÊofÊhighÊpercentageÊofÊnegativeÊproducts,ÊbothÊsexualÊandÊpolitical.ÊÊButÊ

itsÊflexibilityÊandÊhugeÊdemandÊandÊsupplyÊsituationÊmakesÊitÊtheÊmostÊpotentÊmediaÊsectorÊinÊtheÊworldÊ

includingÊBangladeshÊtoday.ÊLowÊinvestmentÊalsoÊcontributesÊtoÊgreaterÊopportunityÊforÊpeopleÊfromÊ

differentÊeconomicÊsectorsÊtoÊparticipateÊinÊmediaÊdemocracy.Ê

TwoÊotherÊissuesÊareÊalsoÊveryÊcognizable.ÊOneÊisÊconvergenceÊofÊmodesÊinÊaÊsingleÊmediaÊplatformÊ-Ê

radio,ÊTV,Êprint-ÊsuchÊasÊinÊwebsitesÊandÊotherÊonlineÊplatformsÊwhichÊmakesÊconventionalÊdivisionÊofÊ

distributionÊofÊmediaÊsomewhatÊobsolete.ÊFutureÊlooksÊtoÊbeÊheadingÊthisÊwayÊasÊit'sÊtheÊmostÊconvenientÊ

forÊtheÊconsumer.Ê

PerhapsÊtheÊbestÊexampleÊisÊtheÊmobileÊphoneÊwhichÊisÊnowÊincreasinglyÊdominatingÊtheÊonlineÊmediaÊ

market.ÊSinceÊit'sÊportable,ÊhasÊstrongÊsignalsÊandÊaddressesÊtheÊindividualÊcustomer,ÊtheÊopportunityÊforÊ

greaterÊmarketÊshareÊisÊinevitable.ÊHowever,ÊriskÊforÊtheÊnon-mediaÊliterateÊconsumerÊisÊalsoÊhigher.ÊMostÊ

mediaÊproductsÊareÊnowÊbeingÊdesignedÊtoÊbeÊmobileÊplatformÊfriendlyÊmakingÊnewÊnegotiationÊterrainsÊ

inevitable.Ê

MediaÊLiteracyÊandÊadvertisementÊ

OneÊofÊtheÊgreatestÊinfluencesÊonÊmediaÊproductionÊisÊadvertisementÊandÊthisÊisÊaÊrelativelyÊignoredÊareaÊ

ofÊmediaÊliteracy.ÊSinceÊmediaÊproductionÊisÊnotÊpossibleÊwithoutÊfunding,ÊtheÊrelationshipÊisÊcomplex.ÊTwoÊ

relationshipsÊinÊfactÊactÊinÊoperationÊseparatelyÊandÊinÊtandem.ÊOneÊrelationshipÊisÊbetweenÊtheÊadvertiserÊ

andÊmediaÊoutlet.ÊTheÊotherÊisÊbetweenÊtheÊmediaÊoutletÊandÊtheÊconsumer.ÊSo,ÊnoÊdirectÊlinkageÊbetweenÊ

theÊconsumerÊandÊtheÊadvertiserÊexistÊmakingÊconsumerÊinfluencesÊdifficultÊtoÊexert.ÊÊHowever,ÊpublicÊ

rejectionÊofÊanÊadvertisementÊmayÊmeanÊthatÊtheÊproductÊwillÊsellÊlessÊbutÊinÊthisÊequation,ÊmediaÊliteracyÊ

playsÊaÊminorÊrole.ÊYetÊmediaÊliteracyÊisÊaboutÊmediaÊbehaviorÊandÊhowÊtheÊconsumerÊinter-actsÊandÊitÊ

responds.ÊIt'sÊaboutÊtheÊrightsÊofÊtheÊconsumer.Ê

ThisÊputsÊupÊaÊmoreÊdifficultÊquestionÊaboutÊtheÊeconomicÊrightsÊofÊtheÊmediaÊoutlet.ÊTheÊconsumerÊpaysÊ

aÊsmallÊfractionÊofÊtheÊcostÊthatÊisÊspentÊforÊbringingÊtheÊnewsÊhomeÊbutÊitÊwishesÊtoÊexertÊinformationÊonÊ

allÊtheÊeconomicÊsourcesÊofÊmedia.ÊItÊhasÊoftenÊputÊmediaÊandÊtheÊconsumerÊadvocateÊintoÊconflictÊ

positions.Ê

ThisÊconflictÊactuallyÊexpandsÊtheÊboundariesÊofÊmediaÊliteracyÊbecauseÊunlessÊtheÊconsumerÊknowsÊ

aboutÊtheÊproductionÊprocessÊandÊcosts,Êit'sÊimpossibleÊtoÊmakeÊrationalÊdemandsÊonÊmedia.ÊItÊwouldÊ

meanÊthatÊatÊleastÊaÊsectionÊofÊconsumersÊshouldÊbeÊableÊtoÊknowÊaboutÊtheÊinternalÊfunctioningÊofÊtheÊ

mediaÊsystemÊinÊgeneralÊandÊrecognizeÊtheÊeconomic,ÊinvestmentÊandÊlabourÊmarketÊaspectsÊofÊmediaÊtoÊ

determineÊwhatÊshouldÊbeÊeffectiveÊandÊrationalÊdemandsÊtoÊbeÊplacedÊbyÊtheÊconsumer.Ê

16
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TheÊissueÊcertainlyÊisÊcomplexÊasÊmuchÊofÊtheÊcommercialÊrelationsÊofÊmediaÊareÊdeterminedÊbyÊtheÊ

objectiveÊofÊtheÊinvestmentÊandÊtheÊmaturityÊofÊtheÊmarket.ÊHence,ÊanÊinvestmentÊtoÊgainÊcloutÊwillÊnotÊbeÊ

affectedÊbyÊadvertisementÊneedsÊandÊthatÊoutletÊmayÊbeÊrelativelyÊfreeÊofÊdependenceÊonÊadverts.ÊBut,ÊaÊ

qualityÊmediaÊunitÊpaper,ÊwhichÊbyÊitsÊveryÊpositionÊhasÊmadeÊmajorÊmarketÊplayersÊantagonistic,ÊwillÊbeÊ

dependentÊonÊwhateverÊadvertsÊitÊgetsÊtoÊsurvive.ÊTheÊcostÊofÊindependenceÊneedsÊtoÊbeÊcalculatedÊasÊ

wellÊandÊidentifyÊwhoÊisÊreadyÊtoÊbearÊthatÊcostÊinÊseekingÊethicalÊmedia.ÊÊ

FreedomÊofÊmediaÊisÊthereforeÊaÊcomplexÊandÊoftenÊaÊcomplicatedÊtopicÊandÊtheÊinter-sectionalÊspaceÊ

betweenÊtheÊrightsÊofÊtheÊproducerÊandÊrightsÊofÊtheÊconsumerÊneedsÊtoÊbeÊchalkedÊout.ÊIt'sÊaÊdynamicÊ

processÊwhichÊimpliesÊthatÊit'sÊshifting,ÊcircumstantialÊandÊmulti-stakeholderÊdriven,ÊaÊprocessÊthatÊaspiresÊ

toÊreachÊaÊcompromiseÊorÊaÊoptimalÊspaceÊbetweenÊprofitÊforÊinvestment,ÊproductionÊofÊtransparencyÊofÊ

bothÊpublicÊandÊprivateÊsectorÊasÊwellÊasÊreachingÊobjectivesÊofÊtheÊvariousÊstakeholdersÊconcerned.Ê

ÊÊÊÊÊÊÊÊ

SkyÊmedia:ÊAÊnewÊliteracy?Ê

NationalÊandÊinternationalÊmediaÊisÊaÊnewÊdimensionÊthatÊmakesÊdemandsÊonÊmediaÊandÊnewsÊliteracy.ÊÊMostÊ

conceptsÊonÊmediaÊ25ÊyearsÊbackÊwereÊnationalÊinÊscopeÊbutÊnowÊit'sÊalwaysÊinternationalÊandÊexpandsÊtoÊ

includeÊbothÊinternationalÊcurrentÊaffairsÊandÊentertainmentÊprogrammes.ÊTheÊinfluenceÊofÊsatelliteÊbroadcastingÊ

isÊtheÊmostÊprofoundÊandÊitÊisÊsomethingÊoutsideÊtheÊcontrolÊofÊtheÊlocalÊconsumer.ÊAsÊaÊresult,ÊmediaÊliteracyÊ

usefulÊforÊcodingÊandÊdecodingÊmessages,ÊinterpretingÊtheÊpositiveÊandÊtheÊnegativeÊandÊultimatelyÊadvocatingÊ

forÊbetterÊqualityÊmediaÊproductsÊcan'tÊapplyÊtoÊskyÊbroadcasting.ÊItÊhasÊopenedÊupÊaÊnewÊareaÊofÊinfluenceÊandÊ

evenÊthreatÊoverÊwhichÊthereÊisÊnoÊconsumerÊcontrol.ÊÊ

ThisÊliterallyÊtopÊdownÊarrangementÊhasÊbecomeÊaÊmajorÊsourceÊofÊconcernÊasÊevenÊtheÊhighÊmediaÊliterateÊcan'tÊ

negotiateÊwithÊthisÊformÊofÊbroadcasting.ÊItÊmayÊbeÊrecordingÊtheÊlimitsÊofÊmediaÊliteracyÊandÊatÊwhatÊpointÊtheÊ

issuesÊofÊliteracyÊendsÊandÊtheÊissueÊofÊpublicÊsafetyÊbegins.ÊÊ

FinallyÊweÊcomeÊtoÊtheÊissueÊofÊsocialÊvaluesÊandÊrightsÊandÊhowÊtheyÊareÊnegotiatedÊinÊaÊmediaÊenvironment.Ê

WhileÊmediaÊliteracyÊempowersÊtheÊconsumer,ÊthereÊisÊlimitÊtoÊwhatÊempowermentÊaloeÊcanÊachieve.ÊUnlessÊtheÊ

overallÊgovernanceÊisÊpositive,ÊmediaÊliteracyÊimpactÊwillÊbeÊlimitedÊandÊtheÊconsumerÊrightsÊwillÊalsoÊnotÊreachÊ

anyÊsignificantÊstage.Ê

MediaÊliteracyÊthereforeÊcan'tÊhappenÊinÊisolation.ÊItÊisÊaÊcorporateÊactionÊthatÊbringsÊinÊaÊwholeÊsetÊofÊactorsÊandÊ

playersÊtoÊcreateÊaÊlevelÊfieldÊforÊallÊtheÊparticipants.ÊIt'sÊnotÊinÊtheÊendÊaboutÊmediaÊonly;Êit'sÊalsoÊaboutÊ

participationÊinÊdemocracy.ÊIt'sÊtheÊmostÊpositiveÊchallengeÊtheÊproductionÊofÊmediaÊfacesÊforÊsocialÊ

achievements.Ê

StructuringÊtheÊIssueÊandÊitsÊimplementationÊbasedÊonÊaudienceÊresponseÊsurvey

InÊdefiningÊandÊthenÊdesigningÊmediaÊandÊnewsÊliteracy,ÊfewÊaspectsÊneedÊtoÊbeÊaddressed.Ê

AÊbasicÊprofileÊofÊtheÊmediaÊmarketÊandÊitsÊaudienceÊaccessibility.ÊWhichÊmediaÊsectorÊandÊunitsÊdominateÊ

andÊwhichÊareÊtheÊprimeÊaudiences.Ê

WhetherÊsuchÊmediaÊproductsÊgeneratedÊbyÊtheÊunitsÊareÊgenerallyÊconsideredÊsocialÊfriendlyÊorÊnot.Ê



18

NewspapersÊ	 ReadersÊ	 ÊÊ

ProthomÊAloÊ	 100Ê	

BangladeshÊPratidinÊ	 20Ê	

KalerÊKanthoÊ	 11Ê	

TheÊDailyÊJugantorÊ	 11Ê	

TheÊDailyÊStarÊ	 10Ê	

TheÊDailyÊNayaÊDigantaÊ	 8Ê	

ShamokalÊ	 8Ê	

IttefaqÊ	 4Ê	

SylheterÊDakÊ	 3Ê	

TheÊDailyÊObserverÊ	 2Ê	

BonikÊBartaÊ	 2Ê	

NewspapersÊ	 ÊÊReadersÊ	

ManabjaminÊ	 ÊÊ2	

JaiÊJaiÊDinÊ	 1Ê	

PurbanchalÊ	 1Ê	

AmaderÊShomoyÊ	 1Ê	

ChandpurÊKanthoÊ	 1Ê	

MathabhangaÊ	 1Ê	

DeshÊtotthoÊ	 1Ê	 	

JugerÊKothaÊ	 1Ê	

JamunaÊProbahoÊ	 1Ê	

AzadiÊ	 1Ê	

JugerÊAloÊ	 1Ê	

Preferred newspapers 

YesÊ74%

NoÊ1%

SometimesÊ25%

Note :ÊNumberÊshowsÊmultipleÊresponseÊ

DoÊethicalÊguidelinesÊandÊmediaÊstandardsÊandÊtheÊconsumers'ÊpositionÊonÊethicalÊmediaÊexist?ÊWhatÊcanÊ

beÊdoneÊtoÊimproveÊtheÊethicalÊstandardÊofÊproductsÊthroughÊproducer-consumerÊinter-action?Ê

EthicsÊandÊmediaÊforÊchildren-ÊPresentÊandÊtheÊfutureÊÊ

WhatÊareÊtheÊtoolsÊthroughÊwhichÊaudienceÊopinionsÊcanÊmatterÊandÊhowÊtheyÊcanÊbeÊempoweredÊthroughÊ

mediaÊliteracyÊtools?Ê

WhatÊareÊtheÊorganizationalÊstructuresÊwhichÊcanÊbeÊenvisagedÊinÊplayingÊrolesÊinÊenhancingÊmediaÊliteracyÊ

particularlyÊtheÊchildren?ÊÊÊÊÊÊ

ProfileÊofÊtheÊmediaÊmarketÊandÊitsÊaudienceÊaccessibilityÊ

MostÊofÊtheÊmediaÊrelatedÊdataÊthatÊisÊinÊhandÊorÊavailableÊinÊtheÊmarketÊfocusÊonÊprintÊandÊTVÊmedia.Ê

TheseÊareÊtwoÊcriticalÊmediaÊasÊmostÊofÊtheÊsocialÊorÊpoliticalÊplayersÊareÊinvolvedÊinÊtheseÊtwoÊsectors.Ê

ResearchÊdataÊisÊthereforeÊinfluencedÊbyÊtheÊperceptionsÊofÊpoliticalÊprocesses.ÊTheyÊareÊalsoÊbyÊcategoryÊ

middleÊandÊupwardÊclasses.ÊHence,Êmedia,ÊbothÊproductionÊandÊstandardÊmaintenanceÊareÊheldÊbyÊaÊsmallÊ

numberÊ ofÊ people.Ê Ê However,Ê theÊ dataÊ

collectionÊisÊalsoÊinfluencedÊbyÊadvertisingÊ

focusÊ sinceÊ theÊmaximumÊpercentageÊ isÊ

consumedÊ byÊ theseÊ twoÊ sectors.Ê SomeÊ

attentionÊthereforeÊwouldÊbeÊusefulÊparticularlyÊ

onÊonlineÊandÊsocialÊmediaÊwhereÊtheÊaccessÊ

ofÊtheÊyoungerÊaudienceÊisÊhigh.Ê

HavingÊstatedÊtheÊlimitationsÊtheÊdataÊisÊasÊ

follows.Ê TheÊ followingÊ chartÊ showsÊ theÊ

preferredÊprintÊmediaÊprofile.ÊÊ
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MRDIÊdataÊonÊnewsÊandÊcurrentÊaffairsÊshowsÊthatÊacceptabilityÊisÊnotÊhighÊwithÊonlyÊ14%ÊsayingÊtheyÊfullyÊ

believeÊandÊ28%ÊsayingÊtheyÊ"somewhatÊbelieve"ÊandÊ42%ÊcitingÊsomeÊsortÊofÊpositiveÊnote.ÊDataÊsays,Ê

57%ÊthinkÊtheyÊcreateÊqueriesÊinÊmindÊwhichÊmeansÊthatÊtheyÊwouldÊlikeÊtoÊlearnÊmoreÊandÊnegatively,ÊtheyÊ

wouldÊlikeÊtoÊknowÊmoreÊbecauseÊtheyÊhaveÊquestions.Ê

ButÊwhenÊmoreÊthanÊ50%ÊareÊunsureÊaboutÊtheÊcredibilityÊofÊtheÊnews,ÊitÊdeservesÊseriousÊthought.ÊAsÊthisÊisÊ

acrossÊtheÊaudienceÊresponse,ÊtheÊneedÊtoÊputÊmediaÊcontentÊveracityÊbecomesÊaÊmatterÊofÊconcern.ÊMediaÊ

literacyÊisÊnotÊjustÊaboutÊimprovingÊnewsÊcontentÊsoÊitÊbecomesÊanÊissue.ÊIt'sÊimportantÊtoÊlearnÊwhichÊisÊ

theirÊfavouredÊchannelÊofÊnewsÊwhichÊtheyÊtrustÊorÊifÊtheyÊareÊkeenÊaboutÊnewsÊatÊall.ÊÊÊ

SuchÊinformationÊhasÊimplicationÊforÊmediaÊliteracyÊcampaignsÊasÊtheÊissueÊofÊliteracyÊcouldÊwellÊextendÊ

beyondÊunpackingÊofÊproductsÊandÊtheirÊcontentÊbutÊpackagingÊofÊtheÊsameÊwhichÊmayÊundulyÊenhanceÊorÊ

diminishÊtheÊqualityÊofÊmediaÊproducts.Ê

WhetherÊsuchÊmediaÊproductsÊgeneratedÊbyÊtheÊunitsÊare
generallyÊconsideredÊsocialÊfriendlyÊorÊnot

ThereÊisÊveryÊlittleÊanalysisÊofÊsocialÊcontentÊandÊvalueÊinÊmediaÊthoughÊMRDIÊhasÊextensivelyÊsoughtÊopinionÊ

onÊthisÊwhichÊisÊstatedÊinÊtheÊreport.ÊWhileÊtheÊpoliticalÊfocusÊofÊmediaÊisÊhigh,Êit'sÊseenÊasÊdistributorÊofÊ

informationÊwhichÊisÊrelatedÊtoÊgovernanceÊandÊthatÊsectorÊisÊdefinedÊbyÊitsÊpoliticalÊnature.ÊThusÊtheÊgapÊisÊ

largelyÊofÊwhatÊconstitutesÊgovernanceÊinÊtheÊmediaÊmind.ÊAndÊthisÊagainÊlinksÊitÊtoÊmediaÊownershipÊandÊ

objectives.ÊThreeÊplayersÊemergeÊoutÊofÊthisÊscenario.ÊA.ÊGovernment.ÊB.ÊOwnerÊandÊtheÊmediaÊunit.ÊC.ÊTheÊ

consumer.

ThisÊbringsÊintoÊnoticeÊtheÊroleÊofÊmediaÊownersÊandÊtheÊproductsÊtheyÊsupport.ÊTheÊprintÊmediaÊhasÊoneÊ

majorÊplayerÊandÊotherÊsmallerÊunitsÊandÊit'sÊaÊbusinessÊinvestmentÊtooÊbutÊpartially.ÊItÊisÊmuchÊbiggerÊinÊtermsÊ

ofÊsocialÊreturnsÊforÊeconomicÊinvestment.ÊSoÊgreatÊisÊitsÊholdÊonÊtheÊmarketÊthatÊitÊleadsÊorÊreflectsÊpublicÊ

opinionÊmoreÊthanÊothers.ÊButÊtheÊpoliticalÊspaceÊitÊcatersÊtoÊisÊlimited;ÊtheÊresultÊisÊresistanceÊtoÊitsÊroleÊbyÊtheÊ

politicalÊplayers.ÊThus,ÊotherÊmediaÊunitÊwhichÊhasÊaÊmuchÊsmallerÊreadershipÊprofileÊbeginsÊtoÊhaveÊaÊshareÊofÊ

theÊopinionÊmarketÊtoo.Ê

ButÊsocialÊrolesÊneedÊtoÊbeÊownedÊbyÊallÊsectionsÊofÊtheÊpeopleÊandÊallÊclassesÊtoo.ÊPrintÊmedia'sÊlimitationÊ

isÊitsÊveryÊlimitedÊsocialÊaccessÊdueÊtoÊeducationalÊliteracyÊissues.ÊThusÊclassÊandÊcommunityÊbothÊbecomeÊ

factors.ÊHenceÊsocialÊmediaÊproductsÊpreparationÊwillÊalsoÊrequireÊmarketÊandÊmediaÊsegmentation.Ê

ToÊthatÊextent,ÊTVÊhasÊwiderÊreachÊandÊitÊisÊwhereÊsocialÊvaluesÊcanÊbeÊfocusedÊonÊinÊtermsÊofÊreachingÊaÊ

widerÊaudience.ÊButÊtheÊstudyÊfindingsÊandÊdataÊonÊcredibilityÊcan'tÊbeÊignoredÊandÊthatÊisÊwhyÊaÊbalanceÊisÊ

requiredÊdependingÊonÊwhereÊitÊcanÊhaveÊhighÊimpact.ÊThatÊalsoÊmeansÊtargetingÊseveralÊmediaÊspaces/Ê

sectors.

ThereÊareÊseveralÊreasonsÊinÊtoday'sÊmediaÊmarketÊwhereÊhighÊquantumÊinvestmentÊisÊmade.ÊTheÊfollowingÊ

quoteÊisÊillustrative:

"TheÊbusinessÊmodelÊofÊusingÊmediaÊtoÊgainÊeconomic,ÊsocialÊandÊpoliticalÊcapitalÊisÊwithÊwhatÊtheÊbigÊboysÊ

play.ÊMostÊofÊtheÊtopÊbusinessÊhousesÊinÊtown,ÊfullyÊorÊpartly,ÊownÊTVÊstations.ÊFewÊmakeÊmoneyÊbutÊnoneÊ

goesÊoutÊofÊair.ÊÊPermissionsÊforÊstationsÊareÊgivenÊalmostÊentirelyÊtoÊconnectionÊcapitalistsÊwhoÊinvestÊtoÊ

achieveÊthreeÊgoals.Êi).ÊCreateÊcloutÊthatÊisÊusefulÊforÊprotectingÊmoneyÊalreadyÊmadeÊfromÊvariousÊthreatsÊ

includingÊscrutinyÊandÊfacilitateÊnewÊinvestmentsÊelsewhereÊdueÊtoÊtheÊcloutÊsuchÊownershipsÊbring.Êii).ÊOwnÊ

mediaÊunitsÊthatÊallowÊexerciseÊofÊpowerÊandÊproximityÊtoÊtheÊpowerfulÊhenceÊbothÊprotectionÊandÊsmootherÊ

businessÊoperations.Êiii).ÊCreateÊsocio-politicalÊprofileÊthatÊcanÊbeÊleveragedÊintoÊgainingÊmonetaryÊandÊextra-

monetaryÊprofits.ÊThisÊmodelÊsuitsÊtheÊconnectionÊ-capitalismÊsystemÊbest.ÊProfitÊisÊcalculatedÊnotÊfromÊtheÊ
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MRDIÊdataÊonÊnewsÊandÊcurrentÊaffairsÊshowsÊthatÊacceptabilityÊisÊnotÊhighÊwithÊonlyÊ14%ÊsayingÊtheyÊfullyÊ

believeÊandÊ28%ÊsayingÊtheyÊ"somewhatÊbelieve"ÊandÊ42%ÊcitingÊsomeÊsortÊofÊpositiveÊnote.ÊDataÊsays,Ê

57%ÊthinkÊtheyÊcreateÊqueriesÊinÊmindÊwhichÊmeansÊthatÊtheyÊwouldÊlikeÊtoÊlearnÊmoreÊandÊnegatively,ÊtheyÊ

wouldÊlikeÊtoÊknowÊmoreÊbecauseÊtheyÊhaveÊquestions.Ê

ButÊwhenÊmoreÊthanÊ50%ÊareÊunsureÊaboutÊtheÊcredibilityÊofÊtheÊnews,ÊitÊdeservesÊseriousÊthought.ÊAsÊthisÊisÊ

acrossÊtheÊaudienceÊresponse,ÊtheÊneedÊtoÊputÊmediaÊcontentÊveracityÊbecomesÊaÊmatterÊofÊconcern.ÊMediaÊ

literacyÊisÊnotÊjustÊaboutÊimprovingÊnewsÊcontentÊsoÊitÊbecomesÊanÊissue.ÊIt'sÊimportantÊtoÊlearnÊwhichÊisÊ

theirÊfavouredÊchannelÊofÊnewsÊwhichÊtheyÊtrustÊorÊifÊtheyÊareÊkeenÊaboutÊnewsÊatÊall.ÊÊÊ

SuchÊinformationÊhasÊimplicationÊforÊmediaÊliteracyÊcampaignsÊasÊtheÊissueÊofÊliteracyÊcouldÊwellÊextendÊ

beyondÊunpackingÊofÊproductsÊandÊtheirÊcontentÊbutÊpackagingÊofÊtheÊsameÊwhichÊmayÊundulyÊenhanceÊorÊ

diminishÊtheÊqualityÊofÊmediaÊproducts.Ê

WhetherÊsuchÊmediaÊproductsÊgeneratedÊbyÊtheÊunitsÊare
generallyÊconsideredÊsocialÊfriendlyÊorÊnot

ThereÊisÊveryÊlittleÊanalysisÊofÊsocialÊcontentÊandÊvalueÊinÊmediaÊthoughÊMRDIÊhasÊextensivelyÊsoughtÊopinionÊ

onÊthisÊwhichÊisÊstatedÊinÊtheÊreport.ÊWhileÊtheÊpoliticalÊfocusÊofÊmediaÊisÊhigh,Êit'sÊseenÊasÊdistributorÊofÊ

informationÊwhichÊisÊrelatedÊtoÊgovernanceÊandÊthatÊsectorÊisÊdefinedÊbyÊitsÊpoliticalÊnature.ÊThusÊtheÊgapÊisÊ

largelyÊofÊwhatÊconstitutesÊgovernanceÊinÊtheÊmediaÊmind.ÊAndÊthisÊagainÊlinksÊitÊtoÊmediaÊownershipÊandÊ

objectives.ÊThreeÊplayersÊemergeÊoutÊofÊthisÊscenario.ÊA.ÊGovernment.ÊB.ÊOwnerÊandÊtheÊmediaÊunit.ÊC.ÊTheÊ

consumer.

ThisÊbringsÊintoÊnoticeÊtheÊroleÊofÊmediaÊownersÊandÊtheÊproductsÊtheyÊsupport.ÊTheÊprintÊmediaÊhasÊoneÊ

majorÊplayerÊandÊotherÊsmallerÊunitsÊandÊit'sÊaÊbusinessÊinvestmentÊtooÊbutÊpartially.ÊItÊisÊmuchÊbiggerÊinÊtermsÊ

ofÊsocialÊreturnsÊforÊeconomicÊinvestment.ÊSoÊgreatÊisÊitsÊholdÊonÊtheÊmarketÊthatÊitÊleadsÊorÊreflectsÊpublicÊ

opinionÊmoreÊthanÊothers.ÊButÊtheÊpoliticalÊspaceÊitÊcatersÊtoÊisÊlimited;ÊtheÊresultÊisÊresistanceÊtoÊitsÊroleÊbyÊtheÊ

politicalÊplayers.ÊThus,ÊotherÊmediaÊunitÊwhichÊhasÊaÊmuchÊsmallerÊreadershipÊprofileÊbeginsÊtoÊhaveÊaÊshareÊofÊ

theÊopinionÊmarketÊtoo.Ê

ButÊsocialÊrolesÊneedÊtoÊbeÊownedÊbyÊallÊsectionsÊofÊtheÊpeopleÊandÊallÊclassesÊtoo.ÊPrintÊmedia'sÊlimitationÊ

isÊitsÊveryÊlimitedÊsocialÊaccessÊdueÊtoÊeducationalÊliteracyÊissues.ÊThusÊclassÊandÊcommunityÊbothÊbecomeÊ

factors.ÊHenceÊsocialÊmediaÊproductsÊpreparationÊwillÊalsoÊrequireÊmarketÊandÊmediaÊsegmentation.Ê

ToÊthatÊextent,ÊTVÊhasÊwiderÊreachÊandÊitÊisÊwhereÊsocialÊvaluesÊcanÊbeÊfocusedÊonÊinÊtermsÊofÊreachingÊaÊ

widerÊaudience.ÊButÊtheÊstudyÊfindingsÊandÊdataÊonÊcredibilityÊcan'tÊbeÊignoredÊandÊthatÊisÊwhyÊaÊbalanceÊisÊ

requiredÊdependingÊonÊwhereÊitÊcanÊhaveÊhighÊimpact.ÊThatÊalsoÊmeansÊtargetingÊseveralÊmediaÊspaces/Ê

sectors.

ThereÊareÊseveralÊreasonsÊinÊtoday'sÊmediaÊmarketÊwhereÊhighÊquantumÊinvestmentÊisÊmade.ÊTheÊfollowingÊ

quoteÊisÊillustrative:

"TheÊbusinessÊmodelÊofÊusingÊmediaÊtoÊgainÊeconomic,ÊsocialÊandÊpoliticalÊcapitalÊisÊwithÊwhatÊtheÊbigÊboysÊ

play.ÊMostÊofÊtheÊtopÊbusinessÊhousesÊinÊtown,ÊfullyÊorÊpartly,ÊownÊTVÊstations.ÊFewÊmakeÊmoneyÊbutÊnoneÊ

goesÊoutÊofÊair.ÊÊPermissionsÊforÊstationsÊareÊgivenÊalmostÊentirelyÊtoÊconnectionÊcapitalistsÊwhoÊinvestÊtoÊ

achieveÊthreeÊgoals.Êi).ÊCreateÊcloutÊthatÊisÊusefulÊforÊprotectingÊmoneyÊalreadyÊmadeÊfromÊvariousÊthreatsÊ

includingÊscrutinyÊandÊfacilitateÊnewÊinvestmentsÊelsewhereÊdueÊtoÊtheÊcloutÊsuchÊownershipsÊbring.Êii).ÊOwnÊ

mediaÊunitsÊthatÊallowÊexerciseÊofÊpowerÊandÊproximityÊtoÊtheÊpowerfulÊhenceÊbothÊprotectionÊandÊsmootherÊ

businessÊoperations.Êiii).ÊCreateÊsocio-politicalÊprofileÊthatÊcanÊbeÊleveragedÊintoÊgainingÊmonetaryÊandÊextra-

monetaryÊprofits.ÊThisÊmodelÊsuitsÊtheÊconnectionÊ-capitalismÊsystemÊbest.ÊProfitÊisÊcalculatedÊnotÊfromÊtheÊ
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TopicsÊ	 Number	 ÊPercentage

PoliticsÊ	 30Ê	 21

CrimeÊreportÊ	 22Ê	 16

BusinessÊÊÊ	 9Ê	 6

International	 6Ê	 4

Sports	 2Ê	 1

ChildÊrelatedÊeditorials	 38Ê	 27

EntertainmentÊ	 34Ê	 24

TotalÊ	 141Ê	 100

ResponseÊ	 ÊNumberÊ	 Percentage

TotallyÊbelieveÊ	 20Ê	 14

SomewhatÊbelieveÊ	 40Ê	 28

SomeÊnewsÊcontent	 81Ê	 57
createÊqueriesÊinÊmindÊ

Don'tÊbelieveÊatÊallÊ	 0Ê	 0

TotalÊ	 141Ê	 100

Chart 1 : Type of news that grabs

attention first

Chart 8 : Extent of belief in the

news over the media

investmentÊinÊaÊparticularÊmediaÊunitÊonlyÊbutÊtheÊprofitÊthatÊresultsÊtoÊtheÊinvestmentÊgroupÊasÊaÊresultÊofÊ

owningÊtheÊunit.Ê"

"SoÊit'sÊnotÊaÊconventionalÊmediaÊbusinessÊmodelÊthatÊisÊinÊoperationÊbutÊoneÊthatÊreflectsÊtheÊgeneralÊnatureÊ

ofÊtheÊprofitÊmakingÊsystemÊinÊBangladesh.ÊThusÊmediaÊinÊsuchÊeconomiesÊisÊnotÊjustÊaÊproducerÊofÊ

transparencyÊasÊaÊprincipleÊbutÊitÊmayÊbeÊusedÊtoÊprotectÊlackÊofÊtransparencyÊasÊwellÊinÊpractice".Ê(MediaÊ

businessÊmodelsÊinÊBangladesh.ÊBangladeshÊBusinessÊReport)Ê

HenceÊtheÊsocialÊroleÊofÊmediaÊhasÊtoÊbeÊcontextualizedÊwhereÊmediaÊinvestmentÊisÊalsoÊaboutÊsocialÊcapitalÊ

gathering.ÊTheÊCSRÊmodelÊhasÊbecomeÊquiteÊpopularÊinÊBangladeshÊrecently.ÊButÊsuchÊapproachesÊareÊ

presentÊinÊtheÊeconomicÊprofitÊdrivenÊsector.ÊSinceÊaÊsignificantÊorÊmostÊofÊtheÊmediaÊmarketÊisÊsocialÊcapitalÊ

driven,ÊconventionalÊapproachesÊmayÊnotÊbeÊeffectiveÊinÊnegotiatingÊforÊsociallyÊrelevantÊmediaÊproducts.Ê

ThisÊlackÊofÊuniformÊnatureÊofÊmassÊmediaÊmeansÊmoreÊcustomizedÊmediaÊliteracyÊinitiativesÊandÊstrategy.ÊItÊ

involvesÊdesigningÊmoreÊtargetedÊapproachesÊtoÊmediaÊliteracyÊinÊnicheÊaudiencesÊincludingÊnotÊjustÊtheÊ

plannersÊandÊproducersÊbutÊownersÊasÊwell.ÊThatÊimpliesÊaÊmoreÊdetailedÊgapÊandÊneedsÊanalysisÊofÊmediaÊ

andÊnewsÊliteracyÊpackagesÊreachingÊtheÊtraditionalÊconsumer.ÊThus,Êit'sÊaboutÊsectoralÊliteracyÊratherÊthanÊ

ofÊoneÊsideÊonly.ÊInÊtheÊabsenceÊofÊanyÊstringentÊregulatoryÊbodyÊmediaÊliteracyÊplaysÊtheÊroleÊofÊqualityÊ

control,ÊsocialÊawarenessÊandÊconsumerÊprotectionÊtooÊmustÊstepÊin.ÊÊÊ

SomeÊVitalÊQuestionsÊÊ

DoÊethicalÊguidelinesÊandÊmediaÊstandardsÊexist?ÊAndÊwhatÊisÊtheÊstatusÊofÊimplementationÊofÊtheÊsame?Ê

AndÊwhatÊisÊtheÊconsumers'ÊviewÊofÊsuchÊproducts?ÊDoÊtheyÊhaveÊanyÊforumÊtoÊnegotiateÊwithÊtheÊ

producers?ÊWhatÊcanÊbeÊdoneÊtoÊimproveÊtheÊethicalÊstandardÊofÊproductsÊthroughÊproducer-consumerÊ

inter-action?ÊÊ

ThisÊpartÊofÊtheÊreportÊrelatesÊtoÊtheÊethicalÊguidelines,ÊqualityÊofÊreportsÊandÊtheÊabilityÊofÊtheÊmediaÊ

productsÊtoÊinter-actÊwithÊtheÊaudience.ÊItÊalsoÊshowsÊtheÊexistingÊabilityÊofÊtheÊaudienceÊtoÊ"read"ÊmediaÊ

productsÊandÊtheÊlevelÊofÊsatisfaction.ÊTwoÊinterlinkedÊelementsÊareÊinvolvedÊinÊthisÊpartÊbothÊaboutÊtheÊ

qualityÊofÊmediaÊstandardsÊandÊtheÊlevelÊofÊethicalÊmedia.ÊAsÊdataÊsuggests,ÊethicalÊmediaÊproductsÊ

matterÊtoÊtheÊconsumer,ÊmoreÊsoÊtoÊparentsÊofÊchildren.Ê

NewsÊgetsÊmaximumÊattentionÊaccordingÊtoÊvariousÊdataÊbutÊthatÊdoesn'tÊnecessarilyÊimplyÊcredibility.ÊToÊ

thatÊextentÊmediaÊstartsÊonÊaÊbackÊfootÊandÊisÊalreadyÊfacingÊaÊslightlyÊskepticalÊaudience.Ê
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Chart 2 : Types of sources mentioned in the news

Type of sources 	 Number 	 Percentage

SourcesÊareÊnotÊmentionedÊmostÊofÊtheÊtimesÊ	 38Ê	 27

SometimesÊmentionsÊsourceÊasÊauthenticÊ	 69Ê	 49

HasÊinterviewÊofÊallÊrelatedÊpeopleÊ	 12Ê	 8

AllÊaboveÊ	 22Ê	 16

Total	 141	 100

AÊmajorÊconcernÊisÊthatÊofÊnewsÊsourcingÊwhichÊsomeÊpartsÊofÊmediaÊmayÊnotÊhaveÊpassedÊwithÊflyingÊ

colors.ÊÊAccordingÊtoÊ27%ÊrespondentsÊmediaÊreportsÊdon'tÊciteÊsourcesÊatÊallÊwhileÊ49%ÊsayÊ"sometimes"Ê

citeÊsourcesÊmakingÊitÊanÊoverwhelmingÊ76%ÊofÊmediaÊnotÊbeingÊfullyÊreliable.ÊThisÊisÊhardlyÊaÊstatementÊofÊ

achievementÊandÊneedsÊmoreÊconsiderationÊbyÊmedia.

Ê

ButÊitÊalsoÊmeansÊthatÊgivenÊtheÊresponses,ÊtheÊexpectationsÊfromÊmediaÊitselfÊmayÊbeÊunrealisticÊasÊfarÊasÊ

ethicalÊstandardsÊareÊconcerned.ÊTheÊinternalÊdynamicsÊofÊmediaÊreportingÊisÊsuchÊthatÊitÊoftenÊmeansÊ

operatingÊunderÊaÊgreatÊdealÊofÊpressureÊwhereÊperformanceÊandÊstandardsÊareÊoftenÊcompromised.ÊIt'sÊaÊ

realisticÊassessmentÊofÊtheÊsectorÊandÊtheÊpressuresÊthatÊpushÊbothÊindustryÊandÊethicalÊstandardsÊdownÊ

areÊseveral.ÊFromÊtheÊqualitativeÊfindingsÊofÊtheÊreportÊitÊappearsÊthatÊthreeÊfactorsÊareÊresponsibleÊforÊtheÊ

situation.

A.ÊInadequateÊplanningÊandÊsupportÊ

B.ÊÊLackÊofÊtechnicalÊguidelinesÊforÊqualityÊreporting.Ê

C.ÊÊNoÊstandardizedÊindustrialÊstandardsÊorÊregulatoryÊmechanismsÊforÊquality.Ê

InÊtheÊabsenceÊofÊaÊgeneralÊruleÊorÊbarÊforÊall,ÊmediaÊindustryÊworksÊinÊaÊworldÊdominatedÊbyÊtheÊimmediateÊ

need.ÊThereÊisÊnotÊmuchÊbeyondÊtheÊimmediateÊandÊsoÊtheÊdemandÊandÊscopeÊforÊlongÊtermÊplanningÊisÊ

low.ÊThisÊincludesÊdevelopingÊacceptableÊguidelinesÊforÊmediaÊreporting.Ê

AnotherÊfactorÊthatÊworksÊagainstÊqualityÊmediaÊperformanceÊisÊcompetition.ÊSince,ÊtheÊmediaÊoutletsÊareÊnotÊ

functioningÊasÊaÊresultÊofÊanÊinvestmentÊdecisionÊandÊtheÊentryÊisÊlargelyÊaboutÊnon-economicÊprofit,ÊtheÊ

objectiveÊofÊtheÊstationÊ/unitÊisÊtoÊgainÊleverageÊbasedÊonÊdeterminedÊobjectives.ÊThusÊevenÊaÊcursoryÊglanceÊ

atÊtheÊmediaÊfunctioningÊshowsÊaÊprofoundÊpreponderanceÊofÊ'ad-Êhocism'ÊwhichÊmeansÊaÊreactiveÊandÊnotÊ

aÊcauseÊdrivenÊmedia.Ê

LocatingÊqualityÊandÊstandardsÊinÊaÊ"fluidÊandÊuncertain"ÊspaceÊisÊdifficultÊforÊmedia.ÊHenceÊtheÊissueÊneedsÊ

addressingÊinÊbothÊstructuralÊandÊfunctionalÊterms.ÊWithoutÊdeterminingÊtheÊboundariesÊandÊparametersÊofÊ

theÊmediaÊsectorÊandÊitsÊcapacityÊtoÊrespondÊtoÊcallsÊofÊhigherÊvalueÊadditionÊofÊmediaÊproducts,ÊpushingÊforÊ

ethicalÊvaluesÊinÊbroadcastingÊwouldÊnotÊbeÊveryÊuseful.Ê

YetÊtheÊsituationÊofÊtheÊpromotionÊofÊethicalÊvaluesÊasÊfarÊasÊmediaÊreportingÊgoesÊisÊnotÊpositiveÊcomparedÊ

toÊtheÊaspirationÊofÊtheÊconsumers.Ê

ChartÊ3ÊstatesÊthatÊ96%ÊofÊtheÊconsumersÊsaidÊthatÊtheyÊwantÊethicalÊvalueÊbasedÊreportingÊwhichÊimpliesÊaÊ

totalÊdemand.ÊHowever,ÊinÊcomparisonÊtoÊtheÊdemand,ÊrespondentsÊmentionÊthatÊonlyÊ35%ÊofÊtheÊmediaÊ

followsÊanÊethicalÊcode.ÊThisÊdiscrepancyÊgapÊbetweenÊexpectationÊandÊdeliverÊisÊ61%ÊwhichÊisÊsoÊ

staggeringlyÊhighÊthatÊoneÊisÊstruckÊbyÊtheÊcommunicationÊgapÊbetweenÊtheÊtwoÊsidesÊofÊtheÊfence.ÊIfÊmediaÊ

isÊheldÊsoÊlowÊinÊtheÊeyesÊofÊtheÊconsumers,ÊtheÊquestionÊofÊprovidingÊethicalÊvalueÊbecomesÊaÊmuchÊbiggerÊ

challengeÊthanÊexpected.ÊÊÊ
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ThisÊissueÊofÊlackÊofÊethicÊinÊmediaÊagainÊasÊstatedÊbeforeÊareÊbothÊincidentalÊandÊstructural.ÊTheÊIncidentalÊ

involvesÊtheÊprocessÊofÊreportingÊwhichÊinÊcaseÊwouldÊinvolveÊfollowingÊtheÊgrammarÊforÊgoodÊreportingÊandÊ

choiceÊofÊsubjects.ÊWhenÊdoubtsÊareÊraisedÊaboutÊsourcingÊinformationÊandÊaÊsignificantÊpercentageÊfindÊtheÊ

areaÊunclear,ÊdoubtsÊareÊplantedÊinÊtheÊmindÊofÊtheÊconsumerÊthatÊtheÊreportÊitselfÊcouldÊbeÊdoubtful,ÊhenceÊ

notÊfullÊtrustworthy.ÊTheÊvalueÊofÊtheÊreportÊradicallyÊdeclinesÊandÊasÊaÊresultÊtheÊreportÊitselfÊbecomesÊaÊnon-

mediaÊproduct.ÊInÊthatÊcase,ÊengagingÊwithÊanÊinadequateÊqualityÊmediaÊbecomesÊaÊchallenge.ÊÊ

StructuresÊandÊtoolsÊforÊethicalÊmediaÊandÊnewsÊreporting

ThisÊbringsÊupÊtheÊquestionÊofÊtheÊstructuralÊaspectsÊofÊmediaÊandÊitsÊroleÊinÊdevisingÊethicalÊproducts.ÊÊTheÊ

issueÊisÊnotÊsoÊmuchÊaboutÊwhatÊmediaÊisÊexpectedÊtoÊdeliverÊasÊit'sÊclearÊwhatÊhasÊtoÊbeÊdoneÊbutÊwhetherÊ

theÊsystemÊwithinÊwhichÊmediaÊoperatesÊisÊactuallyÊsensitiveÊtoÊethicalÊquestions.ÊMuchÊofÊthatÊproblemÊliesÊ

inÊdesigningÊtheÊobjectivesÊofÊentryÊintoÊmediaÊbyÊtheÊowners.ÊTheÊfinancialÊcapitalÊinvestmentÊandÊrateÊofÊ

returns,ÊwhetherÊeconomicÊorÊsocialÊprofits-ÊhasÊincreasinglyÊbecomeÊtheÊdeterminantsÊinÊwhatÊmayÊbeÊ

consideredÊasÊethicalÊandÊwhatÊisÊnot.ÊThusÊtheÊvalueÊofÊethicsÊdoesn'tÊimpactÊpolicyÊorÊfunctioningÊofÊmedia.Ê

ThisÊstructuralÊproblemÊisÊwiderÊthanÊthoughtÊbecauseÊtheÊgatekeeperÊofÊmediaÊisÊtheÊGovernment,ÊwhoÊinÊ

oneÊformÊorÊother,ÊdoesÊfunctionÊasÊtheÊregulatoryÊbody.ÊAtÊtheÊendÊofÊtheÊday,ÊtheÊrulesÊofÊengagementÊ

betweenÊmediaÊandÊtheÊpublicÊofficialÊbodyÊdetermineÊtheÊlevelsÊofÊethicalÊintoleranceÊorÊnot.Ê

TheÊprocessÊofÊdeterminationÊofÊethicalityÊisÊthereforeÊdual.ÊOneÊisÊtheÊofficialÊdescriptionÊandÊtheÊother,ÊtheÊ

socialÊdescription.ÊObviously,ÊourÊdataÊshowsÊthatÊsocialÊlackÊofÊsatisfactionÊisÊlowÊbutÊtheÊfactÊthatÊthereÊisÊ

noÊpressureÊonÊmediaÊtoÊbeÊmoreÊethicallyÊresponsibleÊmeansÊtheÊformalÊauthoritiesÊdoÊnotÊhaveÊanyÊ

problemÊwithÊtheÊsociallyÊperceivedÊlackÊofÊethicsÊinÊmedia.Ê

WeÊthereforeÊfaceÊaÊsituationÊwhereÊsocialÊvaluesÊareÊinÊclashÊwithÊofficialÊperceptionsÊandÊtheÊgapÊbetweenÊ

theÊtwoÊisÊincreasing.ÊThereÊisÊaÊneedÊtoÊrecognizeÊthisÊdichotomyÊbothÊinÊvaluesÊandÊtheÊlanguageÊofÊvaluesÊ

thatÊseekÊtoÊdefineÊethicsÊinÊmedia.ÊTheÊabsenceÊofÊanyÊformalizedÊrulesÊofÊthumbÊneedsÊtoÊbeÊdevelopedÊ

andÊsimplifiedÊintoÊrulesÊthatÊrequireÊtoÊbeÊfollowedÊbyÊmediaÊinÊproduction.ÊInÊtheÊabsenceÊofÊsuchÊrulesÊofÊ

observance,ÊweÊareÊleftÊwithÊvagueÊdescriptionsÊofÊethicsÊthatÊcauseÊdiscomfortÊandÊlackÊofÊsatisfactionÊwithÊ

mediaÊwhileÊtheÊauthoritiesÊhaveÊnoÊrulesÊtoÊreferÊtoÊasÊfarÊasÊmediaÊethicsÊgoes.ÊThisÊabsenceÊofÊaÊcommonÊ

spaceÊwhereÊtheÊGovernment,ÊmediaÊandÊtheÊconsumerÊcanÊsitÊtogetherÊandÊdetermineÊaÊcommonÊframeÊofÊ

referenceÊagreedÊtoÊbyÊallÊthatÊisÊmissingÊmakingÊitÊanÊexerciseÊthatÊmakesÊlittleÊprogress.ÊHoweverÊmanyÊ

accusationsÊofÊlowÊethicalÊproductsÊmakingÊagainstÊmediaÊareÊmade.Ê

ÊÊÊÊÊ

ChildrenÊandÊMediaÊproducts:

TheÊcoreÊpartÊofÊtheÊstudyÊfocusesÊonÊtheÊrelationshipÊbetweenÊchildrenÊandÊmediaÊkeepingÊinÊmindÊtheÊ

vulnerabilityÊchildrenÊfaceÊdueÊtoÊtheirÊlackÊofÊnegotiatingÊpower,ÊtheirÊlowÊpsychologicalÊfilters,ÊandÊ

dependenceÊonÊadultÊdecisionsÊwhenÊitÊcomesÊtoÊmediaÊproducts.ÊTheÊmostÊsignificantÊpointÊisÊtheÊgapÊ

betweenÊtheÊconsumerÊandÊproducerÊonÊwhichÊcontentsÊcanÊbeÊshownÊandÊwhichÊimageÊdistributedÊinÊtheÊ

contextÊofÊfamilyÊandÊmentalÊhealthÊareÊconsideredÊnegative.

MRDIÊdataÊChatrsÊ9ÊandÊ10ÊillustratedÊthisÊconcernÊwell.ÊOnÊaskedÊifÊpicturesÊofÊteenagersÊwhoÊhadÊ

confessedÊtheirÊguiltÊcouldÊbeÊshown,Ê65%Êdidn'tÊwantÊitÊtoÊbeÊshown.ÊButÊtheÊcausesÊcitedÊforÊtheirÊchoiceÊ

alsoÊneedsÊtoÊbeÊanalyzed.ÊReasonsÊcitedÊforÊshowingÊtheirÊimagesÊareÊtheÊfollowing:Ê
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Justification for the above answer

Justifications for Yes-

ThisÊwillÊmakeÊotherÊteenagersÊrefrainÊfromÊsimilarÊ

crimes-Ê46%Êrespondents

ItÊwillÊcreateÊawarenessÊamongÊparentsÊsoÊthatÊtheyÊ

keepÊaÊcheckÊonÊtheirÊchildren-42%Êrespondents

ItÊwillÊawareÊtheÊsocietyÊaboutÊtheÊallegedÊteenagers-Ê

12%Êrespondents

ThatÊsuchÊimagesÊwillÊmakeÊotherÊteenagersÊrefrainÊ

fromÊcrime.

ItÊwillÊcreateÊawarenessÊamongÊparents.

ViewersÊwillÊlearnÊaboutÊsuchÊcriminals.

Justifications for No-

ItÊwillÊdestroyÊtheirÊfuture-Ê64%Êrespondents

TheyÊwillÊbeÊsociallyÊstigmatizedÊevenÊifÊfoundÊnotÊ

guilty-Ê25%Êrespondents

ItÊwillÊhurtÊtheÊallegedÊteenagersÊpsychologyÊandÊ

mayÊleadÊtoÊmentalÊdisturbance-5%Êrespondents

OnceÊtheÊphotosÊareÊpublished,ÊtheyÊwillÊgainÊ

someÊunwantedÊpopularityÊwhichÊmayÊattractÊ

othersÊofÊsimilarÊagesÊtoÊcommitÊcrimesÊ-Ê6%Ê

respondents

NO

65%

Yes

35%

Chart 9 : If three teenagers have been arrested on 

allegation of murder of a friend and they also confessed 

to the police, are there any needs to publish the photos 

of alleged teenagers?

Chart 10 : Will a child get affected by headlines like- "heartless father 

strangles child to death over rift with wife"?  

Yes

96%

No

4%

MajorityÊofÊthoseÊopposingÊtheÊimagesÊsaidÊthatÊtheÊfutureÊofÊtheÊteenagersÊwillÊbeÊnegativelyÊaffected.ÊThisÊ

includesÊstigmaÊevenÊifÊlaterÊfoundÊnotÊguiltyÊetc.Ê

WhatÊisÊinterestingÊisÊthatÊbothÊgroupsÊareÊmotivatedÊbyÊtheÊsameÊconcernÊforÊtheÊwelfareÊofÊchildren.ÊIt'sÊaÊ

matterÊofÊperspectiveÊasÊtoÊhowÊtheyÊseeÊit.Ê

ItÊalsoÊmeansÊthatÊmediaÊisÊnotÊlookedÊuponÊasÊaÊsimpleÊproviderÊofÊinformationÊandÊgeneratorÊofÊ

transparencyÊbutÊasÊaÊsocialÊserviceÊproviderÊableÊtoÊmakeÊaÊdifferenceÊtoÊtheÊlivesÊofÊchildren.ÊAnÊadultÊ

accusedÊofÊcrimeÊisÊthereforeÊfundamentallyÊdifferentÊfromÊaÊchildÊaccusedÊofÊtheÊsame.ÊAndÊtheÊpurviewÊofÊ

suchÊactionsÊgoesÊbeyondÊmediaÊandÊentersÊtheÊsocialÊspace.ÊThisÊisÊtheÊentryÊpointÊofÊ"mediaÊnewsÊ

literacy",ÊwhenÊchildrenÊareÊconcerned.Ê

HeadlinesÊalsoÊareÊaÊmatterÊofÊconcernÊsinceÊtheyÊareÊbyÊdefinitionÊsensationalÊandÊintegralÊtoÊmediaÊ

marketing.ÊButÊtheÊnegativeÊimpactÊofÊaÊnegativeÊrespondentsÊfeltÊwasÊignored.ÊAÊheadlineÊlikeÊ"fatherÊ

stranglesÊchildÊtoÊdeath"ÊisÊvehementlyÊopposedÊbyÊalmostÊallÊrespondents.ÊAnÊoverwhelmingÊ96%Ê

opposedÊthisÊonÊtheÊgroundÊthatÊtheÊchildÊwillÊbeÊtraumatizedÊandÊtheÊchild'sÊrelationshipÊwithÊtheÊfamilyÊwillÊ

beÊaffected.Ê
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Opinion for publishing-

CanÊ beÊ publishedÊ forÊ policeÊ

investigationÊpurposeÊorÊforÊlawÊandÊ

courtÊmatters

JustÊthinkÊitÊwillÊbeÊright!

NotÊonlyÊphotoÊbutÊinterviewÊofÊtheÊ

victimÊshouldÊalsoÊbeÊpublishedÊtoÊ

helpÊinvestigationalÊwork

Chart 12 : What is your opinion on publishing identity or photo of a child alleged of crime?

Opinion against publishing-

TheÊchildÊwillÊbecomeÊaÊvictimÊofÊsocialÊstigma

TheÊfutureÊofÊtheÊchildÊwillÊbeÊjeopardized

His/herÊeducationÊwillÊbeÊruinedÊ

MediaÊshouldÊpracticeÊethicsÊwhileÊpublishingÊanyÊidentification

TheÊchildÊmayÊbecomeÊanÊoutcastÊfromÊsociety

TheÊchildÊwillÊfurtherÊindulgeÊinÊcriminalÊactivitiesÊonÊlosingÊfaithÊ

onÊsystem

BlurredÊphotosÊcanÊbeÊpublished

Justifications for Yes- 

TheÊallegedÊchildÊwillÊloseÊcourageÊforÊanyÊ

futureÊcrimeÊ-Ê49%Êrespondents

IfÊtheÊvictimÊisÊhandledÊaccordingÊtoÊtheÊlaw,Ê

thisÊ willÊ bringÊ goodÊ toÊ him.-Ê 49%Ê

respondents

ToÊcreateÊawarenessÊaboutÊtheÊallegedÊchildÊ

inÊtheÊsociety-Ê1%Êrespondents

Justifications for No-

TheÊchildÊmayÊloseÊtheÊwillÊforÊcorrectionÊorÊatonementÊ

dueÊ toÊ theÊ releaseÊ ofÊ suchÊ information.-Ê 30%Ê

respondents

ItÊwillÊdestroyÊtheÊchild'sÊfuture-Ê56%Êrespondents

MayÊinspireÊotherÊchildren-Ê4%Êrespondents

MayÊinspireÊtheÊallegedÊchildÊtoÊcommitÊmoreÊcrime-Ê

10%Êrespondents

YesÊ11%

YesÊ89%Chart 11 :  Will it be ok to publish identity of a child or a teen if 

they are involved with any crime like sexual harassment, 

murder, drugs, drug peddling, etc.?

Justifications for Yes-

ChildÊwillÊgetÊtraumatized-52%Êrespondents

MayÊgetÊmisconceptionÊaboutÊownÊfather-Ê24%Êrespondents

ThisÊtypeÊofÊheadlineÊorÊnewsÊcontentÊseemsÊunethicalÊandÊwillÊaffectÊsocietyÊasÊwhole-Ê9%Êrespondents

WillÊcreateÊunwantedÊfearÊofÊtheirÊparentsÊandÊeventuallyÊcreateÊdistanceÊbetweenÊtheÊchildrenÊandÊparents-Ê

15%Êrespondents

Justification for No- 

None

AsÊhighÊasÊ89%ÊofÊtheÊrespondentsÊareÊalsoÊopposedÊtoÊidentifyingÊaÊchildÊevenÊifÊtheÊsaidÊchildÊisÊaccusedÊ

ofÊ"sexualÊcrimes".ÊTheÊissueÊofÊtheÊrightÊtoÊanonymityÊofÊtheÊchildÊevenÊinÊsuchÊsituationsÊisÊextremelyÊhighÊ

inÊtheÊpublicÊmind.ÊDataÊshowsÊthatÊthisÊalmostÊputsÊtheÊmediaÊsectorÊunderÊquestionÊaboutÊitsÊperceivedÊ

roleÊofÊresponsibilityÊasÊfarÊasÊreportingÊonÊchildrenÊareÊconcerned.Ê
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Chart 13 : Should photo and/or identify of a child victim of rape, torture be published?

IdentityÊshouldÊneverÊbeÊpublished

WillÊjeopardizeÊtheÊentireÊfutureÊofÊtheÊchild

WillÊmakeÊtheÊchildÊsufferÊmoreÊdueÊtoÊsocietalÊinterferenceÊinÊpersonalÊlife

TheÊconcernÊisÊthatÊhowÊaÊstageÊcouldÊbeÊreachedÊwhenÊtheÊdistanceÊbetweenÊtheÊproducerÊandÊtheÊ

consumerÊcouldÊbeÊsoÊlargeÊonÊsuchÊissues.ÊItÊseemsÊthatÊthereÊareÊweaknessesÊonÊbothÊsides.ÊTheÊ

mediaÊhasÊaÊvarietyÊofÊpressuresÊworkingÊonÊitÊwhichÊincludesÊcompetitionÊandÊtheÊneedÊtoÊmakeÊitÊmoreÊ

consumedÊtoÊretainÊsocialÊandÊeconomicÊcapital.ÊInÊthisÊapproach,ÊtheÊunitÊorÊtheÊowner'sÊinterestÊisÊ

assumedÊtoÊbeÊpublicÊinterest.ÊPopularityÊratingsÊareÊtheÊonlyÊyardstickÊavailableÊinÊtheÊmarketÊandÊvalueÊ

orÊethicalÊvaluationÊasÊaÊfunctioningÊsocialÊtoolÊisÊnotÊthere.ÊTheÊresultÊisÊthatÊtheÊmediaÊitselfÊisÊnotÊawareÊ

whereÊtheÊboundariesÊareÊandÊwhenÊitÊmayÊbeÊcrossed.ÊTheÊindustryÊregulationÊisÊveryÊweak.ÊThisÊisÊaÊ

structuralÊweaknessÊofÊgovernanceÊandÊmediaÊshouldn'tÊaloneÊbeÊblamed.ÊÊÊ

EqualÊcauseÊforÊconcernÊisÊtheÊstateÊofÊconsumerÊprotectionÊandÊactivism.ÊMediaÊconsumersÊareÊ

consideredÊasÊaÊpassiveÊrecipientÊofÊsuchÊproductsÊandÊit'sÊonlyÊtheÊpopularityÊfactorÊthatÊisÊtakenÊintoÊ

account.ÊThus,ÊasÊaudienceÊpreferenceÊshowsÊupÊinÊpopularityÊcharts,ÊtheÊproducersÊignoreÊotherÊfactorsÊ

involvedÊinÊtheÊissueÊincludingÊethicalÊissues.ÊTheÊaudienceÊseekingÊbetterÊethicalÊproductsÊdoesn'tÊ

communicateÊandÊthereÊareÊnoÊchannelsÊeitherÊforÊdoingÊtheÊsame.ÊTheÊresultÊisÊtheÊkindÊofÊisolationÊthatÊ

isÊaÊburdenÊforÊbothÊasÊoneÊdoesn'tÊspeakÊandÊtheÊothersÊdoesn'tÊlisten.

HenceÊtheÊproblemÊtakesÊonÊtheÊshapeÊofÊblame-game,ÊdirectlyÊorÊotherwise.ÊButÊtheÊissueÊofÊinter-activityÊ

betweenÊtheÊproducerÊandÊtheÊconsumerÊisÊnotÊaboutÊtheÊlimitationsÊofÊoneÊsectorÊbutÊaboutÊtheÊsystemÊ

andÊlackÊofÊattentionÊtoÊunderstandÊtheÊfunctioningÊofÊallÊthreeÊinÊaÊcommonÊspace.ÊThisÊisÊneitherÊtheÊ

producerÊnorÊtheÊconsumer'sÊfault.ÊItÊcallsÊforÊanÊunderstandingÊofÊmedia'sÊroleÊandÊdependenceÊonÊ

consumersÊbutÊtheÊgeneralÊapathyÊofÊthemÊasÊwell.ÊThatÊisÊwhyÊitÊcanÊbeÊarguedÊonlyÊwithinÊaÊgovernanceÊ

managementÊspaceÊandÊbeyondÊthatÊofÊmediaÊactivism.ÊÊÊÊÊÊ

CanÊthereÊbeÊaÊverdictÊonÊtheÊroleÊofÊmediaÊreportingÊonÊchildren?ÊÊÊÊ

ChildrenÊinÊmediaÊasÊvictimÊandÊconsumerÊ

PublicÊopinionsÊonÊseveralÊmajorÊissuesÊhaveÊbecomeÊcriticalÊsubmissionsÊofÊconcern.Ê

DoÊtheÊfutureÊofÊchildÊvictimÊkeptÊinÊmindÊbyÊtheÊmediaÊwhileÊreporting?ÊÊOnlyÊ15%ÊsaidÊ"Yes"ÊandÊ39%Ê

saidÊ"No".Ê"Sometimes"ÊwasÊcitedÊatÊ46%ÊsoÊobviouslyÊtheÊmajorityÊareÊnotÊsayingÊthatÊtheÊinterestÊofÊ

childrenÊoccupyÊmediaÊmind.

WhenÊaskedÊifÊtheÊimpactÊofÊtheÊreportÊonÊchildrenÊisÊconsideredÊwhenÊreportingÊasÊhighÊasÊ79%ÊsaidÊ

"No",ÊwhichÊqualifiesÊasÊaÊvoteÊofÊlackÊofÊconfidenceÊinÊtheÊmediaÊsectorÊasÊaÊwhole.Ê
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Chart 14 : Is the future of a child victim kept in

mind by the media while reporting?

Chart 15 : Is the impact it will have on

other children taken into consideration?

YesÊ15%
Sometimes
46%

Sometimes
26%

YesÊ18%

NoÊ56%

NoÊ39%

Chart 15 : Are the contents of the news prepared

with the child readers in mind? 

Sometimes
24%

YesÊ11%

NoÊ65%

WhenÊaskedÊifÊreportsÊareÊ

preparedÊ withÊ theÊ childÊ

audienceÊ inÊ mindÊ theÊ

audienceÊ respondedÊ withÊ

65%ÊsayingÊNO.ÊÊ

It'sÊevenÊmoreÊalarmingÊwhenÊoneÊlooksÊatÊtheÊdataÊwhichÊsaysÊthatÊ65%ÊareÊnotÊconcernedÊifÊtheÊreportÊ

hasÊanyÊnegativeÊimpactÊonÊchildren.ÊPerhapsÊallÊdataÊpresentedÊshouldÊalsoÊbeÊreadÊkeepingÊinÊmindÊ

MRDIÊChartÊ5ÊwhichÊsaysÊthatÊ62%ÊofÊtheÊrespondentsÊfellÊthatÊChildÊRightsÊareÊnotÊkeptÊinÊmindÊwhenÊ

reportingÊisÊdone.ÊTheÊinformationÊisÊalmostÊanÊindictmentÊofÊtheÊmediaÊsituationÊandÊchildÊreportingÊasÊisÊ

generallyÊunderstood.Ê

NoÊ65%

SometimesÊ16%

YesÊ19%

NoÊ62%

YesÊ15%

SometimesÊ23%

Chart 4 : Whether factors of a report 

may influence child readers in unhealthy

practice or any criminal activities

Chart 5 : Whether Child rights are

kept in mind
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TheÊresponsesÊagainÊpointÊtoÊtheÊstructuralÊissuesÊthatÊprevailÊinÊmediaÊasÊwellÊasÊconsumerÊpractices.Ê

ThereÊareÊnoÊindustryÊstandardsÊandÊguidelinesÊandÊthereÊisÊnoÊaudienceÊdemandÊofÊanÊeffectiveÊnature.Ê

It'sÊnotÊaÊsurpriseÊthatÊlackÊofÊcommunicationÊisÊtheÊbiggestÊproblemÊinÊtheÊsocialÊcommunicationÊsector.Ê

ThisÊdeterminesÊtheÊfunctionÊandÊnatureÊofÊtheÊsituation.Ê

OverÊtime,ÊmanyÊsurveysÊandÊreportsÊhaveÊbeenÊdoneÊandÊtheÊresponsesÊhaveÊalsoÊbeenÊrelativelyÊsimilar.Ê

MoreÊresponsesÊdonÊnotÊsignificantlyÊaddÊtoÊtheÊknowledgeÊweÊhaveÊofÊtheÊsector.ÊNorÊhasÊtheÊtrendÊ

divergedÊoverÊtimeÊonceÊcommercialÊmediaÊhasÊsteppedÊinÊandÊtheÊofficiallyÊownedÊmediaÊhasÊlostÊitsÊ

soloÊspace.Ê

ButÊtheÊparametersÊofÊfunctioningÊincludingÊinÊrelationÊtoÊchildÊrightsÊandÊchildÊfriendlyÊmediaÊhaveÊalwaysÊ

beenÊanÊunchangingÊissue.ÊSomeÊofÊtheÊreasonÊforÊhavingÊsuchÊdataÊisÊtheÊlackÊofÊaÊsecureÊandÊsufficientÊ

baseline.ÊNorÊareÊthereÊareÊanyÊsignificantÊguaranteesÊthatÊtheÊrespondingÊsampleÊisÊalsoÊconstantÊandÊ

representativeÊoverÊtime.ÊChildrenÊhaveÊalsoÊnotÊbeenÊtheÊfocusÊofÊsuchÊqueries.Ê

TwoÊmethodsÊremainÊnecessaryÊwhichÊareÊpartsÊofÊmanyÊstructuredÊanalysis.ÊOneÊisÊaÊCausalÊLayeredÊ

AnalysisÊthatÊtriedÊtoÊidentifyÊtheÊissueÊandÊdevelopÊaÊProblemÊTreeÊandÊsecondly,ÊdevelopÊaÊprocessÊflowÊ

chartÊ(PFC)ÊthatÊemergesÊoutÊofÊtheÊanalysis.ÊÊInÊitsÊabsence,ÊmostÊdataÊthreatensÊtoÊbecomeÊanecdotalÊinÊ

nature.ÊTheÊsolutionsÊandÊsuggestionsÊareÊalsoÊunderÊpressureÊforÊbeingÊsomewhatÊreactiveÊandÊ

anecdotal.ÊNoÊmatterÊwhatÊtheÊqualityÊofÊfindingsÊare,ÊtheÊprocessÊofÊanalysisÊremainsÊlessÊthanÊadequate.Ê

ThisÊhasÊnotÊbeenÊbecauseÊofÊlackÊofÊskillsÊorÊcapacityÊbutÊneedÊandÊdemand.ÊTheÊbothÊforÊmediaÊliteracyÊ

hasÊalwaysÊbeenÊweakÊasÊtheÊmediaÊsectorÊhasÊmovedÊthroughÊaÊseriesÊofÊidentitiesÊandÊstillÊnotÊsureÊ

aboutÊitsÊroleÊasÊaÊplayerÊofÊeconomicÊandÊsocialÊcapitalÊearnerÊandÊitsÊresponsibilityÊtoÊserveÊsociety.ÊTheÊ

missingÊlinksÊmustÊbeÊidentifiedÊbeforeÊactionsÊcanÊbeÊplannedÊletÊaloneÊtaken.Ê

TheÊco-relationshipÊbetweenÊhighÊaccessÊandÊhighÊprofitÊisÊwellÊestablished.ÊNoÊmediaÊincludingÊtheÊGoBÊ

mediaÊcanÊaffordÊtoÊcompromiseÊmajorÊheadlineÊspaceÊorÊpeakÊtimeÊbroadcastingÊinÊpublicÊinterest.ÊThisÊ

remainsÊaÊmajorÊissueÊasÊbothÊatÊtheÊendÊofÊtheÊday,ÊwhetherÊsubsidizedÊbyÊpublicÊmoneyÊorÊ

advertisementsÊareÊtryingÊtoÊreachÊcertainÊobjectivesÊofÊindividualÊremitÊnotÊnecessarilyÊsocial.ÊIt'sÊ

significantÊthatÊtheÊonlyÊmediaÊproductÊthatÊisÊmandatoryÊforÊallÊbroadcastersÊtoÊrelayÊisÊtheÊnationalÊnewsÊ

producedÊbyÊtheÊGovernmentÊownedÊBTVÊwhichÊsetsÊoutÊtheÊpriorityÊofÊtheÊpublicÊfaceÊofÊtheÊofficialÊ

mediaÊworldÊtoo.ÊCensorshipÊonÊprintÊandÊelectronicÊmediaÊisÊsevereÊandÊagainÊfocusesÊonÊprotectingÊtheÊ

politicalÊspaceÊofÊtheÊauthorities.ÊHence,ÊbeforeÊtooÊstrongÊaÊjudgmentÊisÊproducedÊonÊmediaÊfunctioning,Ê

itÊwouldÊbeÊusefulÊtoÊbeÊremindedÊonÊtheÊgovernanceÊrealtiesÊunderÊwhichÊmediaÊproduction,ÊconsumerÊ

reactionÊandÊparticipationÊofÊbothÊpartiesÊcanÊhappenÊareÊoftenÊnotÊinÊtheÊsameÊstreetÊasÊpublicÊinterestÊ

supportingÊchildren.ÊÊÊÊÊ
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InterviewÊofÊthirtyÊfiveÊkeyÊinformantsÊfromÊbothÊtheÊmediaÊandÊtheÊcitizenÊreadersÊwereÊtakenÊwithÊ
aÊsemi-structuredÊsetÊofÊquestionnaireÊtoÊcollectÊtheirÊviewsÊonÊtheÊcurrentÊsituationÊofÊnewsÊ
literacyÊandÊpotentialÊinterventionsÊforÊimprovement.ÊNewspaperÊeditors,Êacademics,ÊintelligentsiaÊ
andÊcivilÊsocietyÊmembersÊwereÊinvolvedÊinÊtheÊprocess.ÊTheÊinterviewÊfindingsÊhaveÊbeenÊputÊhereÊ
inÊorderÊofÊtheÊdateÊofÊinterview,ÊnotÊmaintainingÊanyÊhierarchy.Ê

BARISALÊDIVISION

RahimaÊSultanaÊKazal

ExecutiveÊDirector,ÊAVAS,ÊBarisal

MediaÊneedsÊtoÊunderstandÊperspectiveÊandÊpreferenceÊofÊreaders.ÊAÊstudyÊcanÊbeÊ
conductedÊtoÊidentifyÊperspectiveÊofÊnewspaperÊreaders,ÊtheirÊinterestÊandÊpriority.Ê

NewspapersÊcanÊintroduceÊreadersÕÊopinionÊpoll.ÊReadersÊwillÊpostÊtheirÊopinion/Ê
comments/feedbacksÊinÊthisÊplatform.ÊThisÊwillÊhelpÊunderstandÊreadersÕÊperceptionÊaboutÊ
news.ÊSomeÊselectedÊopinionsÊcanÊbeÊpublishedÊinÊtheÊnewspaper.

Readers/viewersÊforumÊcanÊbeÊdevelopedÊbyÊyoungÊpeople.ÊForumÊmembersÊwillÊanalyzeÊ
theÊnewsÊandÊgiveÊtheirÊopinionÊtoÊtheÊnewspaperÊmanagement.Ê

ThereÊareÊlaws/rules/regulationsÊrelatedÊtoÊethicalÊreporting.ÊJournalistsÊneedÊorientationÊonÊ
these.ÊAÊspaceÊcanÊbeÊallocatedÊinÊtheÊnewspaperÊtoÊpublishÊcodeÊofÊethics.Ê

MediaÊassociationÊcanÊorganizeÊsomeÊprogrammeÊforÊtheirÊselfÊassessment.ÊTheyÊcanÊ
discussÊaboutÊstandardÊofÊtheirÊownÊnewsÊreports.

EasyÊreadingÊawarenessÊmaterialÊonÊdifferentÊaspectsÊofÊethicalÊreportingÊandÊnewsÊliteracyÊ
suchÊasÊposter,ÊleafletÊandÊbookletÊcanÊbeÊprintedÊandÊdistributedÊamongÊtheÊstudentsÊandÊ
youthÊforÊimprovingÊnewsÊliteracy.

AwarenessÊgroupÊcanÊbeÊdevelopedÊatÊtheÊdistrictÊlevelÊthroughÊwhichÊawarenessÊ
campaignÊonÊnewsÊliteracyÊcanÊbeÊcreated.

AnnexÊ1
KII Responses
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MuhammadÊAmirulÊAzam

DeputyÊDirector,ÊDivisionalÊInformationÊOffice,ÊBarisalÊ

ReadsÊtwoÊnationalÊandÊtwoÊlocalÊnewspapersÊdaily.

LeadÊnews,ÊbusinessÊnewsÊandÊreportsÊonÊviolationÊgetÊpriority.

NewspapersÊmainlyÊhighlightÊtheÊnegativeÊissuesÊandÊoverlookÊpositiveÊstories.Ê

LocalÊnewspapersÊdoÊnotÊalwaysÊfollowÊethicsÊinÊpublishingÊphotographs.

AsÊaÊvulnerableÊsegmentÊofÊtheÊsocietyÊchildrenÊshouldÊgetÊspecialÊattentionÊwhileÊpresentÊinÊaÊnews.ÊTheyÊ
needÊspecialÊtreatment.Ê

MediaÊshouldÊgiveÊimportanceÊonÊfollow-upÊnews.ÊÊ

MediaÊsometimesÊgiveÊdetailedÊdescriptionÊofÊacidÊthrowingÊandÊrapeÊcaseÊwhichÊisÊabsolutelyÊ
unnecessary.ÊThisÊmayÊprovokeÊviolence.

MediaÊshouldÊpresentÊtheÊnewsÊinÊaÊdecentÊwayÊwithoutÊpublishingÊviolentÊpicture.ÊÊ

InteractionÊbetweenÊmediaÊandÊtheÊstudentsÊofÊschool/collegeÊcanÊbeÊorganized.ÊThisÊprogrammeÊwillÊ
helpÊtheÊjournalistÊtoÊunderstandÊtheÊviewsÊofÊyoungÊreadersÊaboutÊnews.ÊJournalistsÊcanÊalsoÊindentifyÊ
whichÊnewsÊareÊacceptedÊbyÊtheÊreadersÊandÊwhichÊareÊnot.

JibonÊKrishnaÊDey

Convener,ÊKhelaghar,ÊBarisalÊdistrictÊcommittee

ReadsÊsixÊnationalÊandÊfourÊlocalÊnewspapersÊdaily.

Editorial,ÊchildÊrelatedÊreportÊandÊpoliticalÊreportsÊgetÊpriority.ÊÊÊÊ

SomeÊofÊtheÊmediaÊreportsÊlackÊinÊauthenticÊinformationÊandÊcreateÊconfusion.Ê

ReportersÊsometimesÊpresentÊreportÊtoÊattractÊreadersÊwithoutÊthinkingÊaboutÊcredibilityÊandÊethics.ÊÊÊÊÊÊ

RecentÊtrendÊofÊnewsÊpresentationÊcreateÊconfusionÊaboutÊtheÊqualityÊandÊcredibilityÊofÊreports.ÊTitlesÊlikeÊ
ÒChildrenÊareÊnotÊsafeÊinÊmothersÕÊlap/gv‡qi †Kv‡j wkï wbivc` bqÓÊhasÊcreatedÊmisconceptionÊtoÊchildrenÊaboutÊ
mother.ÊItÊalsoÊinterruptsÊtheirÊmentalÊgrowth.Ê

DutyÊofÊmediaÊisÊtoÊawareÊpeopleÊbyÊtheirÊreporting.ÊItÊisÊimportantÊtoÊpublishÊtheÊreasonÊbehindÊofÊincidentÊ
butÊtheyÊshouldÊbeÊcarefulÊthatÊtotalÊgroupÊwillÊnotÊsufferÊforÊpersonalÊblame.Ê

ChildrenÊshouldÊgetÊseparateÊspaceÊandÊtreatmentÊinÊmedia.ÊProfessionalÊkillerÊandÊchildÊaccuserÊareÊnotÊ
inÊsameÊlevel.ÊDueÊtoÊemotionÊorÊlackÊofÊknowledgeÊChildrenÊsomeÊtimeÊdoÊtheÊcrime.ÊMediaÊshouldÊbeÊ
moreÊconcernÊforÊpresentingÊsuchÊreports.ÊÊÊÊÊÊÊÊÊ

ReadersÊshouldÊbeÊtheÊoptionÊtoÊexpressÊtheirÊopinionÊaboutÊnews.

NecessaryÊtrainingÊandÊorientationÊonÊethicalÊreportingÊcanÊbeÊorganizedÊforÊtheÊyoungÊjournalists.ÊIn-
depthÊknowledgeÊhasÊtoÊconsiderÊduringÊrecruitment
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MaziburÊRahman
RetiredÊHeadÊMaster,ÊKauniaÊGirl'sÊHighÊSchool,ÊBarisal

ReadsÊthreeÊnationalÊandÊfourÊlocalÊnewspapersÊonÊdailyÊbasis.

ChildÊrelatedÊnews,ÊviolationÊagainstÊwomenÊandÊpoliticalÊreportÊgetsÊfirstÊpriority

MediaÊdoesÊnotÊprioritizedÊpositiveÊissuesÊofÊchildÊreporting.ÊWhenÊanyÊincidentÊoccurredÊonÊchildÊviolationÊ
thenÊitÊgetsÊbetterÊcoverage.

SeeingÊsuchÊnewsÊtitle,ÊÔStudentÊassaultÊbyÊteacherÕÊchildrenÊloseÊtheirÊrespectÊonÊteachers.ÊResponsibilityÊ
ofÊmediaÊisÊtoÊpresentÊnews.ÊButÊtheyÊshouldÊavoidÊdetailÊdescriptionÊofÊviolationÊandÊpresentÊtheÊnewsÊinÊ
aÊpositiveÊwayÊmentioningÊlaw-enforcementÊsituation.ÊÊÊ

MediaÊneedsÊtoÊpresentÊnewsÊinÊaÊchildÊfriendlyÊmanner.ÊTheyÊshouldÊnotÊpublishedÊnewsÊinÊsuchÊaÊwayÊ
whichÊinfluencesÊthemÊtoÊdoÊcrime.ÊÊ

MediaÊhasÊtoÊgiveÊdifferentÊtreatmentsÊtoÊadultÊandÊchildÊaccuser.Ê

MediaÊshouldÊnotÊdiscloseÊtheÊnameÊandÊidentityÊofÊchildrenÊinÊtheirÊreporting.ÊPeopleÊshouldÊknowÊtheÊ
realÊscenarioÊforÊawarenessÊbutÊmediaÊhasÊtoÊbeÊcarefulÊthatÊtheirÊreportÊdoesÊnotÊcreateÊanyÊharmÊtoÊ
anybody.

AsÊaÊviewerÊchildrenÊalsoÊseeÊtheÊnewsÊwithÊtheirÊparents.ÊTakingÊthisÊinÊmindÊmediaÊshouldÊpresentÊnewsÊ
withÊcautious.Ê

MediaÊdoesÊnotÊfulfillÊtheÊrequirementÊofÊreader/viewer.ÊButÊstillÊthereÊareÊsomeÊjournalistsÊareÊpreparingÊ
goodÊreports.

LocalÊnewspaperÊmainlyÊpublishedÊnewsÊonÊbusinessÊperspective

ReaderÕsÊforumÊcanÊbeÊformed.ÊThisÊforumÊwillÊanalyzeÊtheÊnewsÊandÊgiveÊtheirÊopinionÊtoÊtheÊmediaÊ
houses

ToÊpromoteÊtheÊnewsÊliteracyÊofÊstudentÊschoolÊauthorityÊcanÊplayÊvitalÊrole.ÊTheyÊcanÊgrowÊtheÊhabitÊofÊ
readingÊnewspaperÊamongÊtheÊstudents.Ê

SyedÊDulal
Editor,ÊMonthlyÊArandaÊLikhon,ÊBarisal

StudyÊcircleÊcanÊbeÊorganizedÊonÊnewsÊliteracyÊforÊcreatingÊawarenessÊamongÊtheÊÊreaders

AwarenessÊonÊnewsÊliteracyÊforÊstudentÊandÊmassÊpeopleÊcanÊbeÊdevelopedÊthroughÊtheater-drama.Ê
ScriptÊofÊthisÊdramaÊwillÊbeÊfocusedÊonÊhowÊwrongÊinformationÊimpactÊofÊlife.ÊDurationÊofÊthisÊdramaÊwillÊbeÊ
30-40Êminutes.ÊMutualÊinvolvementÊofÊacademicsÊandÊjournalistÊtoÊprepareÊthisÊscript.ÊÊ

SomeÊawarenessÊgroupÊcanÊbeÊmadeÊatÊdistrictÊlevel.ÊTheseÊgroupsÊwillÊfacilitateÊreadersÊtoÊincreaseÊtheirÊ
newsÊliteracy.ÊBeforeÊoperation,ÊgroupÊmembersÊshouldÊbeÊoriented.ÊTheseÊgroupÊwillÊalsoÊanalyzeÊnewsÊ
publish/onÊairÊoverÊmediaÊandÊsendÊtheirÊopinionÊtoÊtheÊeditors.ÊSimultaneouslyÊtheseÊgroupsÊwillÊcreateÊ
peerÊgroupsÊandÊdisseminateÊtheirÊknowledge.ÊÊÊÊÊ
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CHITTAGONGÊDIVISION

SubarnaÊMazumder
Lecturer,ÊDepartmentÊofÊCommunicationÊandÊJournalism,ÊChittagongÊUniversity

ProducersÊareÊpreparingÊnewsÊasÊperÊinstructionÊofÊtheirÊpolicyÊmakers.ÊPolicyÊmakersÊalwaysÊprioritizeÊ
saleÊvalueÊofÊtheÊnews.

LocalÊnewspapersÊpreferÊsensationalÊnewsÊandÊtryÊtoÊcreateÊsuspenseÊthroughÊdetailedÊdescriptionÊwhichÊ
isÊactuallyÊunnecessary.ÊMediaÕsÊresponsibilityÊisÊtoÊunveilÊtheÊtruthÊbeforeÊtheÊaudience.ÊSoÊtheyÊshouldÊ
getÊintoÊtheÊdepthÊandÊtheÊbackgroundÊofÊtheÊincident.Ê

ReadersÊareÊgettingÊusedÊtoÊreadÊnewsÊstoriesÊthatÊgrosslyÊviolateÊethicalÊstandards.

LawsÊregardingÊprintingÊofÊpicturesÊinÊtheÊmediaÊhaveÊtoÊbeÊappliedÊstrictly.

ReadersÊcanÊcreateÊpressureÊonÊtheÊpolicyÊmakersÊbyÊformingÊgroups.ÊTheÊgroupsÊcanÊshareÊdifferentÊ
issuesÊofÊnewsÊliteracyÊthroughÊanÊonlineÊplatform.Ê

AkhtarÊKabirÊChowdhury
Advocate,ÊBangladeshÊSupremeÊCourt,ÊHighÊCourtÊDivision,Ê&ÊJudgesÊCourt,ÊChittagong

ChildÊreadersÊsometimesÊaskÊquestionsÊonÊmediaÊreportsÊthatÊembarrassÊparents.ÊThisÊtypeÊofÊreportingÊ
doesÊnotÊbringÊanyÊbenefitÊtoÊtheÊsociety.Ê

MediaÊshouldÊavoidÊpublishingÊreportÊthatÊmayÊcreateÊmisconceptions.ÊÊ

SometimesÊnewspapersÊpublishÊnewsÊreportsÊonlyÊforÊbusinessÊpurpose.

NewspapersÊareÊdefinitelyÊaccountableÊtoÊtheirÊreaders.

NewspapersÊshouldÊfollowÊtheÊethicalÊstandardsÊofÊreporting.Ê

LocalÊleadersÊcanÊworkÊasÊaÊpressureÊgroupÊtoÊmakeÊtheÊmediaÊhousesÊfollowÊtheirÊcommitmentÊtoÊtheÊ
society.

YoungÊreadersÊcanÊsendÊtheirÊopinionÊthroughÊletterÊtoÊtheÊeditorÊandÊalsoÊthroughÊfacebook.

ÊÊÊÊÊ

AbulÊMomen
WriterÊandÊJournalist

ProfessionalÊjournalistsÊareÊveryÊrareÊwhoÊtakeÊjournalismÊasÊaÊpassion.ÊThoseÊwhoÊareÊworkingÊnowÊtreatÊ
itÊonlyÊasÊaÊjob.ÊTheyÊareÊnotÊwellÊexperienced.

TillÊnowÊjournalismÊisÊanÊattractiveÊprofession.ÊThisÊisÊtheÊonlyÊprofessionÊwhichÊisÊlikeÊanÊopenÊshell.Ê
AnyoneÊcanÊcomeÊtoÊthisÊprofessionÊwithoutÊanyÊspecificÊskillÊorÊpreviousÊexperience.
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ThereÊareÊsomeÊreadersÊwhoÊdoÊnotÊsubscribeÊaÊparticularÊnewspaper.ÊTheyÊbuyÊnewspapersÊtoÊreadÊ
columnÊofÊtheirÊfavoriteÊcolumnist.

YoungÊreadersÊmostlyÊreadÊnewspaperÊonline.ÊÊÊÊÊ

JournalistsÊareÊnotÊproperlyÊawareÊaboutÊtheirÊresponsibilities.ÊQualityÊhumanÊresourcesÊareÊnotÊbeingÊ
developed.

MajorÊportionÊofÊourÊpopulationÊisÊyouth.ÊTheyÊcanÊthinkÊaboutÊfuture.ÊNewsÊliteracyÊissueÊcanÊbeÊ
discussedÊamongÊtheÊyouthÊthroughÊdebatingÊclub,ÊonlineÊsharingÊandÊblogs.

ForÊraisingÊawarenessÊroundtableÊcanÊbeÊorganizedÊforÊtheÊyouth.

ÊÊÊÊÊÊÊ

ShyamoliÊMazumder
ExecutiveÊDirector,ÊOrganizationÊforÊWomen'sÊDevelopmentÊinÊBangladeshÊ(OWDEB),ÊChittagong

PreferÊtoÊreadÊheadlines,ÊinternationalÊandÊpoliticalÊnews,ÊeconomicsÊandÊenvironmentÊnews,ÊpositiveÊ
stories.Ê

ReadersÊalwaysÊwantÊtoÊseeÊpositiveÊnews,ÊsuccessÊstories.

SomeÊnewspapersÊfollowÊtheÊethicsÊcarefully,ÊsomeÊdoÊnot.Ê

SomeÊnewspapersÊtakeÊbusinessÊasÊtheirÊprimeÊpurposeÊandÊhardlyÊcareÊaboutÊprovidingÊinformationÊtoÊ
peopleÊinÊanÊethicalÊmanner.ÊTheyÊÊoftenÊpublishÊdetailedÊdescriptionÊofÊviolenceÊtoÊattractÊreaders.ÊÊ

ChildrenÊoftenÊgetÊinvolvedÊinÊcrimeÊasÊvictimsÊofÊcircumstances.ÊJournalistsÊhaveÊtoÊbeÊmoreÊhumanÊandÊ
sensitiveÊwhileÊpresentingÊchildrenÊinÊtheirÊreporting.

EducationalÊinstituteÊbasedÊreadersÊgroupsÊcanÊbeÊdeveloped.ÊTheseÊgrouspÊwillÊanalyzeÊpublishedÊ
reportsÊandÊtheirÊimpactÊonÊreaders.

NewspapersÊcanÊintroduceÊonlineÊcommentÊoptionÊforÊtheÊreaders.

StudentsÊandÊyoungÊpeopleÊshouldÊknowÊtheÊprocessÊofÊnewsÊmaking.ÊThisÊcanÊbeÊtaughtÊasÊaÊpartÊofÊ
theirÊcurriculum.ÊÊÊÊÊÊÊÊÊÊÊ

SisirÊDuttaÊ
ExecutiveÊDirector,ÊBangladeshÊInstituteÊofÊTheatreÊArtsÊ(BITA),ÊChittagong

LocalÊissues,ÊheadlinesÊofÊnationalÊnewspaper,ÊpoliticalÊnewsÊgetÊpriorityÊinÊtheÊreadingÊlist.

SomeÊnewsÊreportsÊandÊphotosÊmakeÊchildrenÊaskÊtheirÊparentsÊembarrassingÊquestions.ÊSuchÊreportsÊ
andÊphotosÊconfuseÊchildren.

NewspapersÊpublishedÊsomeÊviolentÊpicturesÊwhileÊreportingÊonÊpoliticalÊissue.ÊEditorsÊshouldÊbeÊmoreÊ
carefulÊaboutÊpublishingÊsuchÊnewsÊconsideringÊchildÊpsychology.ÊÊÊÊÊ

GenerallyÊnewspapersÊprioritizeÊtheirÊbusinessÊtoÊreadersÕÊneeds.Ê
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MostÊofÊtheÊlocalÊnewspapersÊpublishÊreportsÊwrittenÊinÊpoorÊlanguageÊandÊlotsÊofÊspellingÊmistakes.

ReportersÊneedÊtrainingÊonÊspellingÊ&Êlanguage.ÊTrainingÊcanÊbeÊarrangedÊinÊcollaborationÊwithÊInstituteÊofÊ
Language.

ChildrenÕsÊpageÊshouldÊbeÊpublishedÊÊasÊtheÊfrontÊpageÊofÊtheÊnewspaper.

DHAKAÊDIVISION

Dr.ÊMohsinÊAli

NutritionÊSpecialist,ÊNutritionÊSection,ÊUNICEF

PreferÊtoÊreadÊpositiveÊnews,ÊbecauseÊitÊgivesÊaÊgoodÊfeeling.

InternationalÊevents,Êhealth,ÊnutritionÊandÊchildÊissuesÊinÊnewspaperÊareÊinteresting.

PositiveÊnewsÊinÊmediaÊraiseÊoptimismÊaboutÊtheÊcountryÊandÊitsÊpeople.

NegativeÊnewsÊprovokesÊthoughtÊaboutÊtheÊunderlyingÊreasonÊofÊtheÊoccurrence.

AttitudeÊofÊreporterÊisÊimportant.ÊReporterÊandÊeditorialÊstaffÊshouldÊthinkÊaboutÊtheÊperspectiveÊofÊreadersÊ
beforeÊfinalizingÊandÊpublishingÊaÊnews.

DetailedÊdescriptionÊofÊcrimeÊnewsÊisÊunnecessaryÊandÊharmful.

ChildrenÊasÊtheÊsubjectÊofÊaÊnewsÊshouldÊbeÊtreatedÊinÊaÊdifferentÊway.ÊHeadlineÊofÊnewsÊonÊchildrenÊ
shouldÊbeÊwrittenÊcarefully.

EthicalÊstandardÊofÊreportingÊhasÊimprovedÊcomparedÊtoÊrecentÊpastÊbecauseÊofÊinterventionsÊandÊ
awarenessÊinÊtheÊarea.ÊStillÊthereÊareÊscopesÊforÊfurtherÊimprovement.

EditorialÊteamÊofÊtheÊmediaÊhasÊtoÊtakeÊtheÊresponsibilityÊofÊpublishingÊauthenticÊandÊethicalÊnews.

TargetedÊgroups,ÊpreferablyÊinvolvingÊyoungÊpeople,ÊcanÊbeÊformedÊtoÊcreateÊpressureÊonÊmediaÊtoÊvalueÊ
audienceÊexpectationÊwhileÊproducingÊ/ÊpublishingÊnews.

OrientationÊandÊawarenessÊeventsÊcanÊbeÊorganizedÊforÊtheÊaudienceÊgroups.ÊMediaÊcoverageÊofÊtheÊ
eventÊshouldÊbeÊarrangedÊforÊgreaterÊimpact.

AbdullaÊAlÊMamun

ProgrammeÊCoordinatorÊ–ÊGovernance,ÊManusherÊJonnoÊFoundation

LeadÊnewsÊandÊotherÊmajorÊheadlinesÊofÊnewspaperÊgetÊpriority.

EditorialÊandÊpostÊeditorial,ÊchildÊrelatedÊnewsÊandÊarticlesÊonÊchildÊrightsÊareÊalsoÊinteresting.

MJFÊconductsÊannualÊchildÊsituationÊanalysisÊonÊtheÊbasisÊofÊmediaÊnewsÊcontents.
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BothÊpositiveÊandÊnegativeÊnewsÊthatÊdemandÊdeepÊanalysisÊprovokeÊthoughtÊandÊconcern.

ItÊappearsÊthatÊreportersÊhardlyÊthinkÊaboutÊreadersÊwhileÊreporting.ÊTheyÊthinkÊaboutÊtheÊcontentÊofÊnewsÊ
only.

HeadlinesÊofÊnewsÊareÊoftenÊirrelevantÊandÊmisleading.

NameÊandÊshameÊofÊchildrenÊareÊoftenÊignored.

IdealisticÊapproachÊofÊchildÊreportingÊalongÊwithÊcorrectÊinformationÊisÊdesirable.

ForumÊofÊyoungÊreadersÊcanÊbeÊorganizedÊandÊtheirÊinteractionÊwithÊjournalistsÊshouldÊbeÊarranged.ÊForumÊ
membersÊwillÊanalyzeÊselectedÊnewsÊstoriesÊandÊshareÊwithÊtheÊjournalists.

Ê

AfsanÊChowdhury
CommunicationÊspecialist

InterestÊinÊdailyÊnewsÊmostlyÊdependsÊuponÊtheÊheadline.

MoreÊprofessionalismÊisÊrequiredÊinÊjournalism.

OneÊsidedÊnewsÊmakingÊisÊbecomingÊpopular.

GovernmentÊneverÊmovesÊfromÊitsÊstand,ÊunlessÊpressureÊisÊcreatedÊonÊit.

ReflectionÊofÊpublicÊopinionÊisÊveryÊlimited.

MediaÊcannotÊplayÊitsÊroleÊonÊitsÊown.ÊItÊneedsÊpartnershipÊwithÊotherÊsocialÊstakeholders.

AÊstudyÊcanÊbeÊconductedÊonÊyoungÊpeopleÕsÊmediaÊconsumptionÊhabit.

ParticipatoryÊjournalismÊcanÊbeÊpromotedÊbyÊencouragingÊreadersÊtoÊgiveÊfeedbackÊonÊpresentationÊofÊ
newsÊstories.

MoreÊyoungÊjournalistsÊhaveÊtoÊbeÊrecruitedÊwhoÊwillÊwriteÊforÊyoungÊpeople.

MediaÊconsumersÊforumÊcanÊbeÊformedÊinvolvingÊyoungÊreaders.

ProfessorÊDr.ÊAAMSÊArefinÊSiddique
ViceÊChancellor,ÊDhakaÊUniversity

TrainingÊandÊinstitutionalÊlearningÊareÊrequiredÊtoÊinstillÊnewsÊliteracyÊinÊtheÊyoungÊmind.

ClassroomÊisÊtheÊidealÊplaceÊforÊlearning.ÊSoÊtheÊbasicÊconceptÊofÊnewsÊshouldÊbeÊtaughtÊtoÊchildrenÊ
startingÊfromÊprimaryÊschoolÊasÊaÊpartÊofÊtheirÊcurriculum.ÊItÊmayÊcontinueÊfromÊclassÊ4ÊtoÊclassÊ12.

ChildrenÊwillÊbeÊencouragedÊtoÊgiveÊfeedbackÊtoÊtheÊmedia.ÊTeachersÊwillÊfacilitateÊthemÊtoÊdoÊso.

VisitÊtoÊmediaÊhouseÊcanÊbeÊarrangedÊforÊtheÊchildrenÊtoÊcreateÊmoreÊinterestÊaboutÊnewsÊamongÊthem.
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NewsÊliteracyÊhasÊtoÊbeÊincludedÊasÊaÊtopicÊinÊtheÊtrainingÊcurriculumÊofÊteachers.ÊEvenÊaÊweeklongÊ

trainingÊonÊnewsÊliteracyÊcanÊbeÊorganizedÊforÊthem.

DevelopmentÊofÊreadersÊwillÊdevelopÊnewspapers.

ChildÊreadersÊneedÊtoÊbeÊcreated,ÊratherÊthanÊdevelopingÊchildÊjournalists.

MatiurÊRahman

Editor,ÊProthomÊAlo

NewspapersÊhaveÊaÊdecreasingÊtrendÊofÊcirculationÊinÊBangladesh.

ViewersÊandÊreadersÊhaveÊstartedÊrejectingÊTVÊandÊnewspaper.ÊÊ

PeopleÊofÊnewÊgenerationÊhaveÊotherÊmediaÊoptions.ÊTheyÊhardlyÊcareÊaboutÊprintÊandÊTVÊmedia.

JournalismÊwillÊremain,ÊwhetherÊreadersÊareÊthereÊorÊnot.

EthicalÊsenseÊofÊownerÊandÊeditorÊofÊnewspaperÊisÊveryÊimportant.

InitiativeÊofÊindividualÊmediaÊhouseÊisÊneededÊforÊmaintainingÊaccuracyÊÊofÊlanguageÊinÊreporting.

ProfessorÊDr.ÊMd.ÊMizanurÊRahman

FormerÊChairman,ÊNationalÊHumanÊRightsÊCommission,ÊBangladesh

WhileÊwritingÊnewsÊstories,ÊreportersÊhardlyÊthinkÊaboutÊperspectiveÊofÊreaders.ÊTheyÊmostlyÊconsiderÊ

circulationÊandÊbusiness.

ProvocativeÊjournalismÊisÊunfortunate.ÊEthicalÊstandardsÊhaveÊtoÊbeÊmaintainedÊinÊreporting.

NeutralityÊisÊhardlyÊmaintainedÊinÊreporting.ÊItÊaffectsÊcredibilityÊofÊtheÊnewsÊamongÊtheÊaudience.

FactsÊareÊoftenÊtwistedÊandÊdistortedÊinÊreporting.

AudienceÊcanÊcreateÊpressureÊonÊmediaÊhousesÊtoÊfollowÊethicalÊstandards.ÊSocialÊmediaÊplatformÊcanÊbeÊ

formedÊtoÊdoÊso.

MoralÊvaluesÊhaveÊtoÊbeÊinculcatedÊinÊtheÊchildrenÊfromÊearlyÊchildhood.ÊMoralÊandÊethicalÊteachingÊshouldÊ

beÊprovidedÊatÊtheÊpre-schoolÊandÊprimaryÊschoolÊlevels.ÊSenseÊofÊmoralityÊinÊchildrenÊwillÊdevelopÊthemÊ

asÊsensibleÊreaders/viewersÊwithÊethicalÊunderstanding.

ChildrenÊshouldÊnotÊbeÊburdenedÊwithÊlotsÊofÊtheoreticalÊandÊtechnicalÊlessons.ÊTheyÊshouldÊratherÊbeÊ

facilitatedÊtoÊlearnÊfromÊtheÊnaturalÊenvironmentÊofÊtheÊfamily,ÊclassroomÊandÊfriends.
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G.ÊM.ÊKader

Politician,ÊCo-chairman,ÊJatiyaÊParty

NewsÊstoriesÊonÊpoliticsÊandÊsocialÊdisruptionsÊinterestÊmost.

MediaÊhasÊbeenÊplayingÊaÊpositiveÊroleÊinÊtheÊsocio-politicalÊcontextÊofÊtheÊcountry.

EthicalÊpracticesÊinÊmediaÊreportingÊcanÊbeÊratedÊasÊ50%ÊofÊtheÊdesiredÊlevel.ÊTVÊmediaÊisÊtryingÊtoÊ

maintainÊethics.

SomeÊnewspapersÊhaveÊloneÊfocusÊonÊbusinessÊwithoutÊcaringÊforÊqualityÊandÊethicalÊstandardsÊofÊ

reporting.

SomeÊmediaÊhousesÊdeviateÊfromÊethicsÊtoÊattractÊaÊsectionÊofÊtheÊaudienceÊandÊpleaseÊcertainÊquarters.

NewsÊanalysisÊwillÊbringÊoutÊtheÊrealÊpictureÊofÊethicalÊstandards.

RejectionÊcanÊbeÊanÊeffectiveÊwayÊofÊcreatingÊpressureÊonÊmedia.ÊHowever,ÊthisÊrejectionÊhasÊtoÊbeÊ

spontaneous.

RealisticÊnewsÊreportsÊonÊsocialÊissuesÊprovokeÊthoughtsÊofÊtheÊaudience.

CredibilityÊofÊnewsÊdependsÊuponÊtheÊparticularÊmediaÊandÊtheÊreporter.

MediaÊseemsÊtoÊbeÊunderÊpressureÊatÊtimes.

NewsÊaboutÊchildrenÊhasÊnoÊspecificÊsignificance.

MinimumÊeducationalÊqualificationÊshouldÊbeÊmandatoryÊforÊaÊjournalist.

Ê

MeherÊAfrozeÊChumki

StateÊMinister,ÊMinistryÊofÊWomenÊandÊChildrenÊAffairs

AÊmediaÊboomÊhasÊtakenÊplaceÊinÊBangladesh.ÊChildÊfriendlyÊenvironmentÊhasÊtoÊbeÊmaintainedÊ

everywhere.

ManyÊofÊtheÊmediaÊhousesÊhaveÊtooÊmuchÊofÊcommercialÊattitude.ÊTheyÊshouldÊbeÊmoreÊcautiousÊaboutÊ

producingÊnews,ÊparticularlyÊnewsÊconcerningÊchildren.

SomeÊnewsÊandÊphotographsÊoverÊtheÊmediaÊhaveÊadverseÊimpactÊonÊchildren.ÊThisÊisÊharmfulÊforÊchildÊ

psychology.

FamilyÊisÊtheÊmostÊvitalÊinstituteÊforÊteachingÊethicalÊvalues.

ImprovementÊisÊvisibleÊinÊprotectionÊofÊchildÊrightsÊincludingÊthatÊinÊtheÊmedia.

ChildrenÊcanÊlearnÊjournalismÊandÊpracticeÊasÊaÊpartÊofÊtheirÊextra-curricularÊactivities.ÊButÊtheyÊshouldÊ

neverÊbeÊusedÊasÊprofessionalÊjournalist.Ê

TwoÊstreamsÊofÊjournalismÊareÊthereÊinÊourÊcountry.ÊOneÊisÊgenuineÊprofessionalÊjournalismÊandÊtheÊotherÊ

isÊyellowÊjournalism.ÊJournalistÊunionsÊandÊbodiesÊshouldÊworkÊtoÊpreventÊunhealthyÊcompetitionÊofÊyellowÊ

journalism.

ForumÊforÊreadersÊandÊviewersÊcanÊbeÊformedÊtoÊcreateÊpressureÊonÊmediaÊauthoritiesÊtoÊcomplyÊwithÊtheÊ

ethicalÊstandardsÊofÊreporting.
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KHULNAÊDIVISION

WadudurÊRahmanÊPannaÊ

Editor,ÊJanmabhumi,ÊKhulna

MediaÊdoesÊnotÊconsiderÊchildrenÊasÊaÊreaderÊandÊviewerÊwhileÊpublishing/airingÊreports.

MediaÊshouldÊfollowÊsomeÊprinciplesÊinÊreportingÊonÊandÊforÊchildren.Ê

MediaÊshouldÊbeÊmoreÊcarefulÊwhileÊreportingÊonÊaccidentÊconcerningÊchildren.

MediaÊcanÊawareÊlocalÊadministrationÊaboutÊdifferentÊincidentsÊthroughÊtheirÊreportingÊwithoutÊmentioningÊ
detailedÊidentity.ÊÊ

WrittenÊguidelineÊisÊessentialÊforÊallÊmediaÊhouses.ÊItÊwillÊremindÊreportersÊtoÊfollowÊethicalÊcodes,ÊwhichÊ
willÊeventuallyÊreduceÊtheÊviolationÊofÊethicsÊwhileÊreporting.

JournalistÊmustÊhaveÊsomeÊqualitiesÊalongÊwithÊprofessionalÊcapabilitiesÊtoÊmaintainÊethicalÊstandardÊofÊ
reporting.ÊMediaÊhousesÊthemselvesÊneedÊtoÊensureÊthis.

SpecialÊcareÊisÊneededÊforÊgivingÊtheÊlicenseÊtoÊlocalÊnewspaper.

AdvocateÊMollaÊMohammadÊMasumÊRashid

FormerÊsecretary,ÊKhulnaÊDistrictÊBarÊAssociation

MostÊofÊtheÊmediaÊhousesÊdoÊnotÊfollowÊethicsÊinÊreportingÊonÊandÊforÊchildrenÊbutÊsomeÊofÊthemÊgaveÊ
onlyÊdescriptionÊofÊtheÊincidentÊwithoutÊmentioningÊidentityÊandÊshowingÊpicture.ÊOthersÊshouldÊalsoÊfollowÊ
thisÊprinciple.ÊÊÊ

ViolentÊpicturesÊshouldÊnotÊbeÊpublished/aired.ÊItÊaffectsÊtheÊreadersÕ/viewersÕÊstateÊofÊmind.ÊInÊsomeÊ
casesÊitÊmayÊprovokeÊviolence.ÊÊ

SpecialÊcareÊisÊneededÊforÊpublishingÊreportÊandÊpictureÊonÊchildrenÊandÊwomen.

WrittenÊguidelineÊwillÊhelpÊfollowÊethicsÊinÊreporting.

OrientationÊandÊtrainingÊcanÊenhanceÊtheÊtheoreticalÊknowledgeÊofÊjournalists.Ê

SpecialÊwingÊcanÊbeÊintroducedÊinsideÊtheÊhouseÊÊwhoÊwillÊcoverÊthisÊtypesÊofÊsensitiveÊissue.

FinancialÊsolvencyÊwillÊbeÊanotherÊreinforcingÊissueÊforÊfollowingÊethicalÊstandardÊforÊtheÊjournalist.ÊÊÊ

RafiqulÊIslamÊKhokan

FounderÊ&ÊExecutiveÊDirector,ÊRupantor,ÊKhulna

MediaÊgivesÊmoreÊemphasisÊonÊtheÊincidentsÊofÊrape,Êkidnapping,ÊphysicalÊabuseÊetc.

InÊmostÊcases,ÊmediaÊpublishesÊidentityÊofÊtheÊvictim,ÊsometimesÊtheyÊalsoÊaddÊsomeÊadjectivesÊwithÊ
name.

MediaÊpublishesÊpictureÊofÊdeadÊbodiesÊofÊchildrenÊwithoutÊhesitationÊwhichÊdoesÊnotÊcreateÊanyÊsenseÊ
amongÊtheÊreaders.Ê
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ChildÊrightsÊissuesÊareÊoverlookedÊbyÊtheÊsocietyÊandÊmediaÊandÊnotÊcoveredÊasÊaÊnewsÊitem.Ê

JournalistÊshouldÊmaintainÊtheÊethicalÊaspectsÊwhileÊreportingÊbutÊreadersÊareÊnotÊawareÊaboutÊthisÊissue.

MediaÊsensitizationÊforÊnewsroomÊleadersÊandÊeditorsÊareÊmandatoryÊonÊtheÊissueÊofÊethicalÊreporting.

AbsenceÊofÊfinancialÊsolvencyÊisÊaÊbarrierÊtoÊmaintainingÊethicalÊaspects.Ê

CreatingÊregionalÊlevelÊpressureÊgroupÊthroughÊcredibleÊNGOsÊatÊlocalÊlevelÊcanÊtakeÊthisÊadvocacyÊ
forward.

NargisÊFatemaÊJaminÊ
DistrictÊwomenÊandÊchildrenÊaffairsÊofficer,ÊKhulna

MediaÊdoesÊnotÊfollowÊtheÊethicalÊstandardÊinÊtheirÊreporting.

MediaÊalwaysÊpublishÊtheÊnameÊandÊidentityÊofÊtheÊchildren.ÊTheyÊneedÊtoÊbeÊmoreÊcarefulÊduringÊ
reportingÊandÊfollowÊtheÊChildrenÊAct,Ê2013.Ê

InformationÊdisseminationÊisÊneededÊforÊawareness.ÊButÊmediaÊshouldÊpresentÊtheÊsensitiveÊissuesÊinÊaÊ
differentÊway.

NewspapersÊexploreÊsensationalÊpicturesÊandÊnewsÊforÊtheirÊhighestÊselling.

TheyÊareÊleastÊconcernedÊaboutÊtheÊchildÊreaders/viewers.

MediaÊneedsÊaÊwrittenÊguidelineÊforÊmaintainingÊethicalÊstandardÊinÊtheirÊreporting.ÊAtÊtheÊsameÊtimeÊ
internalÊconsultationÊisÊimportantÊtoÊfollowÊtheÊguideline.ÊÊÊ

ProperÊtrainingÊshouldÊbeÊorganizedÊforÊtheÊjournalists.

NewsÊeditorsÊshouldÊalsoÊbeÊawareÊaboutÊtheÊissue.

AwarenessÊisÊneededÊforÊallÊsectors.ÊNewspaper,Êjournalist,ÊparentsÊneedÊtoÊbeÊmoreÊsensitiveÊonÊchildÊ
issue.

ProfessorÊAnwarulÊQuadirÊ
RetiredÊProfessor,ÊDaulatpurÊBLÊUniversityÊCollege,ÊKhulna

JournalistsÊareÊreportingÊmainlyÊonÊevents.ÊTheyÊdoÊnotÊanalyzeÊtheÊreasonÊbehindÊtheÊincident.ÊTheyÊdoÊ
notÊevenÊthinkÊaboutÊtheÊpsychographicÊprofileÊofÊtheÊvictimÊandÊaccusedÊperson.

MediaÊdoesÊnotÊfollowÊanyÊruleÊinÊpublishingÊpicture.ÊSometimesÊtheyÊpublishÊaÊpictureÊwhichÊisÊatrociousÊÊ
andÊaffectÊchildrenÕsÊmind.

MediaÊshouldÊnotÊprovideÊsameÊnewsÊtreatmentÊforÊchildrenÊandÊadults.

MediaÊshouldÊpresentÊtheÊnewsÊcarefullyÊbyÊremovingÊtheÊnegativeÊportionÊasÊnegativeÊthingsÊalwaysÊ
attracts.

MediaÊshouldÊbeÊcarefulÊaboutÊlanguage.Ê
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WrittenÊguidelineÊisÊneededÊforÊpublish/airingÊnews.ÊBecauseÊlackÊofÊethicalÊknowledgeÊofÊjournalistÊwillÊ
bringÊharmfulÊimpactÊforÊtheÊsociety.

ReportersÊneedÊproperÊtraining.ÊChildÊfriendlyÊattitudeÊisÊrequired.

NewsÊeditorÊcanÊplayÊaÊvitalÊroleÊinÊthisÊregard.ÊTheyÊshouldÊeditÊtheÊnewsÊmoreÊcarefullyÊandÊalsoÊneedÊtoÊ
discourageÊtheÊreporterÊaboutÊthisÊtypeÊofÊreportingÊ.ÊÊÊÊ

RAJSHAHIÊDIVISION

AdvocateÊA.N.ÊMotasimÊBillah

RajshahiÊBarÊAssociation

EthicalÊstandardsÊofÊmediaÊhousesÊneedÊimprovement.ÊHoweverÊsomeÊofÊtheÊreportersÊstillÊattractÊreadersÊ
byÊtheirÊdecentÊwriting.ÊÊ

ChildÊdevelopmentÊandÊchildÊrightsÊrelatedÊreportsÊareÊrareÊinÊmedia.ÊMediaÊmainlyÊemphasizedÊonÊ
accidentÊreportsÊandÊpictures.ÊPublishingÊviolentÊpictureÊalongÊwithÊreportsÊsometimesÊcreateÊnegativeÊ
impactÊonÊchildrenÕsÊmind.ÊÊ

AwarenessÊhasÊtoÊbeÊdevelopedÊamongÊchildrenÊandÊyouthÊaboutÊreadingÊnewspaperÊinÊanalyticalÊway.ÊÊ

MediaÊshouldÊbeÊmoreÊcarefulÊaboutÊpresentingÊnewsÊkeepingÊchildÊreadersÊinÊmind.Ê

AÊplatformÊforÊmediaÊaudienceÊcanÊbeÊdeveloped.

ProperÊtrainingÊandÊorientationÊforÊtheÊjournalistsÊwillÊsensitizeÊthemÊaboutÊmaintainingÊethicsÊinÊreporting.

ProfessorÊFazlulÊHaque

President,ÊKhelaghor,ÊRajshahiÊBranchÊandÊFormerÊEditor,ÊSonarÊDesh

Journalists,ÊparticularlyÊlocalÊreportersÊlackÊinÊacademicÊknowledgeÊandÊprofessionalÊskills

ReportersÊandÊeditingÊstaffÊshouldÊbeÊcarefulÊaboutÊpublishingÊnewsÊonÊchildren.

MediaÕsÊresponsibilityÊisÊtoÊdisseminateÊinformationÊtoÊtheÊaudience.ÊButÊmediaÊshouldÊalsoÊtakeÊcareÊ
aboutÊprobableÊimpactÊofÊnegativeÊcomponentsÊofÊnewsÊthatÊmayÊprovokeÊyoungÊaudienceÊgetÊinvolvedÊ
inÊcriminalÊacts.Ê

InÊrecentÊtimes,ÊsomeÊviolentÊvideosÊonÊtorturingÊchildrenÊhaveÊbeenÊuploadedÊinÊsocialÊmedia.ÊThisÊmustÊ
stop.

MediaÊhousesÊshouldÊreviewÊtheirÊreportsÊregularlyÊtoÊfindÊcomplianceÊandÊviolationÊofÊtheirÊcodeÊofÊethics.

MediaÊhouseÊcanÊcreateÊoptionÊforÊsendingÊcommentsÊofÊreaders/viewersÊaboutÊtheirÊnews.ÊÊÊÊ
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Dr.ÊPradipÊKumarÊPanday
Chairman,ÊDepartmentÊofÊMassÊCommunicationÊandÊJournalism,ÊRajshahiÊUniversity

JournalistsÊneedÊconceptualÊclarityÊonÊsensitivityÊofÊtheÊaudience,ÊparticularlyÊthatÊofÊchildrenÊandÊyouth.Ê
clearÊaboutÊethicsÊonÊchildÊreporting.Ê

SeriousÊreaders/viewersÊoftenÊdiscussÊaboutÊtheÊpresentationÊofÊnewsÊoverÊTVÊchannelsÊandÊnewspapers.

ChildrenÊconstituteÊaÊspecialÊsegmentÊofÊmediaÊaudience.ÊTheyÊshouldÊbeÊkeptÊinÊmindÊwhileÊreporting.Ê

InÊmostÊcasesÊmediaÊdoesÊnotÊfollowÊanyÊprinciple.ÊJournalistsÊhardlyÊknowÊhowÊtoÊbringÊtheÊtruthÊinÊnewsÊ
withoutÊviolatingÊethics.ÊTheyÊdonÕtÊhaveÊanyÊclearÊinstructionÊaboutÊtheÊissue.

JournalistsÊshouldÊapplyÊtheirÊconscienceÊwhileÊreporting.

PictureÊhasÊitsÊownÊvoice.ÊAsÊaÊreaderÊofÊtheÊnewspaperÊchildrenÊoftenÊlookÊatÊtheÊpicture.ÊViolentÊpictureÊ
negativelyÊimpactÊonÊchildrenÕsÊmind

SomeÊjournalistsÊareÊnotÊawareÊaboutÊhowÊchildrenÊact.ÊSoÊtheÊfailÊtoÊtreatÊchildrenÊasÊaÊspecialÊsegmentÊ
ofÊreaders.Ê

LocalÊnewspapersÊareÊleastÊconcernedÊaboutÊreadersÕÊsensibilityÊandÊethics.ÊTheyÊtakeÊjournalismÊasÊaÊ
business.Ê

ExpectedÊlevelÊofÊprofessionalismÊisÊabsentÊinÊBangladeshiÊmediaÊ

SpecialÊthoughtsÊandÊcautionÊareÊneededÊforÊissuingÊlicenseÊtoÊlocalÊnewspapers.

FayezullahÊChowdhuryÊ
ExecutiveÊDirector,ÊBarendroÊUnnayanÊProchesta,ÊRajshahi

GapsÊareÊthereÊamongÊlocalÊnewspaper,ÊnationalÊnewspaper,ÊonlineÊandÊTVÊchannelsÊinÊtermsÊofÊethicsÊ
andÊsensitivity.Ê

RatioÊofÊpositiveÊreportingÊisÊveryÊlow.ÊMediaÊmainlyÊfocusesÊonÊnegativeÊevents.ÊSometimesÊatrociousÊ
descriptionÊcreateÊfearÊamongÊtheÊreaders.Ê

NewsÊshouldÊbeÊpublishedÊforÊcreatingÊawarenessÊinÊtheÊsociety.ÊButÊveryÊoftenÊchildÊvictimsÊofÊviolenceÊ
areÊportrayedÊinÊaÊnegativeÊwayÊandÊitÊdoesÊnotÊproduceÊanyÊusefulÊresult.Ê

ThereÊisÊnoÊlinkageÊbetweenÊtheÊreadersÊandÊtheÊnewspapers.ÊMediaÊdoesÊnotÊgetÊreadersÊopinion,ÊatÊtheÊ
sameÊreadersÊdoÊnotÊfeelÊtheÊneedÊtoÊraiseÊtheirÊvoice.

MediaÊshouldÊsetÊsomeÊprinciplesÊforÊpublishingÊphotographsÊkeepingÊchildÊreadersÊÊinÊmind.

GuidelineÊonÊethicalÊstandardsÊshouldÊbeÊaÊpre-conditionÊforÊgettingÊlicenseÊforÊpublishingÊnewspaper.Ê

SeparateÊbeatÊshouldÊbeÊcreatedÊforÊchildÊreportingÊinÊnewspapers
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RANGPURÊDIVISION

Dr.ÊMd.ÊMafizulÊIslam
MBBS,ÊFamilyÊMedicineÊConsultation,ÊRangpur

RecentÊissues,Êfeature,Êarticle,Êsports,ÊchildÊrelatedÊnews,ÊenvironmentÊrelatedÊnews,Êentertainment,Ê
liberationÊwar,Êtourism,ÊwomenÊentrepreneur,ÊhistoryÊgetÊpriorityÊwhileÊreadingÊnewspaper.

QualityÊofÊnewsÊpresentationÊinÊgeneralÊisÊnotÊupÊtoÊtheÊmark.ÊSometimesÊnewspaperÊexaggeratesÊ
informationÊlikeÊnumberÊofÊdeathsÊinÊanÊincident.ÊÊÊ

NewspaperÊprovidesÊmoreÊimportanceÊonÊnewsÊofÊpoliticsÊandÊaccidentÊratherÊthanÊotherÊpositiveÊandÊ
constructiveÊnews.

NewspapersÊhardlyÊtakeÊyoung/childÊreadersÊintoÊconsiderationÊwhileÊpublishingÊnews/photos.Ê

ReadersÕÊforumÊcanÊbeÊformed.ÊThisÊforumÊwillÊanalyzeÊpublishedÊreportsÊandÊsendÊreadersÊopinionÊtoÊtheÊ
mediaÊhouses.ÊÊÊÊÊÊ

ReadersÊget-togetherÊcanÊbeÊorganizedÊonÊmonthlyÊandÊquarterlyÊbasis.

ReadersÊcanÊgiveÊtheirÊopinionÊaboutÊnewsÊonline.

ÊÊÊÊÊÊÊÊÊÊ

UjjalÊKumarÊChakrabartty
ExecutiveÊDirector,ÊDOPSÊFoundation,ÊRangpur

LocalÊissues,ÊdevelopmentÊissues,ÊsportsÊnewsÊgetÊpriority.

NewsÊofÊjuvenileÊcrime,ÊtortureÊandÊviolenceÊprovokeÊthoughts.

SometimesÊnewspapersÊprovideÊwrongÊinformation.

AllÊnewspapersÊareÊpublishingÊsameÊnewsÊstories.

MediaÊshouldÊbeÊcarefulÊaboutÊtheirÊlanguageÊandÊwordsÊinÊreporting.Ê

SometimesÊreportersÊtryÊtoÊpresentÊtheÊnewsÊinÊanÊattractiveÊwayÊandÊprovideÊdetailedÊdescriptionÊofÊtheÊ
incidentÊwhichÊmakesÊchildrenÊcurious.ÊAdultsÊfeelÊembarrassedÊinÊmeetingÊtheÊcuriosity.Ê

SometimesÊnewspapersÊpublishÊobsceneÊpicturesÊtoÊattractÊreaders.ÊButÊthisÊperceptionÊisÊnotÊatÊallÊtrue.

CivilÊsocietyÊorganizationÊcanÊworkÊforÊcreatingÊreadersÕÊawareness.ÊTheyÊcanÊincludeÊnewsÊliteracyÊasÊaÊ
crossÊcuttingÊissueÊinÊtheirÊprogrammes.ÊTheyÊcanÊdisseminateÊthisÊknowledgeÊamongÊtheirÊbeneficiaryÊ
groups.Ê

ThisÊawarenessÊcanÊbeÊmultipliedÊthroughÊmessageÊdisseminationÊbyÊadolescentÊclubÊorÊscienceÊclub.

EducationalÊinstitutionsÊcanÊalsoÊbeÊbroughtÊunderÊthisÊawarenessÊprogramme.ÊSchoolÊauthorityÊcanÊ
discussÊtheÊissueÊinÊparentsÕÊmeeting.

ChildÊtoÊchildÊcommunicationÊapproachÊcanÊbeÊusedÊforÊcreatingÊandÊsustainingÊthisÊawareness.
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Dr.ÊTuhinÊWadud

AssociateÊProfessor,ÊDepartmentÊofÊBangla,ÊBegumÊRokeyaÊUniversity,ÊRangpur

Headlines,Êeditorial,Êop-ed,ÊcolumnÊwrittenÊonÊpolitics,ÊimportantÊissuesÊonÊcountryÊsituationÊgetÊpriorityÊ
whileÊreadingÊnewspaper.

ReportsÊofÊtortureÊonÊhelplessÊpeopleÊprovokeÊthoughts.

ChildrenÊreadÊnewspapersÊlikeÊothers.ÊTheyÊdoÊnotÊlikeÊnewsÊonÊtortureÊorÊviolence.ÊRecentÊtrendÊofÊnewsÊ
onÊviolenceÊhasÊdevelopedÊpanicÊamongÊchildren.ÊPositiveÊnewsÊneedsÊtoÊbeÊpublished.

ChildÊrelatedÊnewsÊdeservesÊspecialÊtreatment.Ê

AuthenticityÊofÊpublishedÊnewsÊisÊaÊconcern.ÊSpellingÊmistakeÊandÊlanguageÊofÊreportsÊareÊoftenÊ
disgusting.ÊNewsÊheadlinesÊsometimesÊdoÊnotÊmatchÊwithÊtheÊcontentÊofÊtheÊnews.Ê

SharingÊmeetingÊofÊreadersÊcanÊbeÊorganizedÊwithÊjournalistsÊtoÊexchangeÊviewsÊonÊtheÊreportsÊpublished.ÊÊÊÊÊ

ÊÊÊÊÊÊÊÊ

ZafrinÊIslamÊRipa

Councilor,ÊRangpurÊCityÊCorporation

RegularlyÊreadsÊProthomÊAlo,ÊIttefaqÊandÊlocalÊJugerÊAlo.

NationalÊandÊinternationalÊissues,Êsports,ÊsocialÊissueÊgetÊpriorityÊwhileÊreadingÊnewspaper.

MediaÊrevealsÊrealÊsituationsÊinÊfrontÊofÊusÊthroughÊtheirÊreporting.ÊSometimesÊlanguageÊandÊdetailedÊ
descriptionÊofÊnewsÊembarrassÊreaders.Ê

NewspapersÊsometimesÊtreatÊtheÊsameÊissueÊinÊaÊdifferentÊway.

JournalistsÊsometimesÊuseÊinformationÊinÊtheÊreportÊwithoutÊcheckingÊitsÊauthenticityÊproperly.

DialogueÊbetweenÊmediaÊandÊlocalÊrepresentativeÊshouldÊbeÊorganizedÊtoÊinformÊthemÊaboutÊreadersÕÊ
view/opinion.ÊÊ

MostafizurÊRahman

Convener,ÊJSDÊMetropolitanÊCommittee,ÊRangpurÊ

RegularlyÊreadsÊtwoÊnationalÊandÊfourÊlocalÊdailies.

MainlyÊreadsÊtheÊheadlines,ÊcolumnÊandÊeditorials.ÊNewsÊrelatedÊwithÊgoodÊgovernanceÊalsoÊgetsÊpriority.

MediaÊisÊoneÊofÊtheÊsourcesÊwhichÊcanÊpresentÊtheÊnewsÊinÊaÊneutralÊway.

NewsÊstoriesÊofÊnationalÊdailiesÊareÊmoreÊauthenticÊthanÊthoseÊofÊtheÊlocalÊones.Ê

ReportersÊofÊlocalÊnewspaperÊfabricateÊnewsÊstories.ÊTheyÊpublishÊnewsÊofÊviolenceÊinÊtheÊfrontÊpage.ÊButÊ
thisÊtypeÊofÊnewsÊshouldÊbeÊpublishedÊinÊinnerÊpage.
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ChildrenÊalsoÊreadÊnewspapers.ÊDescriptionÊofÊviolenceÊinÊtheÊnewsÊcreatesÊadverseÊimpactÊinÊtheirÊmind.Ê
ReportersÊshouldÊtakeÊthisÊissueÊintoÊspecialÊconsideration.ÊÊÊÊ

ReadersÊcanÊsendÊtheirÊopinionÊtoÊtheÊeditors.

ReadersÊcanÊexpressÊtheirÊviewsÊtoÊtheÊmediaÊthroughÊaÊforumÊofÊtheirÊown.

ÊÊÊÊÊÊÊÊ

EmadÊUllahÊShahidulÊIslam

Ex-PresidentÊSylhetÊDistrictÊBarÊAssociation

PreferÊtoÊreadÊwidelyÊcirculatedÊnationalÊdailiesÊandÊsomeÊlocalÊdailies.

ReportsÊonÊinternationalÊaffairs,ÊhumanÊrights,ÊchildrenÊandÊjudicialÊissuesÊinterestÊmost.

NewspapersÊpublishÊnewsÊmoreÊinÊtheÊinterestÊofÊtheirÊbusiness.

NewspaperÊauthoritiesÊdoÊnotÊconsiderÊreadersÕÊperspectiveÊwhileÊpublishingÊnews.ÊContentsÊofÊnewsÊ
shouldÊbeÊselectedÊonÊtheÊbasisÊofÊreaderÊsurvey.

SomeÊnewsÊstoriesÊdoÊnotÊcontainÊanyÊmessage.ÊOnlyÊinformationÊisÊnotÊsufficient.Ê

ChildrenÊdeserveÊspecialÊimportanceÊinÊgettingÊreported.ÊOtherÊthanÊhardÊnews,ÊfeatureÊstoriesÊonÊchildÊ
rightsÊandÊrelatedÊissuesÊareÊimportant.

DespiteÊethicalÊpracticesÊbyÊtheÊnewspapers,ÊuseÊofÊvulgarÊwordsÊandÊunacceptableÊpicturesÊoftenÊpolluteÊ
reports.

PerspectiveÊofÊchildÊreadersÊhaveÊtoÊbeÊtakenÊintoÊconsiderationÊwhileÊpublishingÊsensitiveÊreports.ÊCrimeÊ
reportsÊcreateÊquestionsÊinÊtheÊmindsÊofÊchildren.ÊSuchÊreportsÊmayÊevenÊprovokeÊthemÊtoÊgetÊinvolvedÊinÊ
criminalÊacts.

ReadersÊcanÊpostÊtheirÊreactionsÊonÊtheÊonlineÊversionÊofÊnewspaper.ÊSomeÊselectedÊreactionsÊcanÊbeÊ
printedÊinÊtheÊnewspaper.

LocalÊreadersÊcanÊcommunicateÊtheirÊviewsÊthroughÊtheÊlocalÊbureauÊofÊtheÊnewspaper.

FaceÊtoÊfaceÊinteractionÊofÊtheÊreadersÊandÊjournalistsÊcanÊbeÊarranged.

NewspaperÊmanagementÊcanÊconductÊsurveyÊamongÊreaders.

YoungÊreadersÊcanÊwriteÊletterÊtoÊtheÊReadersÊColumn.

SYLHETÊDIVISION
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ProfessorÊAbdulÊAziz

EmeritusÊProfessor,ÊMetropolitanÊUniversity,ÊSylhetÊ

ReadÊbothÊnationalÊandÊlocalÊdailies.

PreferÊtoÊreadÊpoliticalÊanalysis,ÊliteratureÊpageÊandÊcolumns.

NewspapersÊpreferÊtoÊpublishÊnegativeÊnews,ÊwhichÊagainÊareÊreportedÊinÊaÊsensationalÊway.

WrongÊanalysisÊofÊnewsÊcreatesÊconfusion.ÊReportersÊoftenÊfabricateÊnewsÊtoÊmakeÊthemÊattractive.

SometimesÊunnecessaryÊissuesÊappearÊinÊnewspaperÊasÊnewsÊstories.

SuccessÊstoriesÊandÊdevelopmentÊnewsÊshouldÊgetÊgreaterÊcoverageÊinÊmedia.ÊThisÊcanÊpromoteÊpositiveÊ
changesÊinÊtheÊsociety.

ChildrenÊareÊourÊfuture.ÊTheyÊdeserveÊmoreÊcoverageÊinÊmedia.

NewspaperÊhasÊtoÊestablishÊitselfÊasÊaÊreliableÊinstitute.ÊNewspapersÊshouldÊnotÊpublishÊstoriesÊthatÊmayÊ
hurtÊchildrenÊorÊviolateÊsocialÊnorms.

LanguageÊofÊreportÊandÊpictureÊshouldÊbeÊchosenÊcarefully.

ToÊdevelopÊnewsÊliteracy,ÊreadersÊcanÊcreateÊaÊforumÊofÊtheirÊownÊtoÊanalyzeÊreports,ÊinteractÊandÊinformÊ
publishersÊaboutÊtheirÊopinion.

ReadersÊcanÊwriteÊletterÊtoÊtheÊeditorÊtoÊgiveÊtheirÊopinion.

YoungÊreadersÊcanÊpostÊtheirÊcommentsÊonline.

ÊÊ

ChittaÊRanjanÊRajbanshi

FormerÊAdvisor,ÊBangladeshÊTeaÊLabourÊAssociation

ReadÊnationalÊdailiesÊonlineÊandÊalsoÊlocalÊdailies.

PreferÊtoÊreadÊpoliticalÊnews,ÊeditorialÊpage,ÊnewsÊonÊteaÊgarden,ÊsocialÊandÊeconomicÊissues.

SomeÊreportsÊinÊmediaÊlackÊinÊcredibility.ÊBaselessÊnewsÊstoriesÊareÊalsoÊpublished.ÊInsufficientÊanalysisÊofÊ
newsÊsometimesÊcreatesÊconfusion.

NewsÊonÊchildrenÊareÊpublishedÊinÊnewspaper.ÊNewsÊandÊpictureÊofÊjubilationÊareÊpublishedÊafterÊtheÊSSCÊ
examÊresults.ÊMostÊnewspapersÊpublishÊpictureÊofÊgirls,Êwhich,ÊtheyÊthink,ÊwouldÊincreaseÊcirculationÊofÊ
theirÊnewspaper.Ê

MediaÊnewsÊsometimesÊfacilitateÊcourtsÊspeedÊupÊtheÊjudicialÊprocedure.ÊJudgmentÊonÊRajonÊmurderÊ
caseÊcanÊbeÊcitedÊasÊanÊexample.

NewspapersÊhaveÊaÊtrendÊtoÊpublishÊnewsÊonÊwomenÊandÊchildrenÊwhenÊtheyÊbecomeÊvictimsÊofÊ
repressionÊorÊgetÊinvolvedÊinÊcrime.ÊNewsÊofÊpreventingÊchildÊmarriageÊmayÊbringÊharmÊtoÊtheÊgirlÊforÊherÊ
futureÊlife.ÊJournalistsÊhardlyÊthinkÊaboutÊtheÊconsequenceÊofÊreport.ÊTheÊissueÊofÊethicsÊshouldÊparticularlyÊ
beÊtakenÊcareÊofÊwhileÊdetailingÊoutÊtheÊnews.

ReadersÊforumÊcanÊbeÊformedÊforÊbetterÊliteracyÊinÊnews.

NewspapersÊthemselvesÊcanÊtakeÊinitiativeÊtoÊcollectÊreadersÕÊviews.
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SevenÊFGDÊsessionsÊwereÊorganizedÊinÊDhakaÊandÊsixÊdivisionsÊinvolvingÊdifferentÊgroupsÊincludingÊ

journalist,Êchildren,ÊindigenousÊcommunity,ÊculturalÊactivists,Êparents,ÊyoungÊprofessionalsÊandÊNGOÊ

representatives.ÊAÊtotalÊofÊ64ÊparticipantsÊtookÊpartÊinÊdiscussions.ÊFindingsÊofÊtheÊsessionsÊhaveÊ

beenÊplacedÊhereÊinÊorderÊofÊtheirÊoccurrence,ÊnotÊprioritizingÊanyÊgroupÊoverÊtheÊother.

FGDÊ1

Findings

EthicalÊaspectsÊareÊoftenÊignoredÊwhileÊreportingÊonÊchildÊissues.

ReportingÊonÊchildrenÊisÊmoreÊorÊlessÊaÊsensitiveÊissue.

Language,ÊtoneÊandÊuseÊofÊwordsÊinÊreportsÊwillÊmostlyÊdependÊonÊtheÊlevelÊofÊsensitivityÊofÊ

theÊincident.

ChildrenÊshouldÊneverÊbeÊusedÊforÊservingÊanyÊpurposeÊorÊinterestÊofÊanyÊindividualÊorÊgroup.

SometimesÊmediaÊreportersÊuseÊchildrenÊunethicallyÊforÊproducingÊsensitiveÊnewsÊstories.Ê

TheseÊreportersÊtreatÊnewsÊasÊaÊcommodityÊthatÊhasÊtoÊbeÊservedÊtoÊtheÊaudienceÊinÊaÊ

palatableÊform.

PsychologyÊofÊaÊchildÊwhoÊisÊaÊvictimÊofÊanÊincidentÊmustÊbeÊtakenÊintoÊseriousÊconsiderationÊ

whileÊpreparingÊaÊreport.

ChildrenÊhardlyÊreadÊnewspapers.ÊTheyÊareÊmostlyÊusedÊtoÊwatchingÊTVÊandÊbrowsingÊ

internet/ÊsocialÊmedia.

EditingÊisÊaÊvitalÊpartÊofÊnewsÊpresentation.ÊQualityÊofÊeditingÊhasÊfallen.

StillÊsomeÊmediaÊhousesÊtryÊtoÊeditÊnewsÊproperlyÊtoÊmaintainÊqualityÊandÊethicalÊstandards.

AnnexÊ2

Focus Group Discussion (FGD) Report

Group	 :ÊJournalist

Location	:ÊKhulna

Date	 :Ê18ÊFebruary,Ê2016

NumberÊofÊparticipants	:	Male	 10

	 	 FemaleÊ	 0

	 	 TotalÊ	 10
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UnfairÊcompetitionÊamongÊtheÊmediaÊhousesÊisÊresponsibleÊforÊpublishingÊsensitiveÊnewsÊandÊpictureÊ

withoutÊconsideringÊethicalÊaspectsÊandÊreaders'Êperspectives.

Readers'ÊandÊviewers'ÊfeedbackÊisÊimportant.ÊButÊthereÊareÊhardlyÊanyÊscopesÊtoÊreceiveÊsuchÊfeedback.

EthicalÊstandardsÊinÊchildÊreportingÊisÊatÊaÊmediumÊlevelÊaccordingÊtoÊ90%ÊrespondentsÊandÊlowÊaccordingÊ

toÊ10%.

Findings

NineÊoutÊofÊ10ÊparticipantsÊreadÊnewspaper.Ê3ÊofÊthemÊreadÊregularly.

MostÊreadersÊpreferÊfrontÊandÊlastÊpagesÊofÊtheÊnewspaper.ÊSportsÊandÊentertainmentÊpagesÊareÊalsoÊ

popular.

PicturesÊofÊdecomposedÊfaceÊorÊdeadÊbodyÊcreateÊnegativeÊimpactÊinÊmind.Ê

PicturesÊofÊRanaÊPlazaÊcollapseÊpublishedÊinÊtheÊmediaÊwereÊhorrible.

SomeÊadvertisementsÊandÊotherÊpicturesÊinÊtheÊonlineÊmediaÊareÊnotÊacceptableÊtoÊchildrenÊandÊ

adolescents.

PhotographÊofÊtheÊvictimÊofÊviolenceÊshouldÊnotÊbeÊpublishedÊinÊtheÊnewspaper.

ChildÊreadersÊdiscussÊaboutÊsensationalÊnewsÊpublishedÊinÊtheÊmedia.ÊTheyÊtalkÊaboutÊtheÊcontent,ÊbutÊ

nothingÊaboutÊwayÊofÊwritingÊtheÊnews.

TheyÊareÊnotÊawareÊaboutÊethicsÊofÊreporting,ÊthoughÊtheyÊfeelÊbadÊaboutÊsomeÊnews.

LevelÊofÊcredibilityÊofÊnewsÊpublishedÊinÊtheÊnewspaperÊamongÊthisÊgroupÊofÊreadersÊvary.ÊItÊisÊhighlyÊcredibleÊ

toÊ10%,ÊrelativelyÊhighÊtoÊ60Ê%ÊandÊmediumÊtoÊ30%.

YoungÊreadersÊcanÊgiveÊtheirÊfeedbackÊtoÊmediaÊaboutÊreportingÊthroughÊwritingÊletterÊtoÊtheÊeditor,ÊsendingÊ

e-mail,ÊpostingÊcommentÊonÊfacebookÊandÊonlineÊmedia.

Group	 :ÊBanglaÊmediumÊstudentsÊ(ClassÊXÊtoÊXII)

Location	:ÊBograÊ(RajshahiÊdivision)

Date	 :Ê17ÊMarch,Ê2016

NumberÊofÊparticipants	:	Male	 4

	 	 FemaleÊ	 6

	 	 TotalÊ	 10

FGDÊ2
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Findings

ItÊappearedÊfromÊdiscussionsÊthatÊNGOsÊsubscribeÊnationalÊandÊlocalÊnewspapersÊforÊtheirÊoffice.ÊTheyÊ

expressedÊtheirÊconcernÊaboutÊstandardÊandÊcredibilityÊofÊnewsÊoverÊmedia.ÊTheyÊputÊtheirÊcommentsÊonÊtheÊ

followingÊareas.

IssuesÊofÊindividualÊpriority

LeadÊstoryÊofÊtheÊnewspaperÊattractsÊmost.

AsÊdevelopmentÊactivists,ÊpriorityÊisÊgivenÊonÊnewsÊandÊfollowÊupÊstoriesÊrelatedÊwithÊviolenceÊagainstÊ

womenÊandÊchildren.

Politics,ÊtrialÊofÊwarÊcriminalsÊareÊpriorityÊissues.ÊTalkÊshowÊoverÊTVÊalsoÊgetsÊattention.

Editorial,Êpost-editorialÊandÊfeatureÊstoriesÊdrawÊattention.

BurningÊissuesÊandÊbreakingÊnewsÊattractÊtheÊaudience.

ReportingÊstandardÊandÊcredibility

LanguageÊofÊreportsÊisÊaÊbigÊconcern.ÊÊMoreÊcareÊshouldÊbeÊtakenÊaboutÊaccuracyÊandÊstandardÊofÊ

language.

StandardÊofÊTVÊnewsÊpresentationÊneedsÊimprovement.

NationalÊandÊlocalÊnewspapers,ÊexceptÊfew,ÊlackÊinÊcredibilityÊinÊpublishingÊnews.Ê

BothÊprintÊandÊelectronicÊmediaÊareÊownedÊbyÊbusinessÊpeople.ÊTheyÊwantÊtheÊmediaÊtoÊserveÊtheirÊbusinessÊ

purpose.ÊSoÊmaintainingÊqualityÊandÊethicalÊstandardsÊmayÊnotÊbeÊeasyÊforÊtheÊjournalists.

TooÊmanyÊnewspapersÊareÊbeingÊpublishedÊfromÊdistrictÊandÊdivisionalÊtowns.ÊItÊisÊveryÊdifficultÊtoÊmaintainÊ

theirÊqualityÊandÊstandard.Ê

ChildrenÊasÊsubjectÊandÊaudienceÊofÊnewsÊmedia

MediaÊreportsÊonÊsomeÊrecentÊincidentsÊhaveÊmadeÊchildrenÊfearÊevenÊtheirÊmothers.

ChildrenÊareÊinnocentÊandÊvulnerable.ÊMediaÊreportsÊmayÊprovokeÊabnormalÊbehaviorÊofÊchildren.ÊSoÊmuchÊ

careÊshouldÊbeÊtakenÊinÊproducingÊsuchÊreports.

Children'sÊinvolvementÊinÊcriminalÊactsÊisÊtheÊfailureÊofÊfamilyÊandÊsociety.ÊChildrenÊareÊnotÊresponsibleÊforÊ

suchÊacts.ÊThisÊshouldÊbeÊkeptÊinÊmindÊwhileÊreportingÊonÊchildren.

Group	 :ÊNGOÊexecutives

Location	:ÊBarisal

Date	 :Ê31ÊMarch,Ê2016

NumberÊofÊparticipants	:	Male	 7

	 	 FemaleÊ	 3

	 	 TotalÊ	 10

FGDÊ3
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HowÊtoÊdevelopÊnewsÊsenseÊandÊawareness

NGOsÊcanÊmonitorÊviolationÊofÊchildrenÊactÊinÊmediaÊreporting.ÊAwarenessÊprogrammeÊonÊlegalÊprovisionsÊ

canÊbeÊorganized.

InteractionsÊcanÊbeÊorganizedÊwithÊreportersÊandÊeditors.

AÊcampaignÊonÊqualityÊandÊethicalÊmediaÊreportingÊcanÊbeÊorganizedÊproducingÊdrama,ÊsongsÊandÊ

developingÊadvocacyÊmaterialsÊlikeÊposter,ÊbillÊboardÊetc.

ChildrenÊhasÊtoÊbeÊmadeÊawareÊaboutÊtheÊUNCRC.

SensibleÊjournalismÊhasÊtoÊbeÊpracticed.Ê

RelevantÊclausesÊofÊtheÊchildrenÊactÊcanÊbeÊpublishedÊinÊtheÊnewspaperÊasÊanÊadvertisementÊtoÊremindÊtheÊ

journalistsÊaboutÊtheirÊethicalÊresponsibilities.

Findings

YoungÊpeopleÊengagedÊinÊteaching,ÊlegalÊpracticeÊandÊotherÊprofessionsÊparticipatedÊinÊtheÊdiscussionÊsession.Ê

TheyÊputÊtheirÊcommentsÊonÊtheÊfollowingÊareas.

IssuesÊofÊindividualÊpriority

LeadÊstory,ÊfrontÊpageÊandÊbackÊpageÊofÊtheÊnewspaperÊattractÊreaders.

SportsÊpageÊisÊpriorityÊtoÊmanyÊreaders.

InternationalÊnewsÊinÊnewspaperÊandÊTVÊinterestÊaudience.

Editorial,Êpost-editorialÊandÊfeatureÊstoriesÊdrawÊattention.

ChittagongÊpageÊofÊsomeÊnewspapersÊalsoÊcreateÊinterestÊofÊlocalÊreaders.

ReportingÊstandardÊandÊcredibility

MediaÊoftenÊviolateÊethicalÊprinciplesÊwhileÊreporting,ÊparticularlyÊonÊsensitiveÊissues.

ReportsÊonÊcrime,Êaccident,Êallegation,ÊcorruptionÊshouldÊcontainÊstatementsÊofÊpartiesÊconcernedÊandÊ

involvedÊtoÊpresentÊaÊneutralÊpicture.

Group	 :ÊYoungÊprofessionals

Location	:ÊChittagong

Date	 :Ê22ÊApril,Ê2016

NumberÊofÊparticipants	:	Male	 5

	 	 FemaleÊ	 3

	 	 TotalÊ	 8

FGDÊ4
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NationalÊandÊlocalÊnewspapers,ÊexceptÊfew,ÊlackÊinÊcredibilityÊinÊpublishingÊnews.Ê

AverageÊscoreÊonÊcredibilityÊofÊnewsÊreportsÊratedÊbyÊtheÊparticipantsÊisÊ6ÊoutÊofÊ10.

BothÊprintÊandÊelectronicÊmediaÊareÊownedÊbyÊbusinessÊpeople.ÊTheyÊwantÊtheÊmediaÊtoÊserveÊtheirÊbusinessÊ

purpose.ÊSoÊmaintainingÊqualityÊandÊethicalÊstandardsÊmayÊnotÊbeÊeasyÊforÊtheÊjournalists.

TooÊmanyÊnewspapersÊareÊbeingÊpublishedÊfromÊdistrictÊandÊdivisionalÊtowns.ÊItÊisÊveryÊdifficultÊtoÊmaintainÊ

theirÊqualityÊandÊstandard.Ê

ChildrenÊasÊsubjectÊandÊaudienceÊofÊnewsÊmedia

MediaÊreportsÊonÊsomeÊrecentÊincidentsÊhaveÊmadeÊchildrenÊfearÊevenÊtheirÊmothers.

ChildrenÊareÊinnocentÊandÊvulnerable.ÊMediaÊreportsÊmayÊprovokeÊabnormalÊbehaviorÊofÊchildren.ÊSoÊmuchÊ

careÊshouldÊbeÊtakenÊinÊproducingÊsuchÊreports.

Children'sÊinvolvementÊinÊcriminalÊactsÊisÊtheÊfailureÊofÊfamilyÊandÊsociety.ÊChildrenÊareÊnotÊresponsibleÊforÊ

suchÊacts.ÊThisÊshouldÊbeÊkeptÊinÊmindÊwhileÊreportingÊonÊchildren.

HowÊtoÊdevelopÊnewsÊsenseÊandÊawareness

NGOsÊcanÊmonitorÊviolationÊofÊchildrenÊactÊinÊmediaÊreporting.ÊAwarenessÊprogrammeÊonÊlegalÊprovisionsÊ

canÊbeÊorganized.

InteractionsÊofÊreadersÊcanÊbeÊorganizedÊwithÊreportersÊandÊeditors.

AÊcampaignÊonÊqualityÊandÊethicalÊmediaÊreportingÊcanÊbeÊorganizedÊproducingÊdrama,ÊsongsÊandÊ

developingÊadvocacyÊmaterialsÊlikeÊposter,ÊbillÊboardÊetc.

Readers'ÊforumÊshouldÊbeÊformedÊatÊtheÊdistrictÊandÊupazilaÊlevels.

LocalÊjournalistsÊshouldÊbeÊtrainedÊonÊethicalÊreporting.Ê

Findings

AboutÊ3ÊmillionÊpeopleÊofÊ45ÊethnicÊminorityÊgroupsÊliveÊinÊdifferentÊdistrictsÊofÊBangladesh.ÊTheÊancestorsÊofÊtheÊ

ethnicÊcommunitiesÊinÊSylhetÊcameÊhereÊasÊteaÊlabourers.ÊManyÊofÊthemÊstillÊworkÊinÊteaÊgardens,ÊwhileÊothersÊ

areÊengagedÊinÊotherÊoccupations.ÊOneÊFGDÊsessionÊwasÊconductedÊwithÊtenÊpeopleÊofÊethnicÊcommunitiesÊonÊ

theÊlevelÊofÊtheirÊnewsÊliteracyÊandÊtheirÊviewsÊonÊdifferentÊaspectsÊofÊtheÊmedia.

Group	 :ÊEthnic/indigenousÊcommunity

Location	:ÊSylhet

Date	 :Ê13ÊMay,Ê2016

NumberÊofÊparticipants	:	Male	 5

	 	 FemaleÊ	 5

	 	 TotalÊ	 10

FGDÊ5
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IssuesÊofÊindividualÊpriority

LocalÊnewspapersÊareÊpopularÊhere.ÊNationalÊnewspapersÊareÊalsoÊread.ÊSomeÊofÊthemÊreadÊonlineÊnewsÊinÊ

theirÊmobileÊphones.

LeadÊstory,ÊfrontÊpageÊandÊbackÊpageÊofÊtheÊnewspaperÊattractÊthem.

SportsÊpage,ÊinternationalÊnewsÊandÊfeatureÊstoriesÊdrawÊattentionÊofÊreaders.

TheyÊlistenÊtoÊTVÊnewsÊwithÊinterest.

ReportingÊstandardÊandÊcredibility

Media,ÊparticularlyÊlocalÊnewspapers,ÊfrequentlyÊviolateÊprinciplesÊofÊethicsÊwhileÊreportingÊonÊsensitiveÊ

issues.

ReadersÊandÊviewersÊpreferÊhotÊnews.ÊToÊmeetÊthisÊdemandÊmediaÊoftenÊproduceÊnewsÊreportsÊwithÊ

exaggeration.

NewspapersÊshouldÊbeÊmoreÊcarefulÊaboutÊprintingÊphotographs.Ê

AverageÊscoreÊonÊcredibilityÊofÊnewsÊreportsÊratedÊbyÊtheÊparticipantsÊisÊ6.5ÊoutÊofÊ10.ÊHowever,ÊsportsÊnewsÊ

isÊ100%ÊcredibleÊtoÊthem.

NewsÊstoriesÊonÊindigenousÊcommunitiesÊareÊrareÊinÊtheÊmedia.ÊSomeÊstoriesÊareÊpublishedÊonÊ'IndigenousÊ

Day'.ÊButÊnewsÊstoriesÊonÊlife,ÊlivelihoodÊandÊproblemsÊofÊindigenousÊcommunitiesÊareÊhardlyÊpublished.Ê

EvenÊtheÊstoriesÊpublishedÊareÊfullÊofÊwrongÊinformation.

ParticipantsÊhaveÊdividedÊopinionÊonÊtalkÊshow.ÊSomeÊofÊthemÊthinkÊtalkÊshowsÊexploreÊfactsÊthroughÊ

debates.ÊFewÊofÊthemÊrateÊtalkÊshowsÊasÊuselessÊdiscussions.Ê

HowÊtoÊconvinceÊmediaÊgatekeepersÊtoÊmaintainÊethicalÊstandards

Readers'ÊforumÊcanÊbeÊformed.ÊForumÊmembersÊwillÊanalyzeÊcredibilityÊandÊethicalÊstandardsÊofÊsensitiveÊ

newsÊstoriesÊandÊsendÊtheirÊopinionÊtoÊtheÊgatekeepers.

ReadersÊcanÊgiveÊtheirÊopinionÊonÊnewsÊcontentsÊthroughÊtheÊ'LetterÊtoÊtheÊeditor'ÊcolumnÊofÊtheÊnewspaper.

CommentsÊonÊnewsÊcanÊbeÊpostedÊatÊtheÊfacebookÊpageÊofÊnewspaper.

Findings

ParentsÊofÊchildrenÊwhoÊhaveÊdifferentÊprofessionalÊengagementÊparticipatedÊinÊtheÊdiscussionÊsession.ÊThreeÊ

nationalÊnewspapersÊandÊ5ÊlocalÊnewspapersÊareÊmostlyÊreadÊbyÊthem.ÊTheyÊputÊtheirÊcommentsÊonÊtheÊ

followingÊareas.

Group	 :ÊGuardiansÊofÊchildren

Location	:ÊRangpur

Date	 :Ê5ÊMay,Ê2016

FGDÊ6

NumberÊofÊparticipants	:	Male	 5

	 	 FemaleÊ	 3

	 	 TotalÊ	 8
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IssuesÊofÊindividualÊpriority

ThreeÊofÊtheÊparticipantsÊreadÊonlineÊnewspaper.

HeadlinesÊofÊfrontÊpageÊandÊlastÊpageÊofÊtheÊnewspaperÊattractÊreaders.

SportsÊpage,Êeditorial,Êpost-editorialÊandÊfeatureÊstoriesÊdrawÊattention.

LocalÊnewspapersÊhaveÊspecialÊvalueÊbecauseÊtheseÊcoverÊlocalÊnewsÊandÊeventsÊwithÊimportance.

ConcernsÊaboutÊmediaÊreportsÊ

TooÊmanyÊadvertisementsÊareÊthereÊinÊtheÊnewspaper.Ê

NewsÊofÊaccident,ÊpoliticalÊviolenceÊandÊkillingÊareÊpainful.ÊDetailedÊdescriptionÊirritates.

HeadlineÊofÊnewsÊisÊoftenÊmisleading.Ê

BothÊprintÊandÊelectronicÊmediaÊareÊownedÊbyÊbusinessÊpeople.ÊTheyÊwantÊtheÊmediaÊtoÊserveÊtheirÊbusinessÊ

purpose.Ê

ThisÊdigitalÊgenerationÊisÊleastÊinterestedÊinÊreading.ÊChildrenÊhaveÊtoÊbeÊdevelopedÊasÊreaders.

VestedÊinterestÊisÊthereÊinÊnewsÊpresentation.

HowÊtoÊdevelopÊnewsÊsenseÊandÊawareness

ReadersÊcanÊcommentÊbyÊwritingÊletterÊtoÊtheÊeditor.

MediaÊshouldÊconductÊassessmentÊofÊitsÊownÊreporting.

ReadersÊforumÊshouldÊbeÊformedÊtoÊpressurizeÊmediaÊtoÊreportÊethically.

PositiveÊnewsÊshouldÊbeÊpublishedÊinÊtheÊfrontÊpage.

AwarenessÊaboutÊethicalÊvaluesÊhasÊtoÊbeÊcreatedÊinÊtheÊfamilyÊandÊtheÊsociety.

OneÊagencyÊcanÊcommunicateÊwithÊmediaÊonÊbehalfÊofÊtheÊreaders.

LiveÊdiscussionÊprogrammeÊonÊethicalÊreportingÊcanÊbeÊtelecastÊinvolvingÊreportersÊandÊtheÊaudience.

Findings

CulturalÊactivistsÊmostÊofÊwhomÊhaveÊgotÊotherÊprofessionsÊparticipatedÊinÊtheÊdiscussionÊsession.ÊTheyÊputÊtheirÊ

commentsÊonÊtheÊfollowingÊareas.

Group	 :ÊCulturalÊActivists

Location	:ÊDhaka

Date	 :Ê25ÊMay,Ê2016

FGDÊ7

NumberÊofÊparticipants	:	Male	 7

	 	 FemaleÊ	 3

	 	 TotalÊ	 10
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IssuesÊofÊindividualÊpriority

MostÊofÊthemÊreadÊonlineÊnewspaperÊoverÊlapÊtop,ÊdeskÊtopÊcomputerÊandÊmobileÊphone.

HeadlinesÊofÊfrontÊpageÊofÊtheÊnewspaperÊattractÊreaders.

CulturalÊnewsÊgetsÊpriority.

SportsÊpageÊandÊworldÊnewsÊalsoÊattract.

Editorial,Êpost-editorialÊandÊfeatureÊstoriesÊdrawÊattention.

BurningÊnewsÊofÊtheÊdayÊdefinitelyÊgetsÊpriority.

ConcernsÊaboutÊmediaÊreportsÊ

DetailedÊdescriptionÊofÊmurderÊandÊotherÊcrimesÊirritatesÊtheÊreader.Ê

NewsÊstoriesÊareÊoftenÊdistorted.ÊFactsÊareÊcombinedÊwithÊfictionÊinÊproducingÊsuchÊreports.

MediaÊchannelsÊalwaysÊpreferÊnegativeÊnewsÊignoringÊpositiveÊones.Ê

BothÊprintÊandÊelectronicÊmediaÊareÊownedÊbyÊbusinessÊpeople.ÊTheyÊwantÊtheÊmediaÊtoÊserveÊtheirÊbusinessÊ

purpose.Ê

JournalismÊonceÊwasÊanÊeffectiveÊweaponÊforÊsocialÊchange.ÊUnfortunatelyÊtheÊpurposeÊhasÊbeenÊshiftedÊtoÊ

profitÊmakingÊonly.

JournalistsÊareÊlessÊcaringÊaboutÊtheÊneedsÊandÊconcernsÊofÊtheÊaudienceÊwhileÊreporting.

SomeÊmediaÊoutlets,ÊparticularlyÊtheÊFMÊradioÊareÊpollutingÊandÊdistortingÊtheÊlanguage.

AverageÊscoreÊonÊethicalÊstandardsÊofÊmediaÊratedÊbyÊtheÊparticipantsÊisÊbelowÊ4ÊoutÊofÊ10.Ê

AgainstÊallÊtheseÊlimitations,ÊmediaÊisÊalsoÊplayingÊaÊpositiveÊroleÊinÊadvocacyÊforÊdemocracy,ÊprojectingÊtheÊ

pictureÊofÊcrime,ÊcorruptionÊandÊunfairÊpracticesÊinÊtheÊcountry.

HowÊtoÊdevelopÊnewsÊsenseÊandÊawareness

ReadersÊcanÊcommentÊonlineÊaboutÊtheÊethicalÊaspectÊofÊtheÊreport.

OverallÊethicalÊvaluesÊhaveÊtoÊbeÊcreatedÊinÊtheÊsocietyÊthroughÊmoralÊteachingÊandÊculturalÊactivities.

MediaÊgatekeepersÊhaveÊtoÊbeÊawareÊandÊconsciousÊaboutÊethicalÊstandardsÊofÊjournalism.

AÊmechanismÊofÊlinkageÊbetweenÊaudienceÊandÊmediaÊgatekeepersÊhasÊtoÊbeÊdevelopedÊthroughÊwhichÊ

theyÊcanÊinteractÊwithÊeachÊother.
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MeetingÊ-Ê1
Venue : YWCA Conference Room, Dhaka

Date : 28 April 2016

TheÊconsultationÊwasÊorganizedÊinvolvingÊjournalists,ÊteachersÊandÊNGOÊrepresentativesÊfromÊ

DhakaÊandÊthreeÊotherÊdivisionsÊofÊtheÊcountry.Ê

WelcomingÊtheÊparticipants,ÊMRDI'sÊExecutiveÊDirectorÊHasiburÊRahmanÊexplainedÊtheÊobjectivesÊ

ofÊtheÊprojectÊandÊtheÊconsultationÊmeeting.ÊMd.ÊShahidÊHossain,ÊAdviser,ÊPlanningÊandÊ

DevelopmentÊofÊMRDIÊpresentedÊtheÊkeyÊnoteÊpaper.ÊAnÊopenÊdiscussionÊsessionÊfollowedÊtheÊ

presentationÊinÊwhichÊallÊtheÊparticipantsÊtookÊpart.ÊFaridÊHossain,ÊCEO,ÊINFOCUSÊsummarizedÊtheÊ

discussionsÊandÊgaveÊhisÊownÊviewsÊonÊtheÊissue.

EthicalÊaspectÊofÊreporting,ÊprofessionalismÊofÊjournalists,ÊroleÊofÊmediaÊownersÊandÊgatekeepers,Ê

credibilityÊofÊmediaÊreports,ÊperspectiveÊofÊtheÊaudienceÊandÊrelatedÊissuesÊwereÊraisedÊandÊ

discussedÊinÊtheÊmeeting.

Excerpts from the discussions

Dr. Fahmidul Haq

AssociateÊProfessor,ÊDepartmentÊofÊMassÊCommunicationÊandÊJournalism,ÊUniversityÊofÊDhaka

AcademicÊstudyÊonÊnewsÊliteracyÊ/ÊmediaÊliteracyÊisÊnotÊnewÊinÊtheÊworld.

OnceÊnewspaperÊwasÊtreatedÊasÊtheÊGospel.ÊNowÊdaysÊhaveÊchanged.

ReceiverÊofÊnewsÊhasÊnowÊbecomeÊtheÊsource.ÊThisÊdiscussionÊisÊrelevantÊatÊthisÊstage.

OneÊfalseÊ/ÊintentionalÊnewsÊcanÊcauseÊaÊlongÊlastingÊdamage.

ReaderÊhasÊtoÊbeÊableÊtoÊdifferentiateÊnewsÊandÊrumour.

AudienceÊcanÊreactÊthroughÊdominating,ÊnegotiatingÊandÊrejecting.

AudienceÊcanÊpostÊopinionÊonline.

AnnexÊ3

Consultation Meeting
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Belal Uddin

AdvisorÊAdvocacyÊ&ÊMedia,ÊMaMoni-HSSÊProject,ÊSaveÊTheÊChildren,ÊDhaka

OnceÊsubscribingÊaÊnewspaperÊwasÊaÊmatterÊofÊprestigeÊforÊtheÊfamily.

InterestÊofÊreadersÊhasÊtoÊbeÊtakenÊintoÊaccountÊwhileÊreporting.

JournalismÊisÊbeingÊtaughtÊinÊuniversities.ÊButÊqualityÊofÊreportingÊhasÊratherÊdeteriorated.

CreatingÊinterestÊinÊmediaÊnewsÊamongÊtheÊaudienceÊisÊimportant.Ê

Naresh Chandra Madhu

ExecutiveÊDirector,ÊSatÊSangaÊPallikalayanÊSamity,ÊPabna

PrintingÊofÊpictureÊisÊadvisedÊbyÊtheÊdesk.

EvenÊlanguageÊofÊreportÊisÊdictated.

EthicsÊinÊeditorialÊadministrationÊisÊimportant.

Dr. Pradip Kumar Panday

Chairman,ÊDepartmentÊofÊMassÊCommunicationÊandÊJournalism,ÊUniversityÊofÊRajshahi

VeryÊfewÊofÊtheÊmediaÊhousesÊthinkÊaboutÊtheÊexpectationsÊofÊtheÊaudience.

MediaÊproductÊdependsÊuponÊtheÊpolicyÊofÊtheÊhouse.

NumberÊofÊnewspapersÊisÊnotÊcompatibleÊwithÊtheÊnumberÊcapableÊmediaÊworkersÊ/Êreporters.

MediaÊaudienceÊcanÊbeÊdividedÊintoÊliterate,Êsemi-literateÊandÊilliterate.

PublicÊperceptionÊisÊthatÊwhateverÊmediaÊproducesÊisÊtrue.

MediaÊpeopleÊneedÊtoÊbeÊtrainedÊbeforeÊappearingÊtoÊtheÊaudience.

MediaÊ/ÊnewsÊliteracyÊshouldÊbeÊincludedÊinÊtheÊschoolÊcurriculum.

Mobinul Islam Mobin

Editor,ÊDailyÊGramerÊKagoj,ÊJessore

NewsÊliteracyÊisÊaÊnewÊissueÊthatÊMRDIÊhasÊintroducedÊinÊBangladeshÊforÊdiscussion.

ReadersÊareÊnotÊunaware.ÊManyÊofÊthemÊreadÊnewsÊreportsÊthoroughly.

JournalistsÊandÊeditorsÊlackÊinÊprofessionalism.

GovernmentÊregulationsÊregardingÊqualificationsÊofÊanÊeditorÊshouldÊbeÊfollowedÊstrictly.

In-houseÊtrainingÊneedsÊtoÊbeÊorganizedÊforÊtheÊjournalistsÊofÊseriousÊlocalÊnewspapers.

Saifuddin Sabuj

Dirctor,ÊRupantar,ÊKhulna

FirstÊofÊall,ÊweÊneedÊtoÊhaveÊaÊchildÊfriendlyÊfamily,ÊsocietyÊandÊstate.

WeÊfeelÊembarrassedÊtoÊanswerÊtheÊquestionsÊofÊourÊchildren.

ThisÊisÊaÊveryÊtimelyÊinitiativeÊofÊMRDI.
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WeÊwantÊaÊchildÊfriendlyÊBangladesh.

In-houseÊtrainingÊisÊneededÊforÊjournalists.

Kh. Ali Ar Raji

Chairman,ÊDepartmentÊofÊCommunicationÊandÊJournalism,ÊUniversityÊofÊChittagong

NewsÊisÊtreatedÊalmostÊasÊfiction.

LevelÊofÊcredibilityÊofÊmediaÊnewsÊisÊratherÊlow.

CirculationÊofÊnewspaperÊisÊinsignificantÊinÊourÊcountry.

StandardÊofÊourÊeducationÊisÊnotÊatÊtheÊdesiredÊlevel.

MurderÊandÊkillingÊhaveÊtwoÊdifferentÊmeanings.ÊButÊoftenÊtheseÊtwoÊwordsÊareÊusedÊasÊSynonym.

NewsÊshouldÊbeÊproducedÊasÊgoodÊcommodityÊforÊgoodÊclients.

M Zahid Newaz Khan

NewÊEditor,ÊChannel-I,ÊDhaka

RecruitmentÊpolicyÊinÊtheÊmediaÊhasÊproblems.

SocialÊmediaÊhasÊbothÊpositiveÊandÊnegativeÊimpacts.

SometimesÊsocialÊmediaÊguidesÊtheÊmainstreamÊmedia.

NewsÊsenseÊofÊmediaÊprovidersÊhasÊtoÊbeÊdeveloped.

PhilosophyÊofÊsocialÊmediaÊshouldÊbeÊproperlyÊtaughtÊtoÊchildren.

Shamima Sultana Shilu

ExecutiveÊDirector,ÊManobÊShebaÊOÊShamajikÊUnnayanÊShangstha,ÊKhulna

SocialÊmediaÊisÊcreatingÊbigÊproblemÊforÊchildren.

MRDI'sÊethicalÊreportingÊguidelineÊshouldÊbeÊdistributedÊamongÊlocalÊjournalists.

Dr. G.M. Moniruzzaman

Chairman,ÊDepartmentÊofÊBangla,ÊComillaÊUniversity

HumanÊstudiesÊshouldÊbeÊemphasizedÊtoÊattainÊethicalÊstandardsÊinÊallÊaspects.

SpellingÊisÊveryÊimportantÊforÊaccuracyÊinÊlanguage.

FacebookÊhasÊnowÊbecomeÊanÊaddiction,ÊparticularlyÊtoÊtheÊyoungÊgeneration.

Mahabubur Rahman

AssistantÊProfessor,ÊDepartmentÊofÊMassÊCommunicationÊandÊJournalism,ÊUniversityÊofÊRajshahi

ScandinavianÊcountriesÊareÊprovidingÊmediaÊeducationÊtoÊschoolÊchildren.

JournalismÊeducationÊshouldÊbeÊprovidedÊinÊpracticalÊmethods.
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MediaÊcreatesÊsensationalÊnewsÊinÊtheirÊinterest.

AbuseÊofÊsocialÊmediaÊhasÊtoÊbeÊprevented.

Mir Shahidul Alam

Director,ÊSoMaSHTe,ÊDhaka

CommonÊsenseÊisÊrequiredÊforÊpracticingÊethics.

MediaÊsellsÊaudienceÊtoÊadvertisementÊproviders.

EthicsÊisÊrelatedÊtoÊconscience.

EthicsÊshouldÊalsoÊbeÊfollowedÊinÊadvertisements.

UnhealthyÊcompetitionÊisÊaÊbarrierÊtoÊpracticingÊethics.

Hasan Millat

Editor,ÊDailyÊSonerÊDesh,ÊRajshahi

UsingÊchildrenÊforÊcreatingÊnewsÊisÊunfair.

Journalists'ÊresponsibilityÊisÊnotÊbeingÊpracticedÊatÊtheÊdesiredÊlevel.

EditorialÊteamÊisÊmainlyÊresponsibleÊforÊpublishingÊethicalÊnews.Ê

FeedingÊandÊsellingÊnewsÊtoÊtheÊaudienceÊisÊanÊunhealthyÊattitude.

Abdullah Al Amin Dhumketu

AssociateÊProfessor,ÊMeherpurÊGovernmentÊCollege,ÊMeherpur

MediaÊliteracyÊisÊaÊnewÊissueÊinÊBangladesh.

MediaÊcreatesÊideology.

MediaÊhasÊalwaysÊplayedÊaÊvitalÊroleÊinÊsocialÊchanges,ÊnationalÊmovement,ÊliberationÊwar,ÊtrialÊofÊwarÊ

criminals.

JournalistsÊshouldÊfollowÊprofessionalÊethics.

Shamima Laizu Neela

ExecutiveÊDirector,ÊALWO,ÊNatoreÊ

ProfessionalismÊisÊgrosslyÊviolatedÊinÊjournalismÊatÊtheÊlocalÊlevel.

NewsÊliteracyÊisÊlinkedÊwithÊculturalÊliteracyÊandÊsocialÊliteracy.

CommentsÊboxÊshouldÊbeÊplacedÊatÊtheÊnewspaperÊofficeÊforÊtheÊreaders.

RequestingÊforÊ50ÊcopiesÊofÊMRDI'sÊethicalÊreportingÊguidelineÊforÊNatore.

Yasmin Reema

DistrictÊCorrespondent,ÊNewÊAge,ÊComilla

MediaÊhousesÊareÊsupportiveÊtoÊtheirÊcorrespondents.
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UnfairÊfinancialÊtransactionsÊoftenÊtakeÊplaceÊforÊnewsÊcoverage.

CoverageÊofÊreportÊisÊensuredÊinÊbroadcastÊmedia.

PrintÊmediaÊgoesÊforÊinvestigationÊbeforeÊreporting,ÊwhereasÊbroadcastÊmediaÊhardlyÊdoesÊit.

Asaduzzaman Selim

ExecutiveÊDirector,ÊManabÊUnnayanÊKendra,ÊMeherpur

MRDI'sÊprogrammeÊhasÊsensitizedÊjournalistsÊaboutÊethicalÊreporting.

LocalÊnewspapersÊgrosslyÊviolateÊethicsÊinÊreporting.

FormingÊreadersÊforumÊwillÊbeÊeffective.

M. Nazmul Azam

ExecutiveÊDirector,ÊPARIBARTAN,ÊKhulna

LevelÊofÊtheÊqualityÊofÊmediaÊownersÊisÊfrustrating.

Monirul Islam Monu

StaffÊReporter,ÊKalerÊKantho,ÊBarbarban

GatekeepersÊofÊtheÊmediaÊhouseÊfrequentlyÊchange.ÊCopingÊwithÊnewÊgatekeeperÊisÊaÊproblemÊforÊtheÊ

correspondent.

GatekeepersÊoftenÊconfuseÊtheÊcorrespondents.

Fayezullah Chowdhury

ExecutiveÊDirector,ÊBarendroÊUnnyanÊProchesta,ÊRajshahi

AÊstudyÊonÊreaders'ÊexpectationsÊshouldÊbeÊconducted.

SpecificÊrecruitmentÊpolicyÊshouldÊbeÊformulatedÊandÊfollowedÊbyÊmedia.

InsteadÊofÊtimeÊboundÊprojects,ÊsustainableÊactionsÊareÊneededÊforÊpracticingÊethicsÊinÊreporting.

Md. Rakibul Houqe Khan

CoordinationÊOfficer,ÊLightÊHouse,ÊBogra

QualificationsÊofÊjournalistsÊhaveÊtoÊbeÊconsideredÊbeforeÊissuingÊdeclarationÊofÊnewspaper.

Husne Ara Joly

ExecutiveÊDirector,ÊProgrammeÊforÊWomenÊDevelopment,ÊSirajganjÊ

MoreÊinteractionsÊareÊrequiredÊatÊtheÊpolicyÊlevel.



61

Shailo Mong Marma

ProgrammeÊCoordinator,ÊNutritionÊandÊLivelihoodÊProject,ÊGreenÊHill,ÊRangamatiÊ

EthicalÊstandardsÊareÊviolatedÊinÊheadlinesÊofÊnews.

UnethicalÊreportsÊsometimesÊprovokeÊviolence.

Salauddin Ahmed

ExecutiveÊDirector,ÊHEEDO,ÊChandpur

LocalÊjournalistÊdemandÊmoneyÊforÊreporting,ÊbecauseÊtheyÊareÊnotÊpaid.

SalaryÊscaleÊofÊlocalÊjournalistsÊisÊimportantÊforÊethicalÊpractices.

SummarizingÊtheÊdiscussions,ÊFaridÊHossainÊtermedÊnewsÊliteracyÊasÊaÊnewÊissueÊforÊacademicÊdiscussionsÊinÊ

ourÊcountry.ÊHeÊstressedÊuponÊmakingÊnewsÊcredibleÊtoÊtheÊreadersÊandÊsuggestedÊfollowingÊmeasures:

ContextÊhasÊtoÊbeÊconsideredÊwhileÊproducingÊaÊnewsÊreport.

NewsÊhasÊtoÊbeÊcollectedÊfromÊaÊcredibleÊsourceÊofÊgoodÊquality.

TheÊreporterÊhasÊtoÊexamine,ÊverifyÊandÊinvestigateÊbeforeÊproducingÊtheÊreport.

LanguageÊandÊwordingÊofÊreportÊareÊimportant.

TheÊissueÊhasÊtoÊbeÊfairlyÊtreatedÊandÊtheÊreporterÊhasÊtoÊapplyÊcommonÊsenseÊtoÊproduceÊaÊreportÊ

credibleÊtoÊtheÊaudience.

MeetingÊ-Ê2
Venue : YWCA Conference Room, Dhaka

Date : 5 June 2016

TheÊconsultationÊwasÊorganizedÊinvolvingÊjournalists,ÊteachersÊandÊNGOÊrepresentativesÊfromÊDhakaÊandÊthreeÊ

otherÊdivisionsÊofÊtheÊcountry.ÊDr.ÊMd.ÊMizanurÊRahman,ÊChairman,ÊNationalÊHumanÊRightsÊCommissionÊ(NHRC)Ê

wasÊpresentÊasÊtheÊchiefÊguest.

WelcomingÊtheÊparticipants,ÊMRDI'sÊExecutiveÊDirectorÊHasiburÊRahmanÊexplainedÊtheÊobjectivesÊofÊtheÊprojectÊ

andÊtheÊconsultationÊmeeting.ÊMd.ÊShahidÊHossain,ÊAdviser,ÊPlanningÊandÊDevelopmentÊofÊMRDIÊpresentedÊtheÊ

keyÊnoteÊpaper.ÊAnÊopenÊdiscussionÊsessionÊfollowedÊtheÊpresentationÊinÊwhichÊallÊtheÊparticipantsÊtookÊpart.Ê

FaridÊHossain,ÊCEO,ÊINFOCUSÊsummarizedÊtheÊdiscussionsÊandÊputÊhisÊownÊviewsÊonÊtheÊissue.

EthicalÊaspectÊofÊreporting,ÊprofessionalismÊofÊjournalists,ÊroleÊofÊmediaÊownersÊandÊgatekeepers,ÊcredibilityÊofÊ

mediaÊreports,ÊperspectiveÊofÊtheÊaudienceÊandÊrelatedÊissuesÊwereÊraisedÊandÊdiscussedÊinÊtheÊmeeting.
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Excerpts from the discussions

Junaid Ahmed Halim

ChairmanÊ&ÊAssociateÊProfessor,ÊDepartmentÊofÊFilmÊandÊTelevision,ÊJagannathÊUniversity,ÊDhaka

LiteracyÊinÊallÊaspectsÊisÊrequiredÊtoÊattainÊnewsÊliteracy.

WeÊcannotÊbeÊover-cautiousÊinÊtheÊnameÊofÊethicalÊreporting.ÊWeÊareÊusedÊtoÊaÊsystem.

UnethicalÊwordsÊusedÊinÊreportsÊshouldÊbeÊreplacedÊbyÊfairÊwords.ÊMRDIÊcanÊinitiateÊtoÊmakeÊlistÊofÊ

sensitiveÊwords.

HumanÊdignityÊofÊtheÊpersonÊreportedÊhasÊtoÊbeÊensured.

Shameem Ara Sheuli

ExecutiveÊDirector,ÊInstituteÊofÊCommunicationÊStudies,ÊDhakaÊ

AÊrecentÊTVÊreportÊonÊtheÊknowledgeÊlevelÊofÊtheÊGPAÊ5ÊscorersÊfacedÊstrongÊreactionsÊandÊbitterÊ

criticism.ÊItÊshowsÊhowÊimportantÊethicsÊisÊinÊreporting.

GuidelineÊisÊnotÊlaw.ÊMaintainingÊethicalÊstandardsÊisÊaÊmatterÊofÊcommitment.

Aminur Rasul

ExecutiveÊDirector,ÊUnnyanÊDharaÊTrust,ÊBhola

FMÊradioÊisÊpollutingÊBanglaÊlanguage.ÊThereÊisÊnoneÊtoÊmonitorÊthis.

MediaÊisÊownedÊbyÊcorporateÊpeople.ÊItÊisÊimportantÊtoÊchangeÊmindsetÊofÊtheÊowners.

DevelopingÊReadersÊForumÊisÊaÊgoodÊproposal.

Md. Minhaz Uddin

Lecturer,ÊDepartmentÊofÊMassÊCommunicationÊandÊJournalism,ÊJagannathÊUniversity,ÊDhaka

OnlyÊlawÊcannotÊsolveÊproblem.ÊChangingÊmindsetÊisÊimportant.

Ikramul Kabir

President,ÊSylhetÊPressÊClub,ÊSylhet

NewÊmediaÊhousesÊandÊfreshÊjournalistsÊlackÊinÊtheÊsenseÊofÊethicsÊinÊreporting.ÊOldÊjournalistsÊtryÊtoÊ

followÊethics.

LocalÊnewspapersÊareÊinÊworstÊsituationÊinÊtermsÊofÊethicalÊreporting.

ThisÊtypeÊofÊconsultationsÊshouldÊbeÊorganizedÊatÊtheÊlocalÊlevel.

OurÊreportingÊstandardÊhasÊimprovedÊcomparedÊtoÊrecentÊpast.ÊWeÊneedÊtoÊsustainÊandÊimproveÊfurther.
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Lutfar Rahman

ChilmariÊDistressedÊDevelopmentÊFoundation,ÊKurigram

ThisÊinitiativeÊofÊMRDIÊisÊnewÊtoÊme.

MinistryÊofÊInformationÊshouldÊcomeÊforwardÊwithÊsuchÊinitiatives.

ForumÊshouldÊbeÊformedÊatÊdistrictÊandÊupazilaÊlevels.

Aminul Haque

Editor,ÊWeeklyÊAlapon,ÊSaidpur,ÊNilphamari

ReasonableÊtimeÊisÊneededÊforÊinvestigativeÊandÊobjectiveÊreporting.

LimitationsÊandÊbarriersÊareÊthereÊforÊtheÊreporters.ÊTheyÊneedÊsupport.

Tabiur Rahman Prodhan

AssociateÊProfessor,ÊBegumÊRokeyaÊUniversity,ÊRangpur

NewsÊreportersÊandÊproducersÊneedÊcertainÊlevelÊofÊqualifications.

Khan Mohammad Khaled

Editor,ÊWeeklyÊPurbakash,ÊTangail

WhatÊMRDIÊisÊdoingÊnow,ÊshouldÊhaveÊbeenÊinitiatedÊbyÊmediaÊhouses.

PublishingÊnewspaperÊisÊmerelyÊaÊbusiness.

Md. Abdur Rahman

SeniorÊCoordinator,ÊProjectÊDevelopmentÊ&Êreporting,ÊRDRSÊBangladesh

MRDIÊdeservesÊthanksÊforÊtheÊinitiative.

AttainingÊethicalÊstandardsÊisÊnotÊanÊeasyÊtask.

MediaÊhousesÊhaveÊtoÊbeÊinvolvedÊwithÊtheÊinitiative.

ReportersÊhaveÊtoÊbeÊcautiousÊaboutÊspelling.

StudyÊcircleÊcanÊbeÊorganizedÊinvolvingÊreporters.

Priscilla Raj

SeniorÊManager,ÊAdvocacyÊforÊSocialÊChange,ÊBRAC,ÊDhaka

ItÊseemsÊmediaÊisÊmoreÊawareÊthanÊbefore.

BorderlineÊofÊethicalÊpracticeÊhasÊtoÊbeÊidentified.

Sanjay Krishno Biswas

AssistantÊProfessor,ÊDepartmentÊofÊAnthropology,ÊShahjalalÊUniversityÊofÊScienceÊandÊTechnology,ÊSylhet

WeÊhaveÊlimitations.ÊWeÊshouldÊtryÊtoÊmaintainÊethicalÊstandardsÊkeepingÊtheÊlimitationsÊinÊmind.
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Shahabuddin Panna

ExecutiveÊDirector,ÊNazrulÊSmritiÊSangstha,ÊBarguna

WeÊneedÊtoÊhaveÊstandardÊofÊethicsÊbeforeÊus.ÊWeÊhaveÊfailedÊtoÊalignÊourÊcommitmentÊwithÊcodeÊofÊ

ethics.

WeÊareÊoftenÊconfusedÊaboutÊtheÊborderlineÊbetweenÊethicalÊandÊunethicalÊpractices.

PressÊcouncilÊshouldÊbeÊinvolvedÊwithÊtheÊprocess.

Chitta Ghosh

Editor,ÊAjkerÊDeshÊBarta,ÊDinajpur

MediaÊwasÊvocalÊduringÊtheÊ1/11Êgovernment.

SomeÊnewspapersÊareÊtarnishingÊtheÊimageÊofÊmedia.

AÊnationalÊmediaÊguidelineÊisÊrequired.

Ziaul Ahsan

ExecutiveÊDirector,ÊPirojpurÊGonoÊUnnayanÊSamity,ÊPirojpur

TheÊtermÊnationalÊnewspaperÊisÊconfusing.

IndicatorsÊofÊqualityÊandÊstandardÊhaveÊtoÊbeÊset.

Nazim Ahmed

AssistantÊDirector,ÊInstituteÊofÊDevelopmentÊAffairs,ÊSylhet

MediaÊhasÊaÊpositiveÊroleÊinÊpromotingÊgoodÊgovernance.

OneÊcellÊonÊethicalÊreportingÊcanÊbeÊsetÊatÊtheÊpressÊclubÊtoÊreceiveÊtoÊreceiveÊreaders'Êfeedback.

NewsÊeditorsÊhaveÊtoÊbeÊtrainedÊonÊethicalÊreporting.

Zahidul Haque Khan

FreelanceÊJournalist

AÊcomprehensiveÊbroadcastingÊpolicyÊcanÊfacilitateÊethicalÊmediaÊreporting.

PressÊcouncilÊdoesÊnotÊseemÊtoÊbeÊaÊfunctionalÊinstitution.

Professor Dr. Helena Ferdousi

Chairman,ÊDepartmentÊofÊMassÊCommunicationÊandÊJournalism,ÊJagannathÊUniversity,ÊDhaka

WeÊhaveÊearnedÊaÊlotÊandÊweÊhaveÊaÊlotÊtoÊdoÊonÊethicalÊreporting.

EthicalÊstandardsÊhaveÊtoÊbeÊsetÊinÊtheÊsocialÊcontext.

SocialÊmediaÊshouldÊalsoÊbeÊbroughtÊunderÊtheÊpurviewÊofÊethics.

Ê
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AfterÊtheÊopenÊdiscussionÊsession,ÊFaridÊHossainÊsummarizedÊtheÊpointsÊandÊtermedÊnewsÊliteracyÊasÊanÊ

importantÊissueÊthatÊneedsÊtoÊdiscussedÊatÊtheÊacademicÊandÊprofessionalÊlevels.ÊHeÊstressedÊuponÊusingÊtheÊ

rightÊsourceÊandÊinvestigatingÊdeeperÊtoÊmakeÊnewsÊcredibleÊtoÊtheÊaudienceÊandÊcomplyÊwithÊethicalÊstandards.

Dr. Mizanur RahmanÊthankedÊMRDIÊforÊtakingÊsuchÊaÊtimelyÊinitiative.ÊHeÊmadeÊtheÊfollowingÊspecificÊ

comments:

InclusionÊofÊnewsÊliteracyÊinÊschoolÊcurriculumÊisÊunnecessary.ÊItÊwillÊincreaseÊacademicÊburdenÊonÊ

children.ÊTeachingÊthemÊethicalÊvaluesÊisÊratherÊimportant.

FamilyÊisÊtheÊprimaryÊinstituteÊtoÊcultivateÊvalues.

EthicalÊjournalismÊwillÊonlyÊbeÊpossibleÊinÊanÊethicalÊeconomyÊandÊethicalÊsociety.

JournalistsÊcanÊcreateÊdemandÊforÊfairÊandÊethicalÊreportingÊamongÊtheÊaudience.
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Introduction
TheÊmediaÊappearsÊbeforeÊitsÊaudienceÊwithÊlotsÊofÊnationalÊandÊinternationalÊnewsÊeveryday.ÊWeÊ
areÊenrichedÊwithÊnewÊinformation,Êknowledge,Êexperience,ÊopinionsÊandÊanalysis.ÊHowever,ÊourÊ
responsibilitiesÊdoÊnotÊendÊasÊsilentÊobservers.ÊItÊisÊinÊourÊdutiesÊandÊresponsibilitiesÊtoÊincreaseÊtheÊ
utilityÊandÊacceptabilityÊofÊtheÊnewsÊamongÊaudiencesÊthroughÊpositivelyÊanalyzingÊtheÊpublishedÊ
news.ÊComplyingÊwithÊethicalÊvaluesÊisÊvitalÊinÊeveryÊsectorÊofÊourÊlives.ÊItÊisÊofÊparamountÊ
importanceÊduringÊpublishingÊofÊnewsÊasÊwell.ÊResponsibilitiesÊtoÊtheÊhumanÊbeingsÊareÊatÊtheÊ
centreÊofÊethicsÊforÊaÊjournalist.ÊThus,ÊaÊjournalistÊneedsÊtoÊperformÊtheÊresponsibilitiesÊandÊdutiesÊ
toÊtheÊaudienceÊeverydayÊbyÊmaintainingÊethicsÊinÊreporting.ÊChildrenÊconstituteÊanÊimportantÊ
segmentÊofÊtheÊpopulationÊandÊtheyÊcompriseÊaÊmajorÊportionÊofÊtheÊaudienceÊinÊrecentÊtimes.ÊSo,Ê
maintainingÊethicalÊstandardsÊwhileÊreportingÊonÊandÊforÊchildrenÊholdsÊmoreÊrelevance.

Note:ÊAllÊpersonsÊbelowÊtheÊageÊofÊ18ÊyearsÊareÊchildrenÊaccordingÊtoÊtheÊChildÊLawÊ2013.

1. Do you regularly read the newspaper?

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes

1.1ÊIfÊyes,ÊwhichÊnewspaperÊdoÊyouÊread?ÊÉ É É É É É É É É .É É É É É É É É É É Ê

2. Do you regularly watch Television?

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes

2.1ÊIfÊYes,ÊwhichÊChannelÊdoÊyouÊwatch?ÊÉ É É É É É É É É .É É É É É É É É É É É

3. What types of news attract you first and you give importance to?

ÊÊÊÊ(ArrangeÊinÊorderÊofÊimportanceÊtoÊyou,Ê1=ÊmostÊimportant,Ê6=ÊleastÊimportant)

a)ÊPoliticsÊ

b)ÊChildÊrelatedÊeditorials

c)ÊBusiness

d)ÊInternational

e)ÊCrimeÊreportÊ

f)ÊSports

g)ÊEntertainment

AnnexÊ4
Interview Questionnaire
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4. How authentic the published/telecast news seem to you?

a)ÊFullyÊauthentic

b)ÊModeratelyÊauthentic

c)ÊSomeÊnewsÊcreateÊconfusion

d)ÊNotÊatÊallÊauthentic

5. What types of sources are cited in the newspaper?

a)ÊSourceÊmissingÊsoÊreportÊmadeÊvaguely

b)ÊJustÊmentionsÊsourcesÊasÊreliable/Êauthentic

c)ÊVersionsÊofÊallÊpartiesÊinvolvedÊareÊtaken

d)ÊAllÊabove

6. Do you know that journalists should follow/maintain the ethics to make any report?

A.ÊYesÊÊÊÊÊÊÊÊÊB.ÊNoÊ

7. Do you think that Bangladeshi media follow the ethical perspective to make any report?

A.ÊYesÊÊÊÊÊÊÊÊÊB.ÊNoÊ

8. Some scenario of child reporting and readers/viewers opinion

8.1ÊChildrenÊgotÊinvolvedÊinÊviolationÊofÊlaw,ÊsuchÊasÊthreeÊadolescentÊfriendsÊareÊaccusedÊofÊkillingÊ

anotherÊfriendÊandÊtheyÊconfessedÊtoÊtheÊpolice.ÊIsÊthereÊanyÊnecessityÊtoÊpublishÊtheirÊpictureÊandÊ

identity?

A.ÊYesÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊC.ÊDon'tÊknow

GiveÊexplanationÊinÊsupportÊofÊyourÊanswer

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

8.2ÊÊ"FatherÊstranglesÊhisÊtwoÊandÊhalfÊyearÊoldÊsonÊoverÊriftÊwithÊwife"ÊThisÊtypeÊofÊheadlineÊcanÊhaveÊ

adverseÊeffectÊonÊchildren'sÊmentalÊdevelopment.

A.ÊYesÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊC.ÊDon'tÊknow

GiveÊexplanationÊinÊsupportÊofÊyourÊanswer

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------
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8.3ÊÊIsÊthereÊanyÊnecessityÊofÊpublishingÊtheÊnameÊandÊidentityÊofÊchildrenÊwhoÊareÊinvolvedÊwithÊ

criminalÊactivitiesÊlikeÊsexualÊharassment,Êmurder,ÊdrugÊaddiction,ÊdrugÊpeddlingÊetc.

A.ÊYesÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊC.ÊDon'tÊknow

GiveÊexplanationÊinÊsupportÊofÊyourÊanswer

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

8.4ÊÊGiveÊyourÊopinionÊonÊpublishingÊtheÊname,ÊidentityÊandÊpictureÊofÊchildrenÊwhoÊareÊallegedÊofÊ

gettingÊinvolvedÊinÊcriminalÊactivities

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

8.5ÊÊGiveÊyourÊopinionÊonÊpublishingÊtheÊname,ÊidentityÊandÊpictureÊofÊchildrenÊwhoÊareÊvictimsÊofÊrapeÊ

andÊsexualÊharassment.Ê

------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------

9. Give your opinion about publishing/telecasting child related news

9.1ÊÊFutureÊofÊvictimÊchildrenÊwasÊkeptÊinÊmindÊwhileÊreportingÊ

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes

9.2ÊÊReportsÊhaveÊbeenÊmadeÊkeepingÊtheÊimpactÊofÊnewsÊonÊotherÊchildrenÊinÊmind

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes

9.3ÊÊKeepÊinÊmindÊtheÊdignityÊofÊchildrenÊasÊaÊperson

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes

9.4ÊÊDetailedÊdescriptionÊofÊnewsÊcanÊimpactÊforÊpermanentÊdamageÊofÊchildren

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes

9.5ÊÊDetailedÊdescriptionÊofÊreportÊcanÊdevelopÊnegativeÊinterestÊinÊchildren'sÊmindÊandÊinstigateÊthemÊ

forÊcruelty/violentÊbehavior.

A.ÊYesÊÊÊÊÊÊÊÊÊÊB.ÊNoÊÊÊÊÊÊÊÊÊÊC.ÊSometimes
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10. What type of child related news do you give importance?

ÊÊÊÊÊÊ(CanÊtickÊanyÊ3,ÊmarkÊasÊperÊimportance,Ê1=mostÊimportant,Ê3=ÊleastÊimportant)

a)ÊAccidentalÊnews/DailyÊeventÊnews

b)ÊPhysical,ÊpsychologicalÊandÊsexualÊharassmentÊnews

c)ÊEntertainment

d)ÊChildÊhealth

e)ÊChildÊeducation

f)ÊChildÊdeath

g)ÊChildrenÊwithÊconflictÊofÊlaw

h)ÊOthersÊ(specify)Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

11.  What types of news are applicable for children?

a.Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

b.Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

c.Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

d.Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

e.Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

12. How does the media depict children?

ÊÊÊÊÊÊ(ArrangeÊinÊorderÊofÊimportanceÊtoÊyou,Ê1=ÊmostÊimportant,Ê6=ÊleastÊimportant)

a)ÊChildrenÊareÊvictimsÊofÊcrimeÊandÊharassment

b)ÊAdolescentsÊareÊnotÊobedient,ÊcreateÊchaosÊandÊgetÊinvolvedÊinÊcriminalÊactivities

c)ÊChildrenÊareÊinnocent

d)ÊChildrenÊareÊrestlessÊandÊstupid

e)ÊChildrenÊareÊgeniousÊ(exceptionalÊchildren)

f)ÊEverythingÊisÊgoodÊthatÊchildrenÊdo

g)ÊNotÊmentioned

ThankÊyou!

Note: MRDI is committed to maintain confidentiality of information provided by you for the survey 

which will be used for the purpose of research only.

NameÊofÊinterviewee:Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

AddressÊandÊDesignation:Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

DateÊofÊinterview:Ê_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _



8/19,ÊSirÊSyedÊRoadÊ(3rdÊFloor),ÊBlock-A

Mohammadpur,ÊDhaka-1207,ÊBangladesh

Phone	 	:Ê+880-2-9134717,Ê+880-2-9137147

Fax	 	:Ê+880-2-9134717,Ê+880-2-9137147ÊÊExt-111

E-mail	 	:Êinfo@mrdibd.org

Web	 	:Êwww.mrdibd.org
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